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iV Easier-to-Sell Features for 
CW! Bigger Profits with BURNS 


ALUMINUM TENSION SCREENS 


Yes Sir! It's the new and improved BURNS “Live Wire’’ 
aluminum tension screen made to last a “House-time”. 
You'll find they sell faster and stay sold. Because they're 
easier to install, easier to open, easier to take down and 
easier to store, you'll find every BURNS installation 
makes more customers. BURNS MAKES MORE PROFIT 
FOR YOU 


@ Full price mark-up and dealer protection mean 
more profits to you. 
@ Attractive newspaper mats and 
statement stuffers help you 
to increase traffic in 
your store. 
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NO HEADACHES... LUST PROFITS 


when you offer 


TENSION-tite 


SCREENS » 


FAS! 
SERVICE 














FROM There is a jobber nearby who 
Kole.\5 
WAREHOUSE 


will quickly fill your orders for 
standard or special size TEN- 
SION-tite screens. 





Demonstrators . . . folders . . . 
newspaper mats . . . window 
banners . . . measuring and in- 
stallation instructions . . . clerk 
training booklets and film, and 
many other sales aids are avail- 
able through your TENSION 
tite jobber. 





TENSION .tite is the only screen 
with a built-in template that ac 
curately locates the position of 
all screws! 





Join the thousands of dealers 
throughout the country who 
have profited from the great de- 
mand for TENSION.-tite . . . the 
simplest, most practical screen 
on the market. Call or write 
today for name of nearest jobber. 





RUDIGER-LANG CO. 


international Trade Mart « New Orieons, Le. 
TUlene 7186 
Vactortes in Toccoa, Ga, and Berkeley, Calif. 


NOVEMBER, 1955 . . . Tell our advertisers you saw it in SOUTHERN BUILDING SUPPLIES 3 





a world leader in windows 


ALUMINUM AWNING WINDOWS FOR EVERY NEED 


now 100% weatherstripped 


WHETHER IT'S A MONUMENTAL STRUCTURE, a fine 
residence, or a low-cost project, chances are there's 
a Ware awning window to suit your needs to a "'T"’. 


jj WARE MONUMENTAL AWNING WINDOW 
wu Designed to meet the most rigid requirements 


Perfected weathering Koroseal weatherstripping im- 
bedded in channel, perfect seating of ventilators 

Heavy Extruded Sections —- 1%" ventilator depth. 
Minimum thickness of all structural members %"’ 

All moving parts bushed in self-lubricating nylon 

Strip proof heavy compound operator concealed in center 
of sill, synchronized distribution of load, unparalleled load 
safety factor for aluminum awning windows 


WARE MONUMENTAL AWNING 


WARE AWNING WINDOW —iIntermediate 


* Smooth sturdy CENTER SILL operator—a compound 
operator sealed and installed in sill at factory 


Weatherstripped by premium vinyl locked in extruded 
channel unexposed to weather 


Wide overlap of weathering members. Min. outside at 
jambs 5/16’’. Heavy reinforced sill 


. 

« 

* Ventilators have equal height and drop, clean easily 
* 


Engineered for simple, speedy installation, designed for 
great diversity of application 
WARE AWNING intermediate 
ECON-O-WARE & ECON-O-WALL AWNING WINDOWS 


* Best value on the market: low-cost with quality features 
* Simple, attractive trouble-free design 

* Variable sizes and mullion combinations 

* Corners flash-welded — stainless steel bushings 

* NOW 100% weatherstripped 

Whatever your window needs, be sure to get all the facts on 


the full Ware line . . . proven in thousands of installations 
from coast to coast 


a j 


_— oe DaOSTON, delivery assured thru regional warehouses in 
— USTON, ATLANTA, CHICAGO, and NEWARK. All 
windows manufactured in our giant 34% acre plant in Miami. 


= Write Dept. SB-11 
a 


ECON-O-WARE AWNING 


ALL WINDOWS CHEMICALLY CLEANED, ETCHED, 
AND LACQUERED PER FHA REQUIREMENTS 


Y \ QUALITY @ 
Vayeyoyey \ 
AA? 
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Jalousie Econ-O-Woll Econ-O-Wore Wore Projected Casement 
Awning Awning Window 


Ware Laboratories, Inc., 3700 N.W. 25th St., Miami, Florida 
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association 
directoru... 


Associations serving Building Supply Dealers in 
Southern and Southwestern states—and served 
by SOUTHERN BUILDING SUPPLIES 


Alebama Building Material Exchange — 519 Stallings 
Building, Birmingham 3, Ala. Executive Secretary: Mrs 
Mary K. Harless. Tel. 7-3195. President: James Grayson, 
Birmingham, Ala. 

Arkensas Association of Lumber Dealers — 727 Pyramid 
Building, Little Rock, Ark. Secretary: E. DeMatt Hender- 
son. Tel. 8283. President: Frank Moore, Newport, Ky. 
Building Material Merchants of Georgia — 1050 Ponce de 
Leon Avenue, N. E., Atlanta, Ga. Counselor: Joseph G. 
Rowell. Tel. EM 5609. President: Charlies W. Peek, Jr., 
Cedartown, Ga. 

Caroline Lumber and Building Supply Association — | 14 
Builders Building, Charlotte, N. C. Secretary-Manager: 
E. M. Garner. tel FRanklin 6-5541. President: J. A 
Kendall, Florence, S. C. 

Florida Lumber and Millwork Association — 2218 Edge 
water Drive, P. O. Box 7125, Orlando, Fla. Secretary- 
Treasurer: Mrs. Marie M. Bennett. Tel. 2-3761. President: 
D. C. Dawkins, Jr., Jacksonville, Fla. 

Keases Lumbermen’s Association — Room 212, Farmers 
National Bank Building, Salina, Kan. Secretary: Marvin 
Von Fange. Tel. 4607. President: L. J. Wolfe, Mankato, Kan 
Kentucky Reteil Lumber Dealers Association — Knott Build 
ing, Lebanon, Ky. Exec. Vice-President: Donald A. Campbell 
Tel. 74. President: W. C. Hale, Hickman. 

Louisiona Building Material Dealers Association — 528 
Florida Street, Baton Rouge, La. Exec. Vice-President: R 
Needhom Ball. Tel. 2-4080. President: ivan M. Foley, New 
Orleans, La. 

Lumbermen’s Association of Texas — 304 First Federal 
Savings Bidg., Austin |, Tex. Executive Vice-President 
Gene Ebersole. Tel. 2-1194. President: W. H. Curry, Waco, 
Tex. 

Middle Atlantic Lumbermen’s Association — 1528 Walnut 
Street, Room 1123, Philadelphia 2, Pa. Executive Direc 
tor: Robert A. Jones. Tel. PEnnypacker 5-5377. President: 
Hugh M. Peter, Pleasantville, N. J. 

Mississippi Retail Lumber Dealers Association — 607 North 
State Street, P. O. Box 1968, Jackson 5, Miss. Secretary- 
Treasurer: E. B. Lemmons. Tel. 3-2077. President: P. V 
Graves, Batesville, Miss. 

National Retail Lumber Dealers Associction — 302 Ring 
Building, 18th and M Streets, N. W., Washington 6, D. C 
Executive Vice-President: H. R. Northup. Tel. NAtional 
6757. President: Raymond A. Schaub, Whiting, !nd 
Oklahoma Lumbermen’s Association — 815 Leonhardt 
Building, Oklahoma City, Okla. Secretary-Manager: W. M 
Morgan. Tel. 7-0338. President: T. J. Hughes, Cushing, 
Okla 

Southwestern Lumbermen’s Association — 5!2 R. A. Long 
Building, Kansas City 6, Mo. Secretary-Manager: G. Ken 
neth Milliken. Tel. Victor 2265-6. President: C. M. Mc 
Allister, Garden City, Kan. 

Tennessee Building Material Association — 7! | Broadway, 
N. €., Knoxville 17, Tenn. Secretary-Manager: R. 
Brownlee. Tel. 2-0185. President: Abner U. Taylor, Jack- 
son, Tenn. 

Virginia Building Material Association — 3305 Monument 
Avenue, Richmond 21, Va. Secretary-Manager: Harris 
Mitchell. Tel. 6-1749. President: E. R. Woolridge, Roanoke, 
Va. 

West Virginia Lumber and Builders Supply Dealers Associa- 
tion — P. O. Box 1589, Fairmont, W. Va. State Secretary 
Sam H. Diemer. Tel. 364. President: Paul Butcher, Weston, 
W. Va. 
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BUILDERS 
HARDWARE 
SPECIALTIES 


IDEALOX AND IDEALATCHES 
With or without key king. Simple, 
fast installation Just drill three 
V%4"" holes 
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“One-Bore” PUSH PULL LATCH 
Guaranteed quality .. . Beauty... 
Simple, fast application . . . just drill 
one |" hole. Easy latching spring strike. 





DOOR CLOSER 





#9 Self-lub 


cated Enclosed shock absorber spring. 








HINGES if 


Plated or stain- 

less steel or 

solid brass 

Available with 

bronze oilite 

bearings. FULL MORTISE 


FULL SURFACE HALF SURFACE 


NEW 
BRONZE 
Oilite 
Bearings 
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BARN DOOR LATCH 
Gravity type 
freeze or bind 
open 


Large handie. Cannot 
Extra strike to hoid 


IDEAL 
rae 
GATE 
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WARE fi ro ae 
Set in- 

cludes 


I'/y Pair 
6" Hinges and one 13" Latch. 














SASH LIFT 


Sturdy 
streamlined 

nple to in- 
stall or re 
move 


i el ell 


QUIKI WINDOW CONTROL 


Stainless steel Quickly bnatgiied | i. new 
or old windows. I'4"" of 





STORM 
DOOR 
CHAINS 


with shock 
absorber 
springs 
Hold-up 
spring and 
nail free 








 — 


CABINET CATCH 
Dual spring. Wide latching range. 








FRICTION STAYS 


For casement sash jected sash 
doors, transoms. Two adjustable fric- 








tion heads 


STORM 
SASH 
ADJUSTER 
Extra strong. 
Rattle-proof 
Smooth, easy 


operation 
Locks securely. 
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IDEAL BRASS-WORKS, INC., 


250 E. 5th St., St 


Paul 1, Minn 
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CHENEY STUDS are 
Red End Wax Sealed! 


This REGISTERED TRADEMARK 
now protects you and 
your customers 


Only 














SK TRADEMARK REGISTERED 


U.S. PATENT OFFICE WS Originators of the ight foot stud 


% RED END WAX SEALED 
 ANTI-STAIN TREATED 

4 PRECISION TRIMMED 

h EASED EDGES 

 WCLB GRADE MARKED 
ATTRACTIVE YARD PILES 


bal PREMIUM QUALITY 


CHENEY Lumber Company 


General Sales Offices 424 Tacoma Building, Tacoma 2, Washington 
Telephone FUlton 2424 Teletype 024 
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“EVERYTHING HINGES ON HACER!" 


C. Hager & Sons Hinge Mfg. Co. + 139 Victor Street + St. Lowls 4, Mo. 
Founded 1849—Every Hager Hinge Swings on 100 Years of Experience 
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Industry News| |and Trends 











“WHAT SHOULD OUR SCHOOLS ACCOM- 
PLISH?” 


“In what ways can we organize our schools more 
efficiently and economically?” 

“What are our school building needs?” 

“How can we get enough good teachers—and 
keep them?” 

“How can we obtain a continuing public interest 
in education?” 

Such are the questions—or areas of discussion 
—for which answers will be sought at the White 
House Conference on Education to be held in 
Washington, D. C., November 28-December 1. This 
conference was called by President Eisenhower, 
who named a committee of 33 persons to organize 
and operate it. Eleven are educators and 22 are 
representatives of other society segments. The 
chairman is Neil McElroy, president of the Procter 
and Gamble Co. 

Subcommittees of the conference have made 
studies in the six recommended discussion areas. 
They gathered differing views on the questions and 
sent them to state conferences seeking solutions to 
the same problems. 

State delegates to the White House conference— 
the majority of them, too, non-educators—will 
bring the distilled ideas and recommendations of 
their state committees to the national conference. 
There delegates will be divided to concentrate on 
the six area questions and to produce recommenda- 
tions. From these the White House Conference 
committee will prepare the final report to the 
President. It will be based on the conclusions 
reached at the conference discussions, the com- 
mittee’s own study, and on reports from the state 
conferences. 

With more than 32 million children now enrolled 
in our schools — an enrollment that this fall faced 
a shortage of 370,000 classrooms and 120,000 teach- 
ers—the report of the White House Conference on 
Education should be received with great interest 
by every citizen. 

Lumber dealers especially have a three-fold in- 
terest in the licking of our crowded school prob- 
lems. First, they will be a big factor in furnishing 
the materials used in new facilities and will be con- 
cerned that lumber is properly used in them. Sec- 
ond, they want adequate facilities for the educa- 
tion of their own children. And, third, they know 


that if all children don’t have good school advan- 
tages, our standard of living and quality of citizens 
will suffer unbearably. 


CAN THEY BE TIED TOGETHER? Last month 
in Cleveland, Ohio, the second annual Building 
Products Exposition and Clinics sponsored by the 
National Retail Lumber Dealers Assn. drew an en- 
couraging attendance of dealers, according to many 
exhibitors. (See page 14 for details.) Consequently, 
the NRLDA board has made plans to hold the third 
exposition in Chicago, IIl., next year. 

Continuance of these national expositions under 
NRLDA auspices seems fully justified in view of 
dealer attendance of the Cleveland exhibits, parti- 
cipation in the clinics, and the resulting publicity 
in magazines, newspapers, television, radio. 

One wholesaler executive at the Cleveland show 
came up with a pertinent suggestion that perhaps 
the dealer exposition and the annual homebuilders’ 
exposition sponsored by the National Assn. of 
Home Builders could be held consecutively in 
Chicago or some other city. This wholesaler said 
this would provide advantages to both exhibitors 
and attendants. Among these are: 

The building product exhibitors, who in most 
cases participate in both expositions, would be 
spared the great trouble and additional expense of 
having to plan, stage, and man expensive exhibits 
in two different places. One exposition would per- 
mit the manufacturer to pack more into his exhibit 
for the same money. 

Since many dealers — particularly those who 
build homes or are heavy suppliers to contractors 
— want to attend both the dealer exposition and 
the homebuilders’ show, a linking of them at one 
convention center would make it easy for the 
dealer to attend both with less investment of time 
and money. 

A linking of the two expositions would make it 
possible and convenient for a dealer to accompany 
some of his contractor customers to the exposition, 
or to meet them there — depending upon which 
group would meet for the show first. 

This exposition linking suggestion sounds good 
from a cost viewpoint. But the separate interests of 
the two exposition groups—builders and dealers— 
and their great pride in “running our own show” 
apparently tip the scales against the idea. What do 
you think? 
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SOUTHERN STATES IRON ROOFING CO. 


SINCE 1914 


GENERAL OFFICES: SAVANNAH, GA. 


BRANCHES: ATLANTA, GA. « SAVANNAH, GA. « BIRMINGHAM, ALA. « LOUISVILLE, KY. 
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NRLDA Survey Shows 
Dealer Volume Is Up 


The annual survey made by the 
Executive Committee of the Nation- 
al Retail Lumber Dealers Assn. 
shows that 78% of dealers report 
their sales volume as being higher 
during the first eight months of 1955 
than for the same period last year. 
Twelve per cent say it is about the 
same and only 10% report lower 
sales, 

Comparing the dollar volume of 
inventory on September 1, 1955, with 
the same day in 1954, 58.5% report- 
ed that it was higher, 33% the same, 
and 8.5% lower. 

Net profits for the first eight 
months were higher for 46%, the 
same for 33%, and lower for 21%. 

Residential building was believed 
to be up by 70% of reporting dealers, 
the same by 20%, and down by 10%. 

Farm construction seemed to be 
decreasing. Only 10% reported that 
they believed it had increased during 
the first eight months of '55; 50% 
believed it to be about the same, 
and 40% declared that it had drop 
ped, 

Commercial and industrial build- 
ing rose, according to 57%; remained 
the same according to 31%, and 
dropped according to 12% 

Repair and modernization are up, 
according to 56%; the same accord- 
ing to 36%, and down according to 
8%. 

The price range of new houses 
built this year was reported as fol- 
lows: 1% reported $5,000 to $7,000; 
16% —$7,000 to $10,000; 59% —$10,000 
to $15,000; 19°%-—$15,000 to $20,000, 
and 5%—over $20,000. 

Accounts Receivable on September 
1, 1955, compared with the previous 
year were listed as up by 70% of 
the dealers; the same, 17%; and 
down, 13%. 

Only one dealer reported collec- 
tions as being “bad.” Among the 
others, 55% reported collections as 
good, 45% as slow or slowing. 

Dealers reported as “adequate” or 
“scarce” financing for construction 
in the following percentages: 

VA loans—adequate 66%, 
34%. 

FHA Title I loans—adequate 87%, 
searce 13%. 

FHA Title II, Sec. 203 loans—ade 
quate 69%, scarce 31% 

Conventional loans 
88%, scarce 12%. 

Dealers reported in short supply 
these materials, in the order of 
seriousness: gypsum products, ce- 


scarce 


adequate 
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ment, lumber items, insulation 
boards, glass, and plywood. 

Over half of the reporting dealers 
expect to increase advertising and 
modernize yards and stores. Slightly 
less than half may add new per- 
sonnel. As many as 82% expect to 
boost promotion of Do-It-Yourself 
trade. 

Most of the 75% who reported 
higher operating costs this year 
blame them on increased labor costs 
and taxes, 


$600 Billion Building 
Volume Seen for Decade 


The American economy will spend 
some $600 billion on building mate- 
rials and construction labor and 
services during the next 10 years, 
members of the Producers Council 
were told at their fall meeting in 
Detroit, Mich. The prediction was by 
Dr. George C. Smith, F. W. Dodge 
Corp, economist, who forecast that 
between 12 and 13 million new hous- 
ing units would be built during the 
decade. 

Dr. Smith estimated that $450 bil- 
lion would be spent for new con- 
struction in the coming decade, and 
at least another $150 billion for 
maintenance and repair construction. 

“This forecast is conservative,” he 
explained. “It does not anticipate any 
construction boom, but simply a 
normal growth in line with the ex- 
pansion of the nation.” 


Western Pine Producers 
Revise Grading Rules 


A new set of grading rules for 
No. 3 shop lumber went into effect 
October 15, according to an an- 
nouncement by the Western Pine 
Assn. 

The new rules clarify the grade 
by defining type and grade of cut- 
tings which must be contained in 
No. 3 shop pieces. Formerly the 
grade was given only a_ general 
description, 

This revision is the result of two 
years of study and was approved 
at the association’s semi-annual 
meeting in Portland, Ore., in Sep- 
tember. The changes have been pub- 
lished in a supplement to Western 
Pine’s grading rules. Copies can be 
obtained from association offices at 
510 Yeon Building, Portland 4, Ore. 


Building Dollar Gains 
Over 1954 Figures 


Most of the South and Southwest 
showed an all-time high in con- 
struction reports for the first nine 
months of 1955, although the tighten- 
ed housing credit already appeared 
to be slowing down September’s 
starts, according to recent F. W. 
Dodge reports. 

The Southeast showed a gain of 
28 per cent in dollar volume of 
contracts during the first nine 
months of 1955, over the same period 
for last year. Texas’ contracts were 
up 21 per cent, and the Louisiana- 
Mississippi area was up 53 per cent. 

The Kansas-Missouri-Oklahoma- 
Nebraska area showed a gain in dol- 
lar volume of 48 per cent over 1954 
figures, and the Middle Atlantic 
states gained 25 per cent. 

Arkansas and parts of Missouri 
and Tennessee showed a gain of 
16 per cent; Kentucky, 20 per cent; 
West Virginia, 23 per cent; Florida, 
25 per cent; Alabama, 35 per cent; 
and Georgia, 28 per cent. 


20 Southern Cities Led 
in 1954 Homebuilding 


The Department of Labor’s Con- 
struction Review recently listed the 
50 leading homebuilding areas for 
last year. 

Cities in the South and Southwest 

and their rank among the 50— 
included Washington, D. C., which 
had the seventh highest number of 
homebuilding starts; Miami, Fla., 
8; Dallas, Tex., 9; Baltimore, Md., 
10; St. Louis, Mo., 13; Houston, Tex., 
14; Atlanta, Ga., 17; Tampa-St. 
Petersburg, Fla., 23; Fort Worth, 
Tex., 27; Louisville, Ky., 28; Norfolk- 
Portsmouth, Va., 33; Memphis, Tenn., 
34; San Antonio, Tex., 36; Wichita, 
Kan., 37; Kansas City, Mo., 38; New 
Orleans, La., 40; Oklahoma City, 
Okla., 41; Jacksonville, Fla., 42; 
Birmingham, Ala., 43, and Richmond, 
Va., 48. 

This year, Birmingham, Baltimore, 
Miami, and Atlanta were among the 
five areas having the largest increase 
in value of building permits issued. 
Birmingham led, with an increase 
of 67 per cent. 

Miami ranked third in the number 
of new homes per 1,000 population, 
with a rate of 32.7. Wichita ranked 
fourth, with 29.1 new homes per 
1,000 population; and Tampa-St. 
Petersburg sixth, with 24.4. 
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you make BIG profits with SMALL stocks 







when 
you 
sell... 


Dealers who concentrate on Lion roofing 
and waterproofing asphalts enjoy a good, 
steady, profitable business on a small 
investment. That’s because Lion asphalt 
products have earned wide consumer 
acceptance, and the complete line is im- 
mediately available from all leading 
building supply wholesalers. 


Lion asphalt roofing products are of the 
highest quality —the result of more than 
25 years’ progressive research and con- 
tinually improved manufacturing tech- 
niques. They meet or exceed U. S. 
Government specifications. Unlike many 
roofing materials, Lion asphalts are 
varefully desalted to assure low water- 
absorption rate. They’re superior for 
steep or flat roofs and for dampproofing 
and waterproofing applications. 


Get full information about handling Lion 
roofing materials. Fill in and mail the 
coupon today. No obligation, of course. 





EL DORADO, ARKANSAS 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
' 
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. LION 


LION ROOFING ASPHALT For hot 
ipplication, Most economical cover- 
ing for roofs of large buildings. 


ASPHALT ROOF COATING 
Liquid, ready to use. For new roofs 
or to preserve old ones. 


. LION ASPHALT PLASTIC CEMENT* 


For repair of breaks, cracks and 
holes in all types of roofs. Also for 
sealing and waterproofing. 


. LION ASBESTOS ASPHALT ROOF 


COATING Surface finish for new 
roofs. Also recommended for renew- 
ing old, dry roll roofing. 


LION ASPHALT R. D. PRIMER For 
dampproofing concrete or masonry, 
Serves as primer for hot asphalt 
application, 


LION COLD PROCESS LAP CEMENT 
Quick-setting, liquid asphalt. Elimi- 
nates nails on lower edge of roofing. 


LION COATING NO. 3° Has a 
high filler content. Especially effec- 
tive where a tough and abrasion 
resistant surface is desired. 


- LION BLIND NAILING CEMENT 


Jelly-like asphalt cement for apply 
ing roll roofing and for cementing 
coverings to table tops and kitchen 


cabinets, 


*Made under the process of Patent No, 2393774, 


LION OIL COMPANY 
EL DORADO, ARKANSAS 


Please send me come 


Products and the name 


NAME 


ADDRESS 


CITY 


SBS-K 


ete information about your Asphalt Roofing 
f your nearest wholesale distributor. 


STATE______. 
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America’s Builders 
Have Spoken... 





Dur-O-wal’s plont <i 1? 
locations now yy * 


nation-wide. 4 pe 
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the Backbone of Steel 
for EVERY masonry wall 


Across the nation Dur-O-waL wins friends everywhere. 
It puts more steel in the wall... every inch effective 

., te do the job better. Dur-O-waL works fast, lays 
flat to combat cracks in all types of masonry construc- 
tion. Electrically welded in a single plane, Dur-O-waL 
assures tight, neat mortar joints. Opportunity is knock- 
ing ... find out about Dur-O-waL today. 


2 /Ced 
Dur-O-wol Products, Incorporated, Box 628 


SYRACUSE |, N.Y. 


TOLEDO 5, OHIO Dur-O-wal, Incorporated, 165 Utah Street 


BIRMINGHAM 7, ALA. Dur-O-wol Products of Ala. Inc., Box 5446 


PHOENIX, ARIZ. Dur-O-wel Div., Frontier Mig. Co., Box 49 


CEDAR RAPIDS, IA. Dur-O-wal. Div., Dept. 1-B, Cedar Rapids Block Co. 

















America’s 
Leading Fireplace 


Here are the reasons why Heatilator is the 
preferred fireplace unit among builders and home 
owners alike 
@ The Heatilator unit is the only fireplace unit 
specifically designed for today's homes 
@ Exclusive Pressure-Seal Damper seals throat 
air tight—prevents loss of winter heating and 
summer air-conditioning 
@ Ic is easier to install—takes any size or shape 
flue 
@ The Heatilator unit is a complete unit—heavily 
constructed and fully welded for maximum du- 
rability 
@ Scientific design assures a perfectly operating 
fireplace that circulates heat—will not smoke. 


Sell Heatilator . preferred by builders 
and home owners 3 to 1] over all other fireplace 
units combined! 

Write for folder giving full details and specifications 
HEATILATOR INC., 3711 E. Brighton Ave., Syracuse 5, N. Y. 





a 


HEATILATOR 


FIREPLACE UNIT 
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TWIN-TILT 
again leads the hand truck field 
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The SWINGARD is a safety feature built by TWIN- 
TILT TRUCK CO. which attaches easily and quickly to 
any heavy duty hand truck. It is of sturdy, bar iron 
construction with accurately machined shaft and mount- 
ings, (Figure 1). The Guard swings completely out of 
the way when the truck is moving the load, (Figure 
2). Swings to safety position if the truck is dropped, 
(Figure 3). 


Twin Tilt is the only hand-operated truck with the 
patented, labor-saving auxiliary frame. Twin Tilt trucks 
are of all metal construction and have no bolts or rivets 
to work loose. In many types of operation, enthusiastic 
users from coast to coast have found the finger-tip 
control gives them labor-saving, economical ease of 
operation. Twin Tilt trucks are designed for long, hard 
usage and will move up to 1200 Ibs. with minimum 
effort. 


For completely descriptive literature write 
TWIN TILT TRUCK CO, 


simple as 5) 'D but) doe the job 


TWIN-TILT TRUCK CO. 


P.O. BOX 11, ST. BERNARD 





CINCINNATI 17, OHIO 
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For Dealers, Wholesalers, Manufacturers 


Cleveland Stars With 
‘Operation Demonstrate’ 


How a city can stimulate home 
modernization among residents of 
run-down neighborhoods and slum 
areas was dramatically illustrated 
in Cleveland, Ohio, during the 
NRLDA Building Products Exposi- 
tion with “Operation Demonstrate.” 

A six-month cooperative effort of 
Cleveland businessmen, NRLDA, 
ACTION, 12 national consumer 
magazines, “Operation Demonstrate” 
consists of modernizing into modern 
beauty and convenience 12 old 
houses purchased in various sec- 
tions of the city. Two of these were 
taken apart between first and second 
stories, moved to Cleveland’s Mall 
near the Public Auditorium, and 
updated into 1956 showplaces in 
keeping with the campaign slogan 
of “live better where you are.” 

Arlene Francis was in Cleveland 
on October 11 for an on-the-spot 
telecast of NBC’s HOME show from 
these demonstration-improvement 
homes. She introduced top repre- 
sentatives from the groups which 
cooperated in “Operation Demon- 
strate”—realtors, builders, financiers, 
architects, public utilities, public 
officials, decorators, and suppliers 


Standing beside one of the 
“Operation Demonstrate” re- 
modeled homes on Cleveland's 
Mall here are officers of the 
National Retail Lumber Deal- 
ers Assn. From left they in- 
clude Watson Malone III, 
Philadelphia; Paul R. Ely, 
North Platte, Neb.; RK. A. 
Schaub, Whiting, Ind.; James 
Cc, O'Malley, Phoenix, Ariz.; 
H. R. Northup, Washington, 
D. C., and Warren E. Carter, 
Akron, Ohio. Malone is re- 
tiring president of NRLDA. 
Schaub is the new president. 
Ely is first vice-president. 
O'Malley is second v.p. North- 
up is NRLDA executive vice- 
president, Carter was presi- 
dent of the Ohio Assn. of Re- 
tail Lumber Dealers, co-hosts 
with NRLDA in the Cleveland 


exposition, 


She then showed films of the houses 
and pointed out the modern mate- 
rials and equipment that made them 
so livable. 

A second telecast followed that 
evening, sponsored on a local station 
by the Armstrong Cork Co. It fea- 
tured a panel of national building 
and home fashion editors discussing 
the topic, “Living Better at Your 
Old Address.” Participating were 
editors of these magazines: McCall’s, 
Living for Young Homemakers, Par- 
ents’, Life, Better Homes and Gar- 
dens, and House & Home. Louis B 
Seltzer, editor of the Cleveland 
Press, moderated the program. These 
and other consumer magazine edi- 
tors had developed the plans for 
modernizing the 12 demonstration 
homes. 

Preceding the telecast, a Life film 
explained to lumber dealers why 
and how they could profit by “Sell- 
ing Home Improvement.”  Life’s 
Larry Burnett narrated the script 
and declared that home improve- 
ments represent the biggest, most 
profitable building market until 


1960 when the “war crop of children” 
will come of age and be in the 
market for new homes. He said that 
the building industry should easily 
hit a new high of $18 billion in 
home modernization and repair con- 
tracts annually, compared with the 























new home construction total value 
of $8 billion. 

Cleveland Modernization, Inc., is 
headed by a Cleveland lumber deal- 
er and vice-president of the Ohio 
association, F. T. McGuire Jr. It 
built a colorful ranch-type home on 
the Mall to which local home-owners 
are directed for information and 
assistance on how they can mod- 
ernize their homes to “live better 
where you are.” 

Among the improvements sug- 
gested are renewing and painting 
exterior, modernizing heating or 
wiring or plumbing, renewing and 
painting interior, modernizing the 
kitchen or bathroom, and landscap- 
ing. Financial suggestions and 
sources of improvement ideas are 
given by trained attendants. 


5,000 Attend NRLDA 
Clinics, Exposition 


Over 5,000 key personnel from 
lumber and building supply yards 
throughout the nation attended the 
second annual Building Products 
Exposition and six dealer clinics 
held by the National Retai] Lumber 
Dealers Assn, at the Public Audi- 
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‘FOR DOMESTIC AND 
FOREIGN HARDWOODS 
AND ALL SPECIES OF j 
WEST COAST LUMBER, 3 


- 
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You'll get fast service from the most complete stocks in the South 













Ash Ponderosa Pine Red Gum Red Oak 
Hard Maple Larch Walnut Cypress 
Northern Birch Magnolia Sugar Pine Parana Pine 
Philippine Mahogany Beech Western Red Cedar Limba 
Cherry Genuine Mahogany Basswood Redwood 
Poplar Cedar-Aromatic Soft Maple Fir 

Sap Gum White Oak Southern Birch 


Now S!X distribution warehouses to serve you 





ATLANTA — 920 Glenwood Ave., S. E., DI. 1331 
CHATTANOOGA — 801 Bluff Street, 5-4104 
CHARLOTTE — 2121 Thrift Road, ED. 2-4102, 2-4104 
JACKSONVILLE — 3511 Walnut, 6-4834 

TAMPA — 2nd Ave. and 14th Street, 4-4139 

MIAMI — 294 N. E. 67th, 89-7860, 78-6900 


ATLANTA OAK FLOORING CO. 


GENERAL OFFICES AND PLANT—ATLANTA, GEORGIA 
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Quality-at-a-Glance 
that Sells and Sells 


| a 


ALENCO 


the House of modern 
(Mobs WY) UW LTE, 


Quality is evident in these fine 
aluminum windows at first glance 
wherever they are installed. It is un- 
mistakable in the functional shape of 
sturdy extruded aluminum, in the 
precision balance, in the aluminum 
backed woven wool pile weather- 
stripping. 

Because of this obvious quality, 
Alenco Aluminum Windows have 
been selling up a storm to architects, 
builders and home buyers all through 
the southwest. They will do the same 
for you. 

Fast-selling Alenco Aluminum Win- 
dows are available immediately in 
either single or double hung styles. 
Twenty-four stock sizes and three pic- 
ture frame widths mean you never 
need miss a sale for want of a size. 
That means you can sell more win- 
dows on a smaller inventory. 

Expanded production facilities now 
enables Alenco to widen distribution 
to dealers and distributors all over 
the country who want to stock a fast- 
turning, high-quality, competitively 
priced window. Order Alenco Alumi- 
num Windows now or write for the 
full profit story and catalog today. 


Asya 


ALBRITTON ENGINEERING CORPORATION 
2501 WROXTON RD. * HOUSTON 5, TEXAS 
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torium in Cleveland, Ohio, October 
11-14. They came together to ex- 
change ideas and to pick up new 
ideas from industry leaders and 
manufacturers. 

The 183 individual exhibits in the 
large building showed dealers the 
latest and best in material handling 
equipment and in windows, doors, 
hardware, roofing, and all other 
kinds of building materials. One 
hundred and one of the exhibitors 
were new; they had not participated 
in the 1954 exposition in New York 
City. 

Going to and from the exhibits 
and clinics, the dealers and their 
parties paused in the NRLDA Theme 
Center where photo-murals of 290 
of the most modern building supply 
stores and lumber yards were on 
display. The South and Southwest 
were well-represented in this pic- 
torial display of modern building 
supply yards. 

So they could gather ideas from 
several of the six dealer clinics 
simultaneously, many dealers had 
with them in Cleveland several key 


employees. 
These clinics included: materials 
handling; component construction 


techniques; developing the farm 


market; modern store layout and 
display; mortgage money, consumer 
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credit and installment selling; ar 
correlating advertising to sales 

Largest, longest, and most popula 
of the exposition clinics was that 
on materials handling. With C! 
cago’s John Moeling and Cleveland 
Thomas Dougherty as co-chairme! 
this clinic provided the larg 
array yet of material handli 
equipment in action. 

Experienced personnel of materia 
manufacturers and distributors and 
of equipment manufacturers explai! 
ed and demonstrated the merits of 
the major makes of fork-lift truck 
They were used to unload actua 
bulk-headed flat cars of dimensio! 
lumber and boards and gypsun 
board; box cars of long gypsun 
boards and lath, oak flooring, ply 
wood, hardboard, and asphalt roof 
ing. Fork-lift attachments and orde: 
assembly were demonstrated. 5S 
were the loading of yard and de 
livery trucks and the strapping and 
wrapping of materials for out 
storage. 

The use of delivery trucks wit} 
split roller and half-cab bodies wer: 
shown, and also a delivery truc! 
dumping a load by roll-off method 
In forum discussions, experts ex 
plained and illustrated trend: 
warehouse design and constructi 
selection of materials handli 





An innovation in materials handling that was demonstrated at the materials 
handling clinie during the NRLDA Building Products Exposition in Cleveland 
was the “tree” type of lumber handling and storage rack seen here. It saves 
time and handling costs in the assembling of delivery orders by fork-lift trucks 
in crowded yards between truck deliveries. The lumber storage rack was engi 
neered by the Timber Engineering Co. and built by Rileo Laminated Products, 
Inc. Teco design No. 665 provides specification data and material lists for six 
sizes of the racks on which to place lumber from 8 to 24 feet in length. 
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equipment, yard and warehouse lay- 
outs, and efficient order scheduling 
for material handling and delivery. 

A novel exhibit and demonstra- 
tion was that of a typical portable 
ready-mix concrete plant and truck 
mixers by the Concrete Transport 
Mixer Co. 

In the component clinic, sponsored 
jointly by the Lumber Dealers Re- 
earch Council and_ contributing 
manufacturers, the pre-cutting and 
pre-assembly of wall and_ floor 
panels, roof trusses, and interior 
partitions was demonstrated with 
two full-size house sections. J. T. 
Lendrum, director of the Small 
Homes Council at the University of 
Illinois, introduced the new fabricat- 
ing system for interior partitions. 

Ways to capture more farm busi- 
ness were presented to dealers in 
the farm market clinic. Ohio State 
University’s R. C. Miller said that 
“better homes are necessary to keep 
children on farms.” He urged the 
ale of good quality building mate- 
rials and construction plans to 
farmers “because their building in- 
vestment is so substantial.” 

Tom Hope, retail advertising and 
merchandising manager for the 
Long-Bell Lumber Co., reported how 
his firm’s yards make more farm 
building sales by offering farmers 
free copies of building plans designed 
for local needs by state agricultural 
colleges. He said his firm profitably 
invested 1.5 per cent of sales volume 
on advertising and _ promotion, 
through year-round use of news- 
paper advertising, six direct-mail 
promotions a year in the spring and 
fall, and a few radio spots and 
pecialty advertising. 

Al Quinn, advertising director, Wm. 
Cameron and Co., Waco, Tex., add- 
ed the testimony of his line-yard 
firm in behalf of “Advertising That 
Tells and Sells.” Other experts cov- 
ered the promotion of treated wood 
ales, economy of pole buildings, 
and “What Farm Families Want in 
Their Homes.” 

Modern, successful trends in store 
and showroom layout and use of 
display fixtures were explained by 
taff editors of American Lumber- 
man and Building Supply News in 
the clinic on “Modern Store Layout 
and Display.” 

U. S. Plywood Corp.’s Richard J. 
Brown, Easi-Bild’s Don Brann, and 
Lucas Paint Co.’s H. F. Lee ex- 
plained effective displays and sea- 
onal selling strategy. 

William Hillwig and Herbert 
Saltzer, Pennsylvania merchandis- 
ing consultants, recommended built- 
in displays of major building prod- 
ucts and dealer concentration on 
packaged selling. Hillwig said that 
with a good program of such “home 
ervice,” the dealer could obtain 
full mark-up on materials, a 15-per- 
cent mark-up on the selected con- 
tractor’s labor contract, and could 
control the sale through handling 
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the installment or sale paper. He 
said satisfied customers would rec- 
ommend new prospects. 

He also recommended the equip- 
ing—with power and hand tools 
and operation of a free hobby shop 
by dealers gunning for Do-It-Your- 
self business. He said the sale of 
materials to the hobbyists and tools 
—along with other sales prompted 
by their coming to the store “to 
hobby”—made this a profitable proj- 
ect for a dealer. 

How dealers can assist improve- 
ment and new-home prospects with 
their financing was covered in the 
mortgage money and _ installment 
selling clinic. 

Case histories of successful dealer 
enterprise in securing adequate 
mortgage and installment contract 
funds were presented in the finan- 
cing clinic. With Elias Nuttle of 
Denton, Md., as moderator, FHA 
and commercial finance officials ex- 
plained the filing, processing, and 
completion of loans. P. J. Goodnight 
of Dallas explained how Texas deal- 
ers set up their own Lumbermen’s 
Investment Corp. to obtain Titles I 
and II mortgage funds readily 

In the clinic on correlating adver- 
tising to sales, top media experts 
explained market research and re- 
sponse to advertising in newspapers, 
radio, and television. 

Social highlight of the convention- 
exposition week was the NRLDA 
banquet on Thursday in the Cleve- 
land Public Auditorium in honor 
of the 75th (jubilee) anniversary 
of the Ohio Assn. of Retail Lumber 
Dealers, which had merged its an- 


nual convention with the national 
event. Dr. Norman Vincent Peale, 
noted New York clergyman, column- 
ist, author, and television personali- 
ty, delivered the inspirational ad- 
dress of the evening. Stanley Horn, 
editor of Southern Lumberman, 
served as toastmaster. Guests of 
honor from Ohio were the state’s 
oldest lumber dealer, lumber firm, 
the company representing the most 
generations of the same family, and 
the firm with the longest member- 
ship in the Ohio association 


Heating, Cooling Costs 
Challenged by Tests 


A two-year test program has been 
launched by the Owens-Corning 
Fiberglas Corp. to determine whether 
the average size home anywhere in 
the nation can be heated and cooled 
for an average of $10 a month 

The Fiberglas firm will select five 
or six homes in each of 20 cities for 
the low-cost comfort test. These 
houses will range in price from 
$10,000 to $25,000, and in air-condi 
tioned floor area from 900 to 1,500 
square feet. They will be heated and 
cooled by gas, electricity, gas, oil, or 
combinations of these. 

Meetings have been scheduled 
throughout the nation in October and 
November for the purpose of outlin 
ing the program. Attending the 
meetings are builders, representa 
tives of utility firms, and other per 
sons connected with air-conditioning 
and heating industries, 


Tes Minuevin Post Wan Hot 


BUILDING INDUSTRY HAILS “10-MILLIONTH HOME” 


This split-level house in Landon Village, Md., was selected by the Home Builders 
Assen. of Metropolitan Washington as the symbolic 10-millionth home built in 
the United States since World War I. The industry is pointing up the fact that 
the house has the interior spaciousness usually found only in houses costing 
$30,000 or more, although this one can easily be offered for much less. Help- 
ing to cut costs on this house was the clear-span roof construction, using wood 
frame Teco trussed rafters developed by the Timber Engineering Co., the wood 
industries’ research organization. 


ROBERT W. LENSKI has been ap- 
pointed advertising director for the 
Southern Pine Assn. In addition to 
directing SPA’s national advertising 
campaign, Lenski will be available to 
assist with existing regional and local 
programs. He formerly was advertis- 
ing manager for a radio firm and is 
a 1949 graduate of the University of 
Michigan. 


personnel 
parade 


Rockwell Manufacturing Co. ... The 
Delta Power Tool Division has an 
nounced two new district sales man- 
agers for Southern areas, according 
to Thomas C. Mortimer, Southern 
regional sales manager. U. E. (Ep) 
McCarty, north Texas district sales 
manager for the past three years, 
now heads a district including most 
of Georgia, the Carolinas, eastern 
Alabama, and eastern Tennessee, 
with headquarters in Atlanta, Ga. 
He succeeded Howard L. Rose, who 
recently retired. JoHN M. BRANNON 
Jr. replaced McCarty as north Texas 
district sales manager. 

Mastic Tile Corp. of America 
This major producer of resilient tile 
flooring has announced the appoint- 
ment of JOHN W. CHURCH as vice- 
president in charge of research and 
development. Before joining this 
New York firm, Church was presi- 
dent of the Church Chemical! Co. at 
Pittsburgh for seven years 


Johns-Manville Corp. .. . C. GEORGE 
DANDROW has been appointed to the 
newly-created position of  vice- 
president for customer relations. He 
has been general sales manager of 
the recently-split industrial products 
division and continues as a vice- 
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here’s the ONE door you can ALWAYS 
count on for QUALITY and SERVICE! 



















































































Paine REZO Doors 
are light weight — 
easy for one man 
to handle! 

Over 7,000,000 


installations 


since 1935 
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all-wood grid core 
| FLUSH DOORS 
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only REZO offers all these selling features: 


1 Nominal width of rails: 2%". Extra width top and bottom rails 
can be furnished for special hardware. Width of stiles: 14%’. Lock 
area on both sides: 4% wide (incl. stile) and 20” long on doors 
68” and under; over 68” length varies proportionately providing 
ample space for any type of lock hardware. 


2 Standard door thickness: 144" or 1%". Matching vertical edge 
strips can be furnished when specified. After trimming, stiles ore 
sanded and the edges eased 


a Vent grooves in top and bottom rails permit air <irculation 
to equalize moisture content of door rapidly under conditions of 


changing humidity and temperature 


4 All-wood grid core: 2 x 4” air cells of finely machined soft- 
wood with interlocking construction for strength and rigidity; 
notched for air circulation. Hand assembled for precision fit, 


5 Core mesh overlaid with hand matched, custom-made plywood 
panels on both sides. Face veneer may be of any commercially 
available specie and is stroke sanded to cabinetmaker’s finish. 


Paine REZO Flush Doors are custom-built to rigid stand- 
ards for quality, workmanship and inspection. Unequal- 
led for lightness strength ... service... and low 
cost! Satisfaction guaranteed when given proper care. 


AINE 


LUMBER COMPANY, LTD. 


ESTABLISHED 1853 . OSHKOSH, WIS. 
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president of the Johns-Manville 


Sales Corp. 


Burgess Vibrocrafters, Inc., — 
FRANK ve Neveu is now sales man- 
ager for the company’s Nu-Enamel 
division. His offices are in the new 
Burgess building at Grayslake, Ill. 


American Forest Products Industries 
.. » JOHN C, WITHERSPOON has been 
appointed forester for this sponsor 
of the national Tree Farm program. 
He will assist with the general 
administration of AFPI’s forestry 
education and forest industry public 
relations program. 


Philip Carey Manufacturing Co... . 
This Cincinnati, Ohio, firm has ap- 
pointed C. J. BAINUM as manager 
of the St. Louis and Southwest dis- 
tricts. He will also take an active 
part in the development of the 
Carey plant at Houston, Tex. 
Bainum joined Carey in 1941. 


Meissner Heads S. E. 
Andersen Window Sales 


HAROLD C. MEISSNER, above, is 
the new Southeastern regional sales 
manager for the Andersen Corp., 
Bayport, Minn., manufacturers of a 
complete line of quality wood win- 
dow units, 

From 502 Barbizon Tower, 34 
Lombardy Way, N. E., Meissner will 
manage Andersen windowwall sales 
by seven salesmen in 14 states. He 
has been with the Andersen firm 
for 19 years — and in its sales de- 
partment since 1948. After six vears 
as a field salesman he was appointed 
sales training manager last year. 

The Andersen sales representative 
for Georgia and Alabama now is 
Gerald Meisner. He formerly serv- 
iced Andersen accounts in Louisiana, 
Mississippi, and Alabama from Jack- 
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THOMAS 0. MceCULLOUGH has been 
appointed general sales manager of the 
Corrulux division of the L-O-F Glass 
Fibers Co. He will supervise the divi- 
sion’s national sales organization and 
handle relationships with distributors 
and dealers in the building products 
and allied fields. His headquarters are 
at Houston, Tex. 


son, Miss. He now resides in Atlanta. 

These personnel changes were 
largely brought about by the open- 
ing of the new warehouse branch 
of the Huttig Sash and Door Co. 
in Atlanta. Huttig wholesales Ander- 
sen window units from all 12 of its 
Southern and Southwestern branch 
warehouses, 


BRI Names New Members, 
New BRAB Officers 


Harold D. Hauf has been ap- 
pointed to the Building Research 
Advisory Board for the term end- 
ing June 30. He is head of the 
department of architecture at Rens- 
selaer Polytechnic Institute, Troy, 
oe F 

A. N. Frederickson, vice-president 
of the Weyerhaeuser Sales Co., was 
named BRAB vice-chairman. 

In addition to Hauf and Frederick- 
son, new members appointed to the 
executive committee include Ed- 
mund Claxton, president of the 
Building Research Institute; Mason 
C. Pritchard; Charles H. Topping; 
Ralph Walker, and B. L. Wood. 

Six new members of the Building 
Research Institute also were an- 
nounced recently. They include the 
Lathing Foundation of Chicago, 
Parents magazine, Reynolds Metals 
Co., Seaporcel Metals, Inc., Sany- 
metal Products Co., Inc., and Visking 
Corp., Plastics Division. 


Christmas Kit for 
More Plywood Sales 


The Douglas Fir Plywood Assn. 
has announced a new 1955 Christmas 
merchandising package for retail 
lumber dealers. It is free—and easy 
to use. 

Behind it DFPA is throwing the 
weight of a national advertising pro- 
gram that ought to herd thousands of 
customers into retail lumber yards 
looking for plans and plywood. A 
series of two ads in national mass- 
circulation magazines reaching 30,- 
580,000 homes is scheduled. 

These magazines include Saturday 
Evening Post, American . Home, 
House and Garden, Living, Woman’s 
Day, Sunset, Popular Science, Popu- 
lar Mechanics, and other home and 
homecraft publications. 

The dealer’s tie-in kit this year 
will have plans, a window banner, a 
merchandising manual, ad mats and 
radio spots. Plans include 100 folders 
carrying Do-It-Yourself plans for 12 
Christmas decorations, toys, and gift 
items. In addition, there are 10 copies 
of a popular train table plan. 

Dealers can get their free mer- 
chandising kit through their regular 
fir plywood distributors or jobbers, 
or by writing to Douglas Fir Plywood 
Association, Tacoma 2, Wash. 

The first series of magazine ads 
urges the do-it-yourselfer to make 
Christmas decorations and toys with 
fir plywood and invites him into his 
local retail lumber yard for plans 
and materials. The second series is 
built around an effective theme de- 
signed to keep Do-It-Yourself ply- 
wood sales moving after Christmas. 
The message—if you’re giving hubby 
power tools for Christmas, here’s a 
handsome stocking gift. 

The ads offer a collection of plan 
books and folder with plans for 33 
projects worth $1.60—all for 50 cents. 
The ads tell consumers to write di- 
rect to DFPA for the package, elim- 
inating the necessity of big plan 
stocks by dealers 


Creel Named President 
of Miami Window Corp. 


Joe Creel, Miami, Fla., attorney, is 
new president of the Miami Window 
Corp. 

Other officers elected at a recent 
directors’ meeting are Vice-Presi- 
dents W. C. McCabe, S. J. Drum- 
mond, and L. B. Priester Jr.; Secre- 
tary Sidney G. Kusworm Jr., and 
Treasurer C. J. Lenehan. 

A long-time director of the firm, 
Creel paid tribute to the preceding 
management, under whose guidance 
last year the firm acquired as sub- 
sidiaries the Miami Window Corp. 
of Mississippi, Meridian; Miami Win- 
dow Corp. of Ohio, Columbus, and 
Florida Extrusions, Hollywood. 
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You'll save a lot of storage space... 
boost profits too...with 





TENSION SCREENS 


EVEN WITH ONE EYE CLOSED you can see that 
Keystone Tension Screens take only a fraction of the 
storage space used by ordinary screens. Besides that, 
Keystone Tensions do away with costly labor 
charges. Like other merchandise, they come to you 
complete... ready to sell at a standard mark-up. 
Profitable business is assured. 

Keystone Tension Screens are all-aluminum 
...don’t rust or stain the woodwork... last 
far longer...cost less than old-fashioned 
screens...never have to be painted... 
save time, bother and expense in 
every way. 

For top sales and profits, write us 
for all the facts about Keystones. 














One screw in upper blind | Only two small, neat, Tension catch on sill se- | Free-floating sill bar | Flat wire 5-strand sel- 


stop holds each remov- permanent brackets are curely adjusts Keystone readily adjusts screento | vage assures strong ver- 
able top bracket. located on the sill. Screen with turn of knob. off-level or uneven sill, tical edges. 











ee ee ee ee 


Hanover, Pa. « Fostoria, Ohio 
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Springtite Screen Co. 
Moves to Larger Plant 


The Springtite Screen Manufac- 
turing Co., Inc., Atlanta, Ga., has 
moved into a new plant at 485 
Stephens Street, S. W. 

The 12,000-square-foot plant puts 
production of both tension and frame 
screens under roof and has enabled 
Springtite to more than triple pro- 
duction, according to J. H. McElroy, 
vice-president and sales manager. 
New machines and employees were 
added to handle the increased output 

Springtite introduced its alumi- 
num tension screen last spring, and 
its popularity made the expansion 
necessary. The firm’s newest product 
is an aluminum frame screen 


First Utah Tree Farm 
Pushes Total to 791 


When 2,960 acres of forest land, 
owned by rancher Sid Pace, was 
recentiy officially certified by the 
Western Pine Assn., it became the 
first Tree Farm in the state of Utah 

In the big, 12-state Western Pine 
region, Pace’s Tree Farm brought 
the total of all Western Pine Tree 
Farms to 791 covering 5,804,208 acres 

To become a certified Tree Farm, 
a forested area must be in private 
ownership, Beyond that, its owner 
must dedicate it to the continuous 
growing of forest crops. 


HAROLD J. KOLENSKI has been 
elected a director and vice-president 
in charge of sales for the Mastro 
Plastics Corp., New York City. Kolen- 
ski joined the company in 1954 and 
as sales manager was responsible for 
developing national distribution of the 
company’s extensive line of Tri-Bond 
plastic wall and acoustic ceiling tile. 
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NEW HOME FOR TARTER, WEBSTER, JOHNSON 
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Climaxing a period of significant expansion, Tarter, Webster and Johnson and 


its parent firm, the American Forest 


Products Corp., have started a new 


building for sales and executive offices in San Francisco, a block from the bay. 
The $450,000 building is slated for completion early next year. The building 
will itself be a showease for Tarter, Webster and Johnson’s products, being 
constructed largely of woods produced by the firm’s mills, including Ponderosa 


pine, sugar pine, cedar, and redwood. The directors’ room will feature a table 


and paneling of giant Sequoia redwood from a tree more than 2,000 years old. 


Form Dexter Industries 


Dexter Industries, Inc., is the new 
corporate name of the National 
Brass Co., Grand Rapids, Mich., 
manufacturer of locks and builders 
hardware. 

The three divisions of the parent 
corporation are Dexter Lock Divi- 
sion, which makes locks and builders 
hardware; Dexter Products Division, 
producer of automatic screw ma- 
chine products, and Dexter Inter- 
national Division, which supervises 
the firm’s foreign licensees in 
Canada, Mexico, Australia, and 
Italy 


Atlas Plywood Names 
Five Vice-Presidents 


Directors of the Atlas Plywood 
Corp. have announced the appoint- 
ment of five new vice-presidents 

Senior vice-president in charge 
of operations for the Boston, Mass., 
plywood firm is Frank W. Harney, 
who joined Atlas in 1940 as general 
plant manager and became a vice- 
president in 1951. 

Charles V. Molesworth was elect- 
ed senior vice-president of Plywood 
Inc., a partially-owned subsidiary 
now being merged with the parent 
firm. 

Douglas M. Cowie is now vice- 
president in charge of manufactur- 
ing, responsible for production of 
the network of more than 25 manu- 
facturing plants. 

New vice-president in charge of 
sales is Bert Cole, former Eastern 


regional vice-president of Servel. 

Stanley R. Venne, former sales 
vice-president, is now in charge of 
timber and lands. 


Clark Opens Agency 


E. J. (Red) Clark, former Eastern 
sales manager of the Gate City Sash 
and Door Co., has become manu- 
facturer’s representative for that 
wood and aluminum awning window 
producer in the state of Florida 
and fringe areas of south Alabama 
and south Georgia. His firm name 
is Edgar J. Clark, Inc. Headquarters 
are at 2002 West Indian Head Drive 
in Tallahassee, Fla. 

Before joining the Gate City firm 
two years ago, Clark had served 
as manager of an Indiana lumber 
yard and was connected with the 
Aluminum Co. of America. He said 
he would add another major line 
soon to present to architects, build- 
ers, and dealers. 


New Milcor Branch 


The opening of a new district sales 
office in Dallas, Tex., has been an- 
nounced by the Inland Steel Prod 
ucts Co., Milwaukee, Wis., makers of 
the Milcor line of steel building prod- 
ucts 

The new office is located in the 
Brown Building, 5523 Dyer Street. 

Robert E. Goodacre, who formerly 
covered the Texas sales territory 
from the company’s Kansas City 
branch, has been named manager of 
the Dallas office. He has been with 
Inland Steel since 1935 
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metal parts 
for successful fireplaces 


Donley fireplace parts, when installed according to 
manufacturer's plans, assure successful fireplaces, 


customer satisfaction and dealer profit. Ash Dumps 


DAMPERS are supplied for fireplaces with openings 
from 2 to 8 feet in width. Made of cast-iron and rust- 
resistant steel, they provide efficient draft control 
and assure smokeless fires. ASH DUMPS are supplied 
in a range of sizes. Securely locked in frame and piv- 
oted off center, these doors can be opened and closed 
with a poker. ASHPIT and FLUE CLEANOUT 
DOORS are supplied in cast-iron and Y-inch rust- 
resistant steel. They are available in a wide range 
of sizes. 


Ashpit and Flue 
Cleanout Doors 


Fireplace 


Write today for full 
information and learn 
how you can profit 
by selling Denley 
quality products 





~— 

Say | | 
> an ] MS 
sr Gratings Joist Hangers 
=5 


a ame 
Brick Clamps 
- 
rc an 





Mortar Boxes Access Doors Heatsavers laundry 
Chute Doors 
; 


“SUPERMARKET SHOPPING” AT DONLEY SAVES YOU MONEY 


THE Dowley BROTHERS COMPANY 
ou 13905 Miles Avenue * Cleveland 5, Ohio 
Y 
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CAPTURE COLOR-CONSCIOUS CUSTOMERS WITH 


ROOF SHINGLES 
Smooth surfaced cedar 
thingles, factory-stained 
in 12 beautiful Shaker- 
town colors. New im- 
1 a stains add dura- 


ility. Ideal for remodel- 


ling, new Construction. 


Famous Shakertowns, 
factory-stained and ap- 
plied in double courses 
to create shadow lines. 
Available in Shakertown 


? SIDEWALL SHAKES 


GLUMAC Units — save 
70% on application costs. 








J 


COLORED NAILS 
Included in Shakertown 
Sidewall and GLUMAC 
cartons, colored to match 
the shingle stain. Save 
time produce a better 
finished job. No addi- 
tional cost. 





Eliminate fitting of shin- 
gle corners. Striated sur- 
face matches grooved 
shakes. Available in all 
Shakertown colors, or 
unpainted, Drilled nail 
hoies. Galvanealled steel. 


A viimina CORNERS 








IF YOU are not now selling these recognized Sales-makers, call your nearby 
Shakertown Distributor today. Consult the Yellow Pages ... or write The 
Perma Products Co:, 20310 Kinsman Road, Cleveland 22, Ohio. 
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Eaet vide, Weet side -- all around Atlanta 
NEW YARDS ARE REALLY ‘SHOW PLACES’ 


Top photo shows the 
recently-opened Pat- 
tillo Lumber Com- 
pany, which plans to 
use the super-market 
advertising method of 
writing on the front 
display windows. For 
the opening, the top 
glass panel which 
will serve this pur- 
pose, told of free 
prizes. New Ander- 
son-McGriff plant 
features a drive-in 
window, partly shown 
in photos at right 


and above. 


© Typical of the expanding markets for building 
materials in the South is the metropolitan Atlanta, 
Georgia, area which is growing in all directions 
at once 

Keeping pace with Atlanta’s expansion are the two 
new plants shown on these three pages. 

The Anderson-McGriff Lumber Company combined 
its lumber ird with its hardware and building 
material store in a new location. This modern plant 
is in the northwest section of Atlanta. 

The Pattillo Lumber Co. was opened recently on 
the east side of an Atlanta suburb, Decatur, to meet 
a need in tl) ection for a full-line building supply 
source, 

In additic to carrying well-advertised brands of 


“everything t iild anything,” both of these progres- 


sive firms | ed their stores to appeal to a full 
range of cust e! from the large contractor to a 
housewife wl wants a small paint brush, 













West Side: 


All three colors in the Youngstown 


steel kitehen line are shown in the 


model kitchen of the Anderson 

McGriff Lumber Co. The company 

stocks a wide selection of light fix- 

tures, and a small part of the fixture 

display is seen in the foreground 
of the photo above. 






















ANDERSON-McGRIFF LUMBER CO. 











A glassed-in section of the display building serves as office space, per- 
mitting company personnel to see the sales floor. Manager Don Maffett, 
seated in photo at left, can see both counter and display area. Offices 
also serve as display for some 16 different wood panelings. Various 
finishes also are demonstrated. The sales counter, above, made of wire- 
brushed wood paneling in light green, has sold this wood for several 
jobs already. Six styles and sizes of acoustical ceiling tile are used on 
the ceiling. 








| ‘ The Anderson-MeGriff Lumber Co. 
handles an extensive line of sporting 
goods, including hunting and fishing 
equipment and anything a camper 
could want. This display of sporting 
goods and garden tools lines all of one 
side wall. Small windows above displays 
around store let in natural light with- 
out interferring with stock. Glass across 
front of building is slanted inward to 


avoid reflection. 









Eat Side: 


PATTILLO 
LUMBER CO. 


Pegboard is used frequently for the 
neat displays in the 4,800-square-foot 
Pattillo display room and office. F. J. 
May, president and general manager, 
seen in coat at right, says the com- 
pany’s wide assortment of hand tools 
attracts floor traffic. Note light bulb 


display. 





Since the Pattillo firm is 
located not far from resi- 
dential areas, garden tools 
are attracting women into 
the store. Salesman Dick 
Hay in background makes 
a sale, while another cus- 
tomer helps herself to free 
literature. This Pegboard 
display is typical of those 
that are conveniently plan- 
ned so that merchandise 
can be changed seasonally. 
Sales counter and office 
area are at extreme right 
in photo, giving personnel 
clear view of show room. 
Customers entering front 
door pass by counter, are 
greeted by personnel. 
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Nhe display room of the Pattillo Lamber Co. 
features many items in use that home-owners 
already are starting to copy. Typical is a door 
painted pink, brown, and cream, seen in 
photo at left. Salesmen are quick to show 
other panel and paint combinations for 
greater home individuality. Jack May shows 
door, while J. W. (Red) Smith demonstrates 
an EZ-Way stairway. New building is made 
of conerete block, veneered with brick. Ceil- 
ing consists of exposed 4°x8" pine beams and 
white pre-finished insulating roof deck, now 
popular in modern architecture. Behind the 
display and office building is a warehouse, 
which backs up to a railroad siding. Yellow 
fenee features company name in bold letters, 
The Pattillo firm held “open house” October 

attracting much local attention with its 
offer of materials for a 1,000-square-foot 
ranch home as the grand prize, to be 
warded November 19. Both Pattillo and 
A\nderson-MeGriff firms have a front and 


a side door to display rooms. 
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For service and profit — 


HARDWARE 
and PAINT 


© After 31 years in the lumber 
business with only token inven- 
tories in builders hardware and 
paint, the Oldham Lumber Com- 
pany in Dallas, Texas, installed 
complete stocks of both lines and 
now realizes a four-time annual 
turnover with gross profit of ap- 
proximately $1,000 per month. 

This business is accomplished 
from 800 square feet of floor space, 
but drop-in and Do-It-Yourself 
trade is negligible since the com- 
pany is not appropriately located 
for such traffic. 

Paint and hardware sales averag- 
ing $3,600 a month (figured at cost 
prices) are largely to contractors 
with whom the company works 
regularly. Total inventory in both 
items ranges between $14,000 and 
$15,000, also figured at cost. 

Winfield Oldham, who succeeded 
his father, W. O. Oldham, as presi- 
dent of the firm, points out that 
such sales to regular contractor 
customers is not a mere matter of 
taking orders. 

“Our business in builders hard- 
ware and paint was built by keep- 
ing in constant touch with our 
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regular customers,” he explained. 
“You have to keep selling, even to 
that class of customers. It is easy 
enough for a contractor to stray 
away and fill his needs from another 
source. 

“We avoid applying high pres- 
sure, but we do give them a 


The builders hardware de- 
partment of the Oldham 
Lumber Company is seen 
at left. Samples are mount- 
ed on the doors to the 
storage cabinets for cus- 
tomer selection. Stocks are 
kept neatly in cabinets 
by Charles Fletcher, seen 
above at left with Dealer 
“Windy” Oldham. The 
well-stocked — and dis- 
played — paint depart- 
ment is partially shown 
below. 


thorough selling. And one of our 
principal sales arguments is that 
we do have a complete and ade- 
quate stock and our prices are 
right.” 

Charles Fletcher, manager of the 
department, does all of the buying 
(See PAINT, HARDWARE page 101) 
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© Does your town have an annual 
Santa Claus Parade? 

There is hardly a community 
of any size in the nation that has 
not adopted this custom of wel- 
coming Santa Claus a few weeks 
before Christmas. And the majori- 
ty of home-owners and prospective 
buyers of building materials have 
small fry who have to be taken 
to see such a parade. 

This offers building material 
dealers an excellent chance to get 
their company name before a large, 
selective crowd and to build good- 
will in the community through 
cooperation with such a popular 
project. 

Typical of such dealers is W. C. 
Powell, whose Powell Lumber 
Company float won first prize in 
the Overton, Texas, parade last 
Christmas and which cost only 
$25 and a little ingenuity to pre- 
pare. Even if he had not been 
lucky enough to walk off with the 
top prize, Powell estimates that 
the cost and effort would have 








Santa Claus parade provides 


GOOD-WILL at LOW COST 


been more than worth it mal 
comments from his custome! 
proved that the publicity wa 
excellent. 


Dealers in other towns have used 


such ideas as tossing off cand 
from the float, providing a truc} 
for Santa Claus’ arrival in tow: 
and even having a Christn 
parade end up at the lumber ya 
for a drawing of prizes. 

The theme used by the Powe 


Lumber Co. was an old one but 


it was carried out in a mann 
that had appeal to every age 

an important point to rememb« 
in thinking up ideas for floats. O 
the sides of the cab of a compar 
truck were signs with the fi: 
lines of the famous Christm 


poem, “’Twas the night befor: 


” 


Christmas. . 

A Negro “Mammy” was seat 
under a decorated Christmas tr« 
reading the story to a little b 
and girl, dressed for bed in | 
jamas and nightgown. 

A fireplace against the back 
the cab of the truck mostly co! 
cealed the cab, to give spectato 
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a view of a “living room.” Holly 
lecorated the mantel, and five 
tockings and socks were hung as 
if in anticipation of Santa Claus 
Holly and pine branches were used 
to form a decorative border around 
the edge of the truck bed. The 
Christmas tree was realistically 
decorated, with presents beneath it. 

The float was decorated by mem- 
bers of the Powell family — Mrs. 
W. C. Powell Sr., Mrs. W. C. 
Powell Jr., and Mr. and Mrs. Bo 
Powell. Each spent about eight 
hours at the task. Small Clark 
Powell rode on the float as one 
of the children hearing the story 
in front of the fireplace. 


Typical of retail lumber dealers 
throughout the nation whe are 
realizing the good publicity value 
of participating in Santa Claus 
parades is W. C. Powell, of the 
Powell 


Overton, Tex. The firm’s float, 


Lumber Company in 


below, took first prize in the 
parade last Christmas. 








Pata 


WT STEWART LARC. 


MODERN 40° x 50° STORE for only $7,000 
fheeontractin and done mu AQ Meabens “Do Wt Yourself’ 


of the work themselves, brother: 

William T. and Murry L. Stewart 

have placed into use in Dickson, 

Tennessee, a modern 2,000-square 

foot combination office and store Ever since he attended the 30 rushed the new structure to com 
building at a cost of only $9,000 day merchandising course at Geo! pletion, and showed it off to cus- 
Yet its completeness and attrac gia Tech for dealers in 1950, “Bill” tomers at a gala “open house” 
tiveness will compare favorably Stewart had been collecting idea: on January 15 

with new dealer structures that for a modern headquarters for the Business has been increasing 
cost three or four times as much EK. W. Stewart Lumber Company since then. Sales for the first eight 
per square foot! Last winter he and his brothe: months of 1955 exceeded those for 


The old and new office-stores of the Stewart Lumber Company 
in Dickson, Tenn., are seen above. At left, W. T. Stewart shows a 
modern Heatform fireplace cozily in use, beneath photo of father, 
E. W. Stewart. The vertical board behind young Stewart displays 
door hardware. Below, Murry Stewart helps carpenter choose 


cabinet hardware, 
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Flooring, moulding, and other finished grades of lumber are 
displayed on swinging panels, as seen above. So are stock 


doors sold by the Stewart Lumber Company. At left, Murry 


that part of 54 by 30 per cent! 

The 40x50-foot building is of 
frame and brick veneer construc- 
tion. The gables are covered with 
Shakertown cedar siding. A variety 
of double-hung, horizontal slid 
ing, and casement wood windows 
do double duty as demonstrators in 
the building 

Several kinds of wall paneling 
permit prospective homebuilders 
to see in-use results. So do flush, 
panel, and folding doors and 
acoustical ceiling tile. Naturally, 
several manufacturers generously 
supplied some of these demonstra 
tion samples. 

The Stewarts, following the rec- 
ommendations of SOUTHERN BUILD- 
ING SUPPLIES and other trade 
Magazines, make maximum, effec- 
tive use of attractive displays 
provided by manufacturers of hand 
tools, packaged hardware, and 
other building products. 


Between large paint department and 
rest-rooms at right side of store, the 
Stewarts display installed kitchen cab- 
inets, sink, and prefinished wallpanels. 
On opposite side of large nail dis- 
penser, in building “L” at back of 
central offices, window glass and sereen- 
ing get a big play. as picture on cover 
shows. Modern dispensers permit ac- 
curate measurement for fitting. 


Stewart helps mechanic select ventilating louver from display 


booth near front door. Roofing samples are shown in similar 


booth across aisle, 


3y departmentizing materia 
and supplies, these progre 
dealers give fuller meaning to 
slogan of their firm “All Kir 
of Building Material.’ 

The Stewarts made capital 
of advertising in introducing the 
new headquarters at 401 Ea 
Broad Street in their town of 3,5( 
population. They announced t! 
quarter-pa 


t} 


opening in three 
weekly newspaper ads and a 
page the week of the Saturd 


f 


opening. These were supplementec 
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vith five radio spot announcements 
laily the opening week 
On opening day, two 30-minute 
ve programs were broadcast from 
the new building. Over 1,000 peo 
ple visited the new Stewart store 
for souvenir gifts and a chance at 
handsome draw prizes. Many of 
them had never visited the Stew 
arts before but most of them 
have already been back to select 
ome materials or supplies needed 
build or maintain their home 
ind business establishments 




















Four-Bedroom House Plan 
FOR GROWING FAMILIES 


© Designed particularly for the 
large family in the middle-income 
group, this home provides plenty 
of space for all the functions of 
comfortable living. 

The four bedrooms, two and 
one-half baths, spacious den and 
efficiently-planned kitchen are ar- 
ranged to promote easy house- 
keeping, as well as_ effortless 
entertaining. 

Expensive offsets in the exterior 
walls have been held to a mini- 
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mum, with just enough breaks to 
avoid monotony. The attractive 
colonial exterior in brick veneer 
will fit well in nearly any location. 
The width is 77’ 8”. Floor space, 
exclusive of porch and front stoop, 
is 2,394 square feet. 

Facilitating the lightest house- 
work in this home is the long hall 
that provides access to any part of 
the house without going through 
any other room. The entrance way, 
which features a coat closet, leads 


directly to this hall, so that the 
living room is by-passed by chil- 
dren headed for the den or bed- 
rooms. Even the kitchen can be 
reached from the hall, rather than 
necessarily through the dining 
room. 

Two storage closets open from 
the hall, one to serve the living- 
dining area and one for the sleep- 
ing area. 

A half bath is located in the 
6’x10’ utility room between kitchen 
and den, to save the housewife 
steps. A built-in breakfast nook 
could be fitted into the rear of the 
kitchen. 

Enlarging the entertaining area 
in summer is a back porch, which 
could be enclosed with screens or 
jalousies. 

Placed back to back to save 
plumbing costs are the two full 
bathrooms. Both open to the hall, 
to serve any of the four bedrooms 

All bedrooms have _ spacious 
closets. The 12’ x 12’ bedroom fea- 
tures two smaller closets, making 
it ideal for sharing by two brothers 
or two sisters. The den also has a 
closet for storage of games, or for 
conversion to a fifth bedroom occa- 
sionally or permanently. 
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from exhibitors and speakers in... 


“planning for proftit’’ 
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THAT SOUTHERN ACCENT ON 
QUALITY AND SERVICE . . . 


Sure thing, Rebels, our work is dis- 
tinguished by a southern accent— 
“long” (on quality) and ‘‘smooth”’ 
(on service)! 

Southern dealers from Virginia to 
Texas depend on Alabama's quality 
workmanship and swift service. 

Alabama manufactures more than 
35 Metal Lath and Accessory Products 
for superior lathing and plastering. 
What’s more, your customers will like 
the careful way we package our 
materials—the lath on sturdy wooden 


pallets, if you wish; the accessories in 
strong wooden crates—both ready to 
check and store easily and econom- 
ically, 

Stock Alabama Metal Lath and 
Accessories and provide the ‘‘South- 
ern comforts’’ of extra warehouse 
space and shorter checking time for 
yourself and an accent on quality for 
your customers. 

Alabama would enjoy serving you. 
You'll enjoy dealing with Alabama 
Let's get together! 


Modern Plant of Alabama Metal Lath Company 


im 
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SOLD ONLY 
THROUGH DEALERS 


Four 


“A ” 
Quality 


and accessories 
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LOGAN-LONG 


... at Tuscaloosa 


SERVING THE SOUTH 








See our exhibit at 
The Southeast Building Material Show, Atlanta 
Biltmore Hotel — November 16, 17 and 18 
Booth D-7 

















ASPHALT SHINGLES 
BUILT-UP ROOFING PRODUCTS 
ASPHALT SIDINGS 


Sales Office: 
First National Bank Bldg. 
Birmingham, Alabama 








ASPHALT ROLL ROOFING 
BUILDING PAPERS 
ASBESTOS SIDINGS 


ASPHALT PAINTS AND CEMENTS 


THE LOGAN-LONG COMPANY 


Factory: 
Old Sanders Ferry Road 
Tuscaloosa, Alabama 
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We have a house to put in order... 


E HAVE A HOUSE to put in order... and it’s the 
house where America lives. 


Of our country’s many million homes, more than | out 
of every 10 are out-and-out slums. Nearly one-half of 
all American dwellings are in poor to “fair” condition, 
and urgently need basic repairs. 

Something must be done—both to correct the slums 
of today and prevent the slums of tomorrow. 


How do slums start? Usually just one house starts to 
slide downhill and soon a whole block changes. Pride is 
lost. Other houses are neglected, decay spreads. 


So the 20 million homes in need of basic repair and 
improvements deserve equal attention. The time to stop 
the spreading blight of slums is before it starts. 


What’s your stake in stopping slums? 


If you think your town is different, just look around you 
... If you think slums only affect persons who live in 
them, think again. 


Slums raise taxes and lower property values of the 
whole town. They raise rates of crime, delinquency and 
disease. Everyone has a real stake in stopping slums. 
And that includes you as a businessman 

Your firm is certainly dependent on the welfare of the 
community where you do business. But it’s more than 
good business—it’s good @itizenship to take part in efforts 
aimed at civic improvements. It’s the responsibility of 
every business. 
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What can your firm do? The answer to America’s hous- 
ing problems starts with individuals. But to roll back 
slums is such a big job it’s going to take more than indi- 
vidual effort. It will need the cooperation of your busi- 
ness and many others. 


Some slums should be torn down and a fresh start 
made. Others can be remodeled and made to conform 
to better living standards. So it is up to you to support 
every sound program which seeks adequate housing for 
all our people. 


New help is now available 


There is a new national, non-profit organization called 
A.C.T.1.0,.N.—The American Council To Improve Our 
Neighborhoods—which is designed to help all individuals 
or groups interested in putting America’s house in order. 

Send for a free copy of “ACTION.” It explains what 
A.C.T.1.0O.N. is and proposes to do. It lists booklets, 
research, check-lists, and other material which can help 
you. Address P. O. Box 500, Radio City Station, New 
York 20, N. Y. 





American Council To Improve Our Neighborhoods 





The answer to plywood confusion: 
One quality for every customer 


Nearly everyone knows the name “SUPER-Harbordy It’s th 
standard by which other plywoods are judged. One top qualit 
the SUPER quality— means freedom from the confusion of types 
and grades, protection against complaints. By selling the most 
respected name in plywoods, you guarante@ your reputation 
This royal family of plywoods merits its reputation for unmatched 
quality. Boatbuilders, who put plywood to itg most critical 
test, insist on “SUPER” above all others. Best for building boat 
best for building anything! Harbor offers many advantages 
and aids to dealers. Call the Harbor man for a briefing 


SUPER Harbord: 
Ha yc it 


SS 


HARBOR PLYWOOD CORPORATION 
ATLANTA * LAmar 0215 


1161 RIDGE AVENUE S W 


JACKSONVILLE ELgin 4-8229 


2355 DENNIS STREET 


8-1868 


802 NORTH ROME AVE 


| 















Fast ‘‘one source’’ service from 


Carey’s big, modern plant in HOUSTON 
or warehouse in ATLANTA 









pee ee 


Name ’em and Carey has ’ern—a complete line of 
quality asphalt building products! And they’re ready 
for overnight shipment direct to your door. Carey has 
production and service facilities to fill your needs— 
fast! One of the largest and newest asphalt roofing 
machine installations in the country is located at 
Carey’s big Houston plant. From Atlanta, you can 
order the same top-quality products—a single package 
or a mixed truckload! 














Sales come easy with LASTILE 
ROLL ROOFING... A wide Range for 
NEW and OLD Roots. 

Builders and eres like Lastile. They simply roll 
it on and nail it down! Feature the low-cost way 


to apply a serviceable new roof covering in a hurry. 
All Carey Roll Roofings have a high quality fiber 


base, thoroughly saturated and coated with — 


—surface-finished with slate granules in a variety of 
attractive colors. A fast-moving profit line—a type 


for every purpose! 


nee RNR EE mr me - ~ ee mene 


FOR REPEAT SALES Stock and 
Sell the COMPLETE LINE 


Quality Carey products, always available when you 
need them and in any quantity, build up your list of 
satisfied customers. Bring buyers back again and 
again .. . keep your business growing with the brand 
customers know--Carey! Stock and sell the complete 
Carey line. Use coupon for any information or lit- 
erature you need. 








Stock and sell the salesational Carey line . . . brand 
name products nationally advertised from coast to 
coast. Shown here are but a few of the profit-builders 
ready to step up sales for you. So call Carey for every- 
thing you need in asphalt! Simply contact your Carey 
representative. Or, use handy coupon across page for 
any literature and additional information you need. 


Carey THICK-BUTT SHINGLES in 


popular Sno-Crest Pastel Blends 


You can recommend thick, tough, rugged Carey 
Thick-Butts with plenty of confidence——and get plenty 
of repeat sales! Sell the ideal shingle for low-cost re- 
roofing or new construction. Three-shingles-in-one, 
Thick-Butts go on faster, save the builder time and 
application costs. Size: 12” x 36”. Exposure—5’; 


headlap—2”. In wide range of beautiful new colors: 
6 Shado-Line blends, 5 Sno-Crest pastel blends, 3 tex- 
tured blends, 3 solid colors and white. 











Order Mixed Truckloads of these 
Outstanding Products 


Fire-Chex Asbestos Plastic Shingles e Mica Kote 55 
Ib. and 65 lb.-Roofing e Feltex Asphalt Saturated 
Felt « Asphalt Primer e Flashing Cement e Plastic 
Roof Repair Cement e Emulsified Fibrated Coating e 
Ready Mixed Floor Mastic e Roof Primer e Bitumi- 
nous Adhesive. 
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EVERYTHING IN ASPHALT 


Profitable PAINTS, COATINGS and 
CEMENTS for Root Maintenance 


Your market is wide for time-tested Carey products 
made to meet every roof maintenance need. Among 
them, a new advancement in roof coatings--Carey 
FLEXTOP. It won’t “alligator,” blister, crack, flake 
or check. One coat covers. Flextop goes on fast, saves 
application time, cuts maintenance costs, bonds to 
damp or dry surfaces. And it’s non-inflammable! 














Other Carey Roof Products: Asphalt Saturated Felts e 


Asphalt Primer e Fiberflex Glass Roof System e Careyclad e Prime-Kote. 


4 Big advantages offered by Carey dependable overnight service 


1. Buy from one source with all its time-saving and 3. Your choice of color blends designed especially for 
money saving advantages. the Southwest 


2. You get immediate service with truckload delivery 4. You enjoy more personal service from your experi- 
overnight. enced Carey representative. 





Another sales-builder 
FOUNDATION COATING 


(Above and below grade) 











Build up the sale! Recommend Carey Foundation 
Coating, Plasterbond, Mastics for bone-dry base- 
ments, walls, foundations. Specially formulated mastic 
for easy application, lasting protection from moisture. 


Real money-makers! 











Use this handy coupon... 


The Philip Carey Mtg. Company Dept. 585-11 
Better Products for 211 East lit treet, Houston Texas 
Better Building Since 1873 


Please send us, without obligation, literature on the following: 

Thick-Butt Shingles  . Lastile Roll Roofing Asphalt 
Paints, Coatings & Cements. Other 
(please state your needs). 





[ | Have your representative call. 





NAME__ 


The Philip Carey Mtg. Company FIRM 
POST OAK ROAD AND HEMPSTEAD HIGHWAY, HOUSTON, TEXAS » UNDERWOOD 61721 ADORES* 
IN ATLANTA, 251 ARMOUR DRIVE, N. E. ¢ ATWOOD 5793 sa 
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Carey line. Use coupon for any information or lit- 


erature you need. 





NATIONAL’S 


Challenger 


WINDOWS 


i 


Mow Salen 


In the Challenger Window line there are more 
than twenty standard sizes and layouts for you 
to offer your builder-customers. This complete 
line is made to fill the requirements of every 
building design, and it’s made to sell fast. 





Here's why: 

SASH Precisely made of seasoned Western Pine that is 
chemically treated against rot and decay, the Challenger 
Window is built to last a house-time. Your builder-cus- 
tomers have two standard designs, many sizes from which 
to choose. 


FRAME Kiln-dried and chemically treated against weath- 
er damage. Joining and fittings are done accurately by 
skilled factory workers on assembly line production. 
HIGHEST QUALITY of manufacture, the combina- 
tion of sash balances and weatherstripping all around 
holds the sash firmly. There are no leaks or rattling. 
Glazed with the finest glazing compound, 
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nous Adhesive. 





MORE STANDARD 
SIZES and 
LAYOUTS 






JOB READY All Challenger Window Units are de- 
livered to the job complete, with window sash, balances 
and weatherstripping installed, ready to be slipped into 
rough openings. Installation is quick, easy. Costs are held 
to a minimum. These windows are available with rigid 
frame screens. 


LOW COST Challenger Window Units are economical. 
Quantity buying and manufacture, assembly line produc- 
tion in the factory, plus wide distribution, add up to sub- 
stantial savings on the cost of these windows. And the 
quoted price includes everything — there are no extras 
to sell. 


If you are not stocking National's Challenger Windows, it will pay you to investigate today 


While for complete delails and literature 


NATIONAL WOODWORKS, INC. 


BOX 5416 / 2201 29TH AVENUE, NORTH / 


Manufacturers of National Panel Windows and National Ready-Hung Door Units 


BIRMINGHAM 7, ALABAMA 
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“Planning tor Profit” 


PROGRAM for the third annual SOUTHEASTERN 
Dealer Convention and Building Material Show 


Tuesday, November 15, 1955 


2:00 P.M. to 8:00 P.M.—Registration of deal 


ers, suppliers, and guests. 


Wednesday, November 16, 1955 


8:00 A.M. to 6:00 P.M.—Registration of guests, 


suppliers, and dealers. 


9:00 A.M. to 1:30 P.M.—Exhibits open in both 


the Exhibition Hall and Pompeian Room. 


12:00 Noon—Luncheon meeting. Empire Room. 


Presiding, Charles W. Peek Jr., president, Build 
ing Material Merchants of Georgia 


Speaker: Dr. Frank Goodwin, University of 


Florida 


Subject: “Keys to Profitable Sales” 


1:30 P.M.—Business session. Georgian Ballroom. 


Presiding, D. C. Dawkins Jr., president, Florida 
Lumber and Millwork Assn. 


“Your Associations’ Plans for 1956” 
H. R. (Cotton) Northup, exec. vice-president, 
National Retail Lumber Dealers Assn. 


“Your Sales Potential in 1956” 
Roy Wenzlick, St. Louis real estate analyst and 
construction forecaster 


4:00 P.M. to 7:00 P.M.—Exhibits open in both 


the Pompeian Room and Exhibition Hall. 


7:30 P.M.—Special meeting on Construction 
Component Techniques. Georgian Ballroom. 
Presiding, Charles W. Peek Jr., president, Build 
ing Material Merchants of Georgia. 

“What Lu-Re-Co Can Do for You” 


Raymon Harrell, Director, Lumber Dealers 
Research Council 


9:00 
10:00 


Thursday, November 17, 1955 


A.M. to 6:00 P.M.—Registration of deal- 


ers, suppliers, and guests. 


A.M. to 1:30 P.M.—Exhibiis open in both 
the Pompeian Room and Exhibition Hall. 
P.M.—Business session, Georgian Ballroom. 


Pre sual 


Buildin 


James Grayson, president, Alabama 
Material Exchange 
“Homes “Round the World”—color photo pres- 
entation by W. W adsworth Wood, publisher, 
Small Homes Guide and Home Modernizing 
“More Profits through Better Merchandising” 
Robe rt A Jones, exec, vice-president, Middle At- 
lantic Lumbermen’s Assn., and 
Arthur A. Hood, editor, American Lumberman, 
in demonstration of tested ideas for more sales 


to 7:00 P.M.—Exhibits open in both the 
Exhibition Hall and the Pompeian Room. 


P.M. to 
Dancis 


12—Buffet dinner. Gala floor show 
Georgian Ballroom. 
November 18, 1955 


Friday, 
A.M. to 12 Noon—Exhibit halls open. 


A.M.—Business session. Georgian Ballroom. 


Presidir 


Buildi: 4 


“Extra Cash from Do-It-Yourself Business” 
Dillard Munford, president, Munford Do-It- 
Yourself Stores in Southeastern states 


“The Answer to the Distribution Problem” 
Findley M. Torrence, secretary, Ohio Assn. of 
Retail Lumber Dealers, and retailer 


Abner U. Taylor, president, Tennessee 
Material Assn. 


“Home Improvement Is Dealer Business” 
Robert L. Wright, field service manager, 
ACTION —American Council to Improve Our 
Neighborhoods 


ADJOURNMENT. 





FOR THE LADIES—A special program of entertainment has been planned for ladies attending this 


Southeastern Dealer Convention and Building Material Show. See schedule of events on page 54. 
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More and more, the home-buyer today is looking 
at windows. He seeks performance, quality and 
style all through the house. WOODCO E-ZEE Loc 
Wood Awning Windows suit 4is point-of-view. 











from any point of view... 


Then there's your point-of-view as directly 
related to customer satisfaction. YOU PROFIT 
most by selling the BEST ... WOODCO E-ZEE Loc 
Wood Awning Windows... from every point-of-view. 





WOODCO 


E-LZee 


CHECK THE WOODCO E-ZEE Loc PATENTED FEATURES: 
@ EASY TO LOCK @ DOUBLE VINYL 

@ SEQUENCE AIR CONTROL WEATHERSTRIPPING (Pai. Pend.) 
@ TOXIC-TREATED TO PREVENT DECAY © WATER-REPELLENT TREATED 

@ EXTRA HEAVY SASH and FRAME © COMPLETELY ASSEMBLED 
STANLEY L, REBER, residence 


Avon-by-the-Sea, New Jersey ' 
ROMOLC BOTTELLI, Jr., architect 


‘padi 





Seld exclusively through 


iBscedaues se WOODCO CORPORATION 
Formerly General Woodcraft Co., Inc. 


North Bergen, N. J. 


Branches: Schenectady 3, N.Y.; Lowell, Mass. ¢ Factories: Miami 47, Fla.; Randolph, Wisc. 
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WHO'S WHO on Southeastern program 


ROBERT A. JONES 


ROBERT A. JONES, executive 
vice-president of the Middle Atlantic 
Assn. and editor of 
Philadelphia, will 
moderate a “More 
Profits through Better Merchandis- 


ing” at the Thursday afternoon busi- 


Lumbermen’s 
Plan magazine, 
workshop on 


ness session. Assisted by Arthur A. 
Hood, editor of American Lumber- 
man magazine, he will demonstrate 
tested ideas that can be adapted to 


your business 


DILLARD MUNFORD 


ROY WENZLICK is head of Roy 
Wenzlick and Co., St. Louis econo 
mists, appraisers, and counselors. H: 
is author of “The Coming Boom in 
Real Estate,” 
publisher of the Real Estate Analyst 


A graduate of Princeton University 


issued in 1936. and 


and St. Louis University, he has been 
described by Time magazine as “th 
housebuilding industry’s top econo 
mist.” 

At the Wednesday afternoon ses 
sion of the Southeastern convention 
Wenzlick will analyze the constructior 
outlook. His topic will be “Your Sales 


Potential in 1956.” 


DILLARD MUNFORD is president 
of the Munford Co. and Munford 
Do-It-Y ourself Stores, Inc., in Atlanta 
Ga. The Munford firm manufactur 
rockwool insulation, contracts floor 
covering and insulation jobs, and dis 
tributes building products. Munford 
Stores, Inc., operate a chain of Do-It 
Yourself Stores in Georgia, Sout! 
Carolina, Tennessee, and Virginia 

Munford is a director of the Na 
tional Assn. of Manufacturers and a 
member of the Young President 
Club. This club is a national organiza 
tion of men who are presidents befor: 
age 40 of companies that have ar 
annual sales volume of $1 million and 
100 employees. 

At the Friday morning busine 
session, Munford will tell dealers hov 
to make “Extra Cash from Do-It 


Yourself Business.” 
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ROY WENZLICK 


FINDLEY M. TORRENCE is secre- 
tary of the Ohio Assn. of Retail Lum- 
ber Dealers and editor of the maga- 
zine Wood Construction and Building 
Vaterialist. He also is operator of a 
retail lumber yard in Zenia, Ohio, 
with more than 25 years’ experience. 
\t the 
session, Torrence will detail “The 


Friday morning business 
Answer to the Distribution Problem.” 
He will examine and evaluate the 
functions of retailers, wholesalers, and 


manufacturers. 


FINDLEY M. TORRENCE 











% 
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MOBILE, ALA., PLANT 


Ruberoid plants in key Southern cities speed these 


asphalt and asbestos building products to you. 


Call the man from Ruberoid for fast service on any 


of the following high-profit items .... 


ASPHALT ROOFING SHINGLES 


LOK-TAB SHINGLES! 
Hurricane-proof! Hidden tabs lock on 
bottom! 


TITE-ON SHINGLES 
The original interlocking shingle! Single 
and double coverage. 


SUBURBAN SHINGLES 
Extra heavy asphalt shingles with built- 
in shadow line. 


THICK BUTTS 
Economical yet long-lasting. Range of 
attractive colors. 


FIBERGLAS INSULATION! 
Most efficient you can buy. Roll blan- 
kets, batts and pouring wool. 


COLOR-GRAINED ASBESTOS CEMENT SIDING 
Striated color lines add depth... Duroc 
finish seals against weather. 

AMERICAN THATCH ASBESTOS ROOF SHINGLES 
Thatch styling, color-grained texture! 
Combines fire protection and economy. 


DOUBLE-COVERAGE ROLL-ROOFING 
Fully coated sanded selvage edge. Hot 
or cold built up applications. 
STONEWALL BOARD 


Asbestos-cement building board. Score 
or snap to speed work. No painting! 


are 41:14 -4°) | kee 


ASPHALT AND ASBESTOS BUILDING MATERIALS 
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DR. FRANK GOODWIN is profes- 
sor of marketing at the University of 
Florida and a graduate of Vanderbilt 
University, Peabody College, and the 
University of Pennsylvania. Since 
1947 he has taught courses in sales 
and sales management, and has ap- 
peared on convention programs 
throughout the East. At the luncheon 
session of the Southeastern conven- 
tion Wednesday, Goodwin will ex- 
plain the “Keys to Profitable Sales.” 


FRANK GOODWIN 


RAYMON H. HARRELL is re- 
search director of the Lumber Dealers 
Research Council, Washington, D. C. 
\s assistant professor of the Small 
Homes Council at the University of 
Illinois he previously did much of the 
research on the Lu-Re-Co system of 
panelized house construction. At a 
special session Wednesday night, Har- 
rell will explain and demonstrate 
What Lu-Re-Co Can Do for You.” 


W. WADSWORTH WOOD is pu! 
lisher of Small Homes Guide and 
Home Modernizing, alternating quar 
terly magazines published in Chicag: 
Ill. He is a trained architect and 
member of the famous Birmingham 


Ala., Wood family of lumber deale: 


At the Thursday afternoon busine 


session he will show color slides 


“Homes ‘Round the World,” whicl 


he made on a world cruise. 


H. R. NORTHUP 


H. R. NORTHUP, better known as 


“Cotton,” is executive vice-president 


of the National Retail Lumber Dealers 
Assn. He is a veteran Washington 
trade-association executive, represent- 
ing lumber dealers on many govern- 
ment-industry committees. He is 
treasurer of the American Council to 
Improve Our Neighborhoods, Inc. At 
the Wednesday afternoon business 
session, Northup will describe “Your 
Associations’ Plans for 1956” and 
cover both state and national group 


plans. W. WADSWORTH WOOD 
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RAYMON H. HARRELL 


ROBERT L. WRIGHT is field serv 
ice manager for ACTION-——American 
Council to Improve Our Neighbor- 
hoods, Inc., New York City. An ex- 
perienced construction engineer, he 
formerly served with the Fritz Burns 
Organization in California housing 
development. Wright will speak at the 
Friday morning session on “Home 
Improvement Is Dealer Business.” He 
will discuss national plans for “Op- 


eration Home Improvement.” 








OF QUALITY WINDOWS | 





VENT-A-WALL:A new type functional window li 


unit saves construction time, reduces breakage 











and makes painting easier because the sash 
is completely removable from the frame. 
Available in many types — open-out awning, 
open-in or hopper style and as upright case- peaeeniii 
ments. Units may be grouped in various 

heights and widths, used in ribbons, or combined 2 & 
with picture windows. 










LIF-T-LOX R+O-+ W window sash lifts out A — 
entirely and can be raised or lowered by easy (oF LOx 
finger pressure. No tapes to unhook, nothing WINDOW MALANcE 


to adjust. LIF-T-LOX R* O-+ W windows are 
beautifully balanced and free of attachments 
to the sash. 





R-O-+-W HIGH LITES cre architecturally 
perfect for the popular modern home design. b 
HIGH-LITES also lift out from the inside for 
easy washing, painting or glazing. They 











provide maximum light and ventilation and 
make available additional wall area for Ie rea 
furniture placement. eee Kiebe: 











R. O. W. dealers benefit from our versatile line of modern 


window units because these windows satisfy the widest range peer Lr 
of home builders and owners. Ask for details about our % 
merchandising plan today! 
R:-O-W 
MANUFACTURED BY % yy 
‘A wi 


R-O-W DISTRIBUTORS - 


Kocky GPlo«cect, Virperca 
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Who's Who Among the Exhibitors 


VISIT EVERY EXHIBIT in the Exhibition Hall and Pompeian Room 


At the Southeastern Building Material Show this year you will 
see the latest building materials and newest uses and display ideas. 
One manufacturer will even demonstrate the weaving of alumi- 
num screen wire on a loom for tension and frame window sereens! 


(Note: All exhibit booths whose numbers begin 
with P are located in the Pompeian Room. All 
others are located in the Exhibition Hall. See Floor 
Plan maps on page 53 for location of booths in 


both halls. ) 


Exhibitors Booth Space 


ADDISON-RUDESAL, INC., Atlanta, Ga. E-5 
Personnel: T. E. Addison Jr., E. B. Addison, Ed Copeland, George 
Hull, Pete Tucker, Hal Drake, Luther Davenport, J. M. Rudesal 
Jr., Roy Head 

ALABAMA METAL LATH CO., Birmingham, Ala. P-17 
Personnel: Charlie Webb, Bob Shook, John Steiner, Mitt 
Chandler 


AMERICAN CABINET HARDWARE 


CORP., Atlanta, Ga. C-10, 11 
Personnel: A. E. Anthony, George K. Taylor 
AMERICAN SISALKRAFT CORP., Atlanta, Ga. P-11 
Personnel: Byron K. Fitzgerald, Jerry Pearce, H. L. Willard 
AMERICAN STA-DRI CO., Brentwood, Md. A-15 
Personnel: H. B. Huffman, Joseph Foran, Charles A. Berry 
AMERICAN ZINC INSTITUTE, Lafayette, Ind. F-11 


Personnel: Leland E. Bradley, Wayne A. Maley, James L. 
Willman 


ANDERSEN CORP., Bayport, Minn. C-7, 8 
Personnel: Harold Meissner, Jerry Meisner, Roger Dahli 
PAUL ARGOE SCREENS, North, S. C. E-1 
Personnel: George L. Argoe, A. L. Argoe, J. W. Spencer 
ARMSTRONG CORK CO., Atlanta, Ga. D-8 


Personnel: R. K. Herring, R. S$. D. Cowles, J. H. Emack, J. M. 
Fowler, L. B. Humes, J. H. McCormack Jr., C. H. Vanvick Jr. 





ARNOLD PRODUCTS SALES CORP., Miami, Fla. F-6 
Personnel: Richard T. Ashbaugh, Anthony Blazejack 


ASSOCIATED DISTRIBUTORS, Atlanta, Ga. B-6,7,8,9 


Personnel: W. D. Hampton, R. W. Norman, D. A. Freeman, 
H. W. Hitt Jr., R. F. Cockburn, John E. McCurley, Howard L. 
Ashworth, Thomas M. Carmichael 
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BARCLAY MANUFACTURING CO., Atlanta, Ga. F-12 
Personnel: H. DePaul Darrall, Fred C. Straw, John Crist, E. S. 
Swanson 


BARRETT DIV., ALLIED CHEMICAL & DYE 

CORP., Chamblee, Ga. c-9 
Personnel: Harry H. Hamilton, W. F. Wilson, G. R. Thomas, 
G. H. Mohns, C. J. Benson 


BEADEX SALES, INC., Tallahassee, Fla. F-5 
Personnel: Art Dunlap, H. W. Sander-Cederlof 


BECK AND GREGG HARDWARE CO., Atlanta, Ga. P-5 


Personnel: P. F. Kelley, C. N. Landers, A. C. Bradley, Ben Swift, 
M. T. Dickensen, Cecil Brion 


BIRD AND SON, INC., Atlanta, Ga. A-13 
Personnel: A. K. Powers, J. H. Van Hoy, B. L. Sears, C. J. 
Darnell, G. A. Seyres 


PHILIP CAREY MANUFACTURING CO., Atlanta, Ga. F.1 
Personnel: J. W. Bartlett Jr., L. G. Baumhauer, M. Brewton, 
C. M. Callihan, F. W. Camper, H. B. Lake, J. O. McFalls, 
H. W. Ray, R. E. Skinner 


CELOTEX CORP., Atlanta, Ga. c-1 
Personnel: A. L. Dent, J. L. Allegood, C. P. Crosby, George 
Berry, George Smith, J. M. Brown 


CENTRAL WOODWORK, INC., OF GA., 


Atlanta, Ga A-1, 2,3 
Personnel: R. T. Edwards, Russell Dodson, Neal Patrick, F. C. 
Proctor, Jack Veatch, Robert Garrett, John Huff, Hewlett Kelly 


CERTAIN-TEED PRODUCTS CORP., Atlanta, Ga. D-3 
Personnel: Bob French, Alex McCaskill, Jack Leathers, Tom 
Brazzeal, Paul Read 


R. G. COFFMAN CO., INC., Orlando, Fia. E-4 
Personnel: C. C. Ottosen, B. D. Ferguson Jr., W. B. Elliott 


COLUMBIA MILLS, INC., Atlanta, Ga. c-12 
Personnel: C. ¥Y. Green, M. J. Grayson 


CONSOLIDATED WIRE PRODUCTS CO., Atlanta, Go. £E-6, 7 
Personnel: J. W. Thompson, W. B. Thompson, D. W. Meroney, 
J. P. Knott, R. F. Hickok 

(Continued on page 49) 
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neighborhood lumber dealer’s 
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Weldwood Piankweld 


145,760,000 times to consumers* 
3,/34,000 times to builders*” 


Saturday Evening Post +* American Home «+ House House & Garden’s Book of Building «+ House Beautiful’s 
Beautiful « House & Garden « Better Homes & Gardens Maintenance and Building Guide « and others. 


Sunset « Popular Mechanics « Popular Science « Mechanix 


‘ 29 , American Builder House & Home ¢ Practical Builder 
Illustrated ¢ Small Homes Guide « Home Modernizing * N HB : “1 “ eo ee. 7 — a 
NJ ‘orrelator, 


ANOTHER REASON WHY /T PAYS YOU TO STOCK 


"a, Weldwood THE BEST KNOWN NAME IN PLYWOOD 


A PRODUCT OF THE UNITED STATES PLYWOOD CORPORATION 
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Exhibitors Booth Space 


CRAWFORD DOOR SALES CO., Atlanta, Ga. P-1 
Personnel: J. R. Bean, Al Weber, Earl Snell, Hoyt Padgett 


DOUGLAS FIR PLYWOOD ASSN., East Point, Ga. F.7 
Personnel: W. T. Robison, Paul Kay 
E. |. DU PONT DE NEMOURS & CO., INC., 

Atlanta, Ga. B-1 


Personnel: C. P. Culp, R. J. Nast, W. J. Rolader, V. D. Caldwell, 
T. S. Godson 





DURAFLEX CO., Miami, Fia. P-3 
Personnel: George W. Cornell, Ray Mees 

DURALL PRODUCTS CO., York, Pa. E-9 
Personnel: H. L. Clark, A. L. Smith, E. E. Hove, R. J. Wall 
ENCYCLOPEDIA BRITANNICA, Atlanta, Ga. P-13 
Personnel: O. C. Bode, Mrs. O. C. Bode 

EZ-WAY SALES, INC., Atlanta, Ga. D-10 


Personnel: Warren Bjorkland, George Currie 


FLINTKOTE CO., Atlanta, Ga. A-6,7 
Personnel: Warren Battle, Fred M. Peteet, Paul L. Honeycutt, 
L. D. Sheridan Jr., C. M. Richardson, Roy C. Carter, F. D. 
Alderman 


HANNA PAINT CO., INC., Columbus, Ohio P-14 
Personnel: John H. Chandler, L. V. Stabler, J. Floyd Pinson 
HARBOR PLYWOOD CORP., Atlanta, Ga. E-8 


Personnel: Carl Harbin, E. C. Moore, W. T. Woodham, G. P. 
Bennett 

HUTTIG SASH & DOOR CO., Atlanta, Ga. E-3 
Personnel: Smith Belisnyder, Bob Nickerson, Roland Clark, 
Den Minnix, Tom Hopson, Charles M. Huttig Jr., Cal Johnson 
INDEPENDENT NAIL & PACKING CO., Columbia, S. C. F-2 
Personnel: Ed Proctor 


INDUSTRIAL PRODUCTS CO., INC., Mt. Pleasant, Tenn. F-8 
Personnel: E. E. Hale, Allen Meadors 


INFRA INSULATION, INC., Chamblee, Ga. P-6 
Personnel: Herbert W. Hatley, J. R. Schwartz, Mrs. J. R. 
Schwartz, T. J. Black, A. DeMarco, Fred H. Parker 

INLAND STEEL PRODUCTS CO., Baltimore, Md. P-19 
Personnel: R. R. Fowler, E. F. Zibell 


INSULITE DIV., M & O PAPER CO., Minneapolis, Minn. D-6 
Personnel: F. J. Fitzgerald, W. B. White, B. W. Walters, F. R. 
Renwick 


JENKINS LUMBER & MANUFACTURING 












CO., Birmingham, Ala. P-18 
Personnel: Allen Spearman, N. W. Shannon, M. S. Walters, 
O. R. Hudson 
JOHNS-MANVILLE SALES CORP., Atlanta, Ga B-3 


Personnel: George A. Petters, W. H. Jackson, R. F. Walton, 
G. L. Forbes, D. H. MacKay 


KEASBEY & MATTISON CO., Atlanta, Ga. G-4 
Personnel: J. R. Cade, E. T. Chamblee, A. J. Hedrick, J. R. 
Vaughan, C. E. Webb, J. F. Gorman 
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KIMBERLY-CLARK CORP., Atlanta, Ga. D-9 
Personnel: Jack Frost, Bob Nance, Frank Brookes, Joe Bellmore, 
George DuBois 


LEHON CO., Memphis, Tenn. P-12 
Personnel: Gordon Ellis, W. C. Roesler, Paul Rhodes, V. W. 
Borntraeger 


LIBBEY-OWENS-FORD GLASS CO., Atlanta, Ga. A-8,9 
Personnel: Russell F. Snyder, J. $. Watson, A. A. Kutsche, B. D. 
Henry, W. R. Butler 


LOGAN CO., Louisville, Ky. P-15 
Personnel: Robert E. Noland, Frank Rudd, Eugene Cannon, 
Cc. W. Brown 

LOGAN-LONG CO., Birmingham, Ala. P-15 
Personnel: L. M. Butsch, Paul Logan, Herb Iverson, Norman 
Wilde, J. W. Butsch 

MARSH WALL PRODUCTS, INC., Atlanta, Ge. G-2 


Personnel: D. C. Allison, R. L. Phillips, Glen |. Allgood, D. A. 
Nixon, S. X. Thomas 


MASONITE CORP., Atlanta, Ga. G-3 
Personnel: P. A. Sharp, K. C. Kerr 
MASTER METAL STRIP SERVICE, INC., Chicago, Ill. B-2 


Personnel: N. A. Gimbalvo, L. Licalzi, Dan Tucker, F. X. Rowell, 
George Jenkins 


MINNESOTA PAINTS, INC., Atlanta, Ga. P-10 
Personnel: R. G. Martin, B. B. Sauer, B. W. Merritt 

MUNFORD DO-IT-YOURSELF STORES, Atlanta, Ga. G-1 
Personnel: Dillard Munford, Allen A. Spivey, M. H. Claxton 
NATIONAL GYPSUM CO., Atlanta, Ga. A-10 


Personnel: G. V. Arnold, R. C. Smith, B. A. Brown, A. W. 

Everett, C. R. Beaty, C. W. Cook, A. H. Stephens 

NATIONAL LOCK CO., Rockford, lil. 

Personnel: J. H. Hoke, Joe Daily, Dick Kuhne 

NATIONAL PLAN SERVICE, INC., Tallahassee, Fla. Foyer 

Personnel: Charles H. Hornbrook 

NATIONAL WOODWORKS, INC., 
Birmingham, Ala. 

Personnel: Wallace Bromberg, Marty Downs 

W.L. O’CALLAGHAN & ASSOCIATES, Austell, Ga. P.2 


Personnel: Bill O'Callaghan, Clarence Hill, Jim Lane, Bill Potter, 
Ted Bowman 


C-2, 3 


F-14, 15 





PANELBOARD MANUFACTURING CO., INC., 
Englewood, N. J E-2 
Personnel: |, R. Bennett, David Kee 


PENN-AKRON HARDWARE CORP., Memphis, Tenn. F-9, 10 
Personnel: Paul Robin, Paul Bowen, J. McLemore, C. J. McAvoy 


R. O. W. DISTRIBUTORS, Rocky Mount, Va. 8-5 
Personnel: Pat Ellis, Sonny Vaughn, Darwin Vaughn 
RANDALL BROTHERS, Atlanta, Ga. c-5 


Personnel: C. M. Parker, J. H. Williamson, John Carswell, Dave 
McGriff, Hollis Turner 
(Continued on page 51) 
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Dramatic, Light-and-shadow tortires 


soll these nour 
“CENTURY” 


ASBESTOS-CEMENT 
DECORATIVE SHEETS 


FLUTED ASBESTOS-CEMENT SHEETS 


have wide ribs that provide a strongly contrasting pattern of light and 
shadow. They're recommended for use indoors or outdoors, by themselves 
or as contrasting panels with plain sheets. Sell “Century” Fluted for exterior 
facades, soffits, mullions, dados, friezes. Narrow widths provide distinctive 
cover fillets, borders, architraves or marginal strips. Approximate size: 8 feet 
long x 48 inches wide, with an approximate overall thickness of % inch. 





See us at the Southeastern Dealer Convention and Building 
Material Show! We'll be at Booth G-4, at the Biltmore Hotel, 
Atlanta, Ga., Nov. 16-18, 1955. 

















Used outdoors, these new “Century” 
decorative sheets provide attractive, 
unusual textures of light and shadow 
which mask irregular weathering and 
staining. Weathering actually enhances 
the dramatic contrast of these textures. 
For indoor use, these asbestos-cement 
sheets offer exciting new possibilities as 
distinctive wall linings and trims. 


“Century” decorative sheets are light, 
easy to saw, nail, or screw. Like all 
K&M asbestos-cement sheets, they are 
remarkably resistant to fire, vermin, 
rot, and weather. They can be used in 
their natural gray color, or painted 

if desired. 


Hil 
Hil 
Hit 
i 
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RIBBED ASBESTOS-CEMENT SHEETS 


are closely patterned with narrow ribs running the full length of the sheet. 
Their close textural effect makes them ideal for complete interior wall lining 
of small rooms, These sheets are specially recommended for use as dados, 
wainscoting, friezes, contrasting panels or marginal strips. Standard size: 
8 feet long x 48 inches wide, with an overall nominal thickness of '4 inch. 


Contact your K&M distributor, or write directly to us for complete details on 
these volume-building asbestos-cement sheets. 






KEASBEY & MATTISON 


COMPANY * AMBLER © PENNSYLVANIA 




































Exhibitors Booth Space 


READY HUNG DOOR CORP., Fort Worth, Tex. F-14, 15 
Personnel: Wynn L. Veale, Ed L. Guerrant 
REMINGTON RAND DIV., SPERRY RAND 

CORP., Atlanta, Ga D-4,5 


Personnei: L. J. Head Jr., John N. Petosis, Robert T. Wood- 
bury, R. N. Scott 

RODDIS PANEL & DOOR CO., Charlotte, N. C. H-1, 2 
Personnel: Jerry Blucher, Robert Hyams, Dean Hanchett, H. H. 
Pugh 

RUBEROID CO., Atlanta, Ga. D-11 
Personnel: Frank Woods, Marion Talley, Dudley Poe, George 
Woods, Maurice Wood, Herbert Cole 

RUDIGER-LANG CO., New Orleans, La. A-4, 5 
Personnel: Paul C. Rose Jr., Leon B. Tudor, John F. Disimone 
SHERWIN-WILLIAMS CO., Atlanta, Ga. c-13 
Personnel: L. W. Beard, R. Y. Preston, P. J. Pate, C. H. Sticher, 
W. B. Bell, A. C. Dunn 

SOUTHERN CYPRESS MANUFACTURERS 

ASSN., Jacksonville, Fla. F-16 
Personnel: J. A. Prestridge 

SOUTHERN PINE ASSN., New Orleans, La. F-13 
Personnel: C. E. Anderson 

SOUTHERN ZONOLITE CO., Atlanta, Ga. C-14 
Personnel: L. A. White 

SPRINGTITE SCREEN MANUFACTURING CO., 

INC., Atlanta, Ga. A-12 
Personnel: J. H. McElroy, C. M. Coogler, J. H. Stair, William 
Griffin 

STANLEY WORKS, New Britain, Conn. P-16 
Personnel: Jack Hollfelder, Harry Wells 





STAPLE FASTNER CO., Atlanta, Ga. Foyer 
Personnel: Carl E. Tidwell, |. H. Driskell 

STEVENS FIRE BRICK CO., Macon, Ga. A-16 
Personnel: John B. Dahin, W. P. Stevens, A. O. Hutchins 
SUPERIOR FIREPLACE CO., Atianta, Ga. C-6 
Personnel: Robert H. Antill, H. Dean Poe, Clyde M. Rector 
SUPERIOR WALL PRODUCTS CO., Columbia, S. C. F-3 
Personnel: Ed Proctor, Louis E. Buehn 

TAYLOR MADE GARAGE DOORS, INC., Atlanta, Ga. B-2 


Personn>!: R. L. Taylor, T. E. Connelian, Ray White, F. X. 
Rowell 


TENNESSEE PRODUCTS & CHEMICAL CORP., 

Nashville, Tenn. C-4 
Personnel: Eldred Cayce, H. B. Bryant, R. C. Patrick 

THOBEN ELROD CO., Atlanta, Ga. B-4 


Personnel: Edward Lamb, Walt Floyd, George Shell, George 
Brodnax, Roscoe Walker, Thoben Elrod 
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UNITED STATES GYPSUM CO., Atlanta, Ga. D-13, 14 


Personnel: E. R. Stainback, W. T. Castle, A. S. Colvin, R. H. 
Branan, S. R. Foy, Tom Egan, Clark Baker, Bill Burch 


UNITED STATES PLYWOOD CORP., Atlanta, Ga. D-12 


Personnel: George R. Lindley, John T. Striplin, Robert Smith, 
James Rhodes, T. D. Stanford, Robert Wood, M. L. Doub, W. E. 
Williams, R. L. Cooper, J. E. Byrnes, C. M. Shaw, Joe Guhl, 
John Lovette, F. M. Lehman, J. P. Buford, Ed Myers 


WACO STORES, Atlanta, Ga. P-20 


Personnel: Norman Perreault, Bert Hammock, Herbert Brooks, 
P. B. Brooks, Charles Langley, Floyd Miller 





WASHINGTON STEEL PRODUCTS, INC., Orlando, Fla. H-3 
Personnel: Charles N. Heath, John Shutzman 


WEST COAST LUMBERMEN’S ASSN., Portland, Ore. A-11 
Personnel: C. A. Luce 
WESTERN PINE ASSN., Portland, Ore. A-14 


Personnel: Leo Beckstrom 


WEYERHAEUSER SALES CO. 
Personnel: G. V. Frederickson 


WOOD CONVERSION CO., Atlanta, Ga. D-12 


Personnel: J. D. Fischer, M. S. Wolf, D. B. Anderson, K. C. 
Lindley, F. S. Burgen, Dale Bush 


WRENN BROTHERS, Atlanta, Go. F-4 


Personnel: Ronald H. Flood, Jack Cairns, Bill Austin, John 
Austin, Frank Lilly, Daniel F. Dougherty 


Z & K TOOL CO., Lebanon, Pa. P.4 
Personnel: Warren B. Zern, James H. Kercher 


ZEGERS, INC., Chicago, Ill. Assn. Office 
Personne!: Charles E. Duke, H. Carleton Lang, Raleigh Gardner 


P-7, 8,9 





Materials-Handling Demonstration 


The use of fork-lift trucks and other equipment for 


expediting the storage, handling, and delivery of 
lumber and building materials will be demonstrated 
across the street from the Exhibition Hall each day 
during exhibit hours 

The exhibit hours are: 

Wednesday, 9 a.m. to 1:30 p.m., and 4:00 p.m, 
to 7:00 p.m 

Thursday, 9:00 a.m, to 1:30 p.m., and 4:00 p.m, 
to 7:00 p.m 


Friday, 9:00 a.m. to 12 noon. 
In planning for profit, see all the exhibits—of 


equipment as well as materials! 
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“You can tell | 
by the way she snaps!” | 


Says DONA BROULLETTE of 

LUCKS & CLARKE CORPORATION 

(Hardware, Building Supplies, Millwork) 
WALLINGFORD, CONN. 






Mr. Broullette’s been cutting glass for over 40 
years. But L’OvF’s “Blindfold Test’’ was a 
new one on him. He ran several cuts on four 
well-known brands of single-strength window 
glass. Each piece was marked A, B, C or D. 
He didn’t know which was which until after 
he’d picked the one that was easiest to cut, 

He picked “D” every wae 
L‘O’‘F. 28 out of the 30 dealers who took this 


time. was 
test picked L’O'F, 

**I didn’t have to take this test to know that 
L:O'’F Window Glass is easiest to cut,”’ 


Mr. Broullette. ““The cutter runs free without 


said 





any strain on me or the glass, She snaps clean 
and quick.” 

L:O’F Window Glass is easiest to cut into 
big pieces or little pieces, It’s easiest to cut 
into angled or curved pieces. You can even 
cut off narrow strips with a light, easy stroke. 

L:O-'F cuts easiest because it is annealed 
more slowly, more patiently, That makes it 


less brittle and more ‘‘even”’ in structure—so 





it’s a safer buy for your customers, too. 


Try the 


Yourself! 


"Blindfold Test” 


Cut L-O-F first, last, or in-between the 
other brands. Run any kind of a cut 
you want. You'll see why you have 
fewer bad cuts, less waste and more 
profit with L’O-F, 

Call your nearest L-O-F Distributor. 
These local businessmen are listed un- 


der “Glass” in the yellow pages of 
phone books in many principal cities 
throughout the country. And send for 
your free booklet—"For Greater Profits 
in Window Glass”, 

Write Libbey-Owens-Ford Glass Co., 
608 Madison Ave., Toledo 3, Ohio. 


See us at Booth A8-9, Southeastern Dealet Convention and Building Material Show! 





LIBBEY: QWENS-FORD the easy-to-cut WINDOW GLASS 
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Be wre ta visit 


the enhibite in 


bath af these halle 


Pompeian Room 


This room is located at south end of Biltmore Hotel 
on ground floor. It is reached by hall to right of coffee 
shop as you approach the shop from West Peachtree 


street entrance or foyer. 
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FLOOR PLANS FOR EXHIBIT HALLS 


Exhibition Mall 


This hall is located at rear of north end of Biltmore 
Hotel. Enter from lobby or terrace door through Crystal 


Room and registration foyer. 
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Convention Entertainment for Ladies 
Includes Fashion Show and Decorating Hints 


WIVES WHO ACCOMPANY their 
husbands to the Southeastern Dealer 
Convention and Building Material 
Show will be entertained—and still 
have ample time to shop in Atlanta’s 
stylish stores and to play bridge or 
chat with other wives from several 
Southeastern states. 

Jean Vaughan, wife of Cranston 
H. Vaughan of the Brand-Vaughan 
Lumber Co. and chairman of the 
Hostess Committee, says that only 
one main activity a day is planned 
“This leaves plenty of time for sight 
seeing and other activities,” Jean 
said, 

Also serving on the Hostess Com 
mittee are Mrs, R. L. Brand Jr. and 
Mrs, R, T. Edwards 

The committee will set up a hos 
pitality room in the Biltmore Hotel, 
so that wives of Atlanta dealers will 
have a central meeting point and to 
provide a place for all attending 
ladies to chat and play cards or 
get information about Atlanta stores 
and sights. 

Serving on various days as host- 
esses are Mrs, Edward W. Addison, 
Mrs. Warner V., Flowers, Mrs. Frank 
E. Hayes Jr., Mrs. Ira T. Longino, 


Mrs. R. H. Lummus Jr., Mrs. F. J. 
May, Mrs. Paul Patton, and Mrs 
Luther H. Randall Jr. 

The only scheduled event at which 
the ladies will join their men is the 
buffet dinner in the Georgian Ball- 
room Thursday at 7:30 p.m. It will 
include a gala floor show — Emcee 
Marvin Boone, Roby and Dell, acro- 
bats supreme, and the Dancing Debs 
—and dancing until midnight by 
Whittington’s orchestra. 

The ladies’ program includes: 

Wednesday, November 16, 2:30 
p.m. Bridge and canasta. Room 10 of 
the Biltmore Hotel. High score prizes. 

Thursday, November 17, 3:45 p.m. 
Seated tea and fashion show at ex- 
clusive Atlanta department store. 
Free bus transportation. 

Friday, November 18, 9:15 a.m. 
Morning coffee and toast on Biltmore 
mezzanine. 

Friday, 10:00 a.m. Christmas dec- 
oration ideas by Mrs. Bonner Spear- 
man. Room 10 of the Biltmore Hotel. 

The last program feature — Christ- 
mas Decorating Ideas — is repeated 
this year because so many ladies at- 
tending the Southeastern convention 
last year asked for it again. Mrs. 





JEAN VAUGHAN 
Chairman, Hostess Committee 


Bonner Spearman is well-known to 
many women’s groups throughout 
the Atlanta area for her decoration 
artistry, and is in constant demand 
throughout the Christmas season. 

















See our line on 
display at 


BOOTHS F 9 and 10 


Southeastern Dealers’ 
Convention and Building 
Materials Show at the 
Biltmore Hotel, Atlanta 
November 15th to 18th 


FIRST SHOWING 


of our NEW "1600" 
Line of Locksets 
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Holds Fast even in Hurricane Winds! 





swerful engines of o Pan American Clipper 
ited this test roof panel with hurricane winds. 
9 shows exactly what happened— 
fenvincing proof that Seal-O-Matic 
m damage. 


2 awit wi 





It’s the new patented Johns-Manville 


SEAL-O- MATIC 


The asphalt shingle that seals itself down 


This is the most important roofing de- 
velopment in 20 years! It’s brought to 
you exclusively by Johns-Manville. 





Seal-O-Matic® Shingles have been proved in use 
on thousands of homes. They have weathered full- 
force hurricanes intact, while nearby roofs were 
severely damaged. Seal-O-Matics grip tight—stay 
flat. Wind and rain can’t get under the edges, even 
on roofs of low slope (2” minimum). 


’ 
Here's the Secret Cash in on this remarkable advance in roofing 


A stripe of special petroleum resin, developed — today! For full particulars about Seal-O-Matics 
by J-M Research, is factory-applied to the ; 


underside of each shingle. The sun’s heat seals — 
it down automatically. Manville, Dept. SB, Box 111, New York, N. Y. 


call your nearest J-M Office or write Johns- 


See ‘Meet Tue Press” on NBC-TYV, sponsored on alternate Sundays by Johns-Manville 


§/7| Johns-Manville 


RODUCTS 
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Alabama Dealers Get Credit Service 


THE ALABAMA Building Material 
Exchange, which joins the Florida, 
Georgia, and Tennessee dealer 
groups this year for the first time 
in sponsoring the Southeast conven- 
tion, is particularly noted for its 
help to members through credit in- 
formation. 

Members report to Executive 
Secretary Mary K. Harless that this 
information has saved them thou- 


sands of dollars through the years. 

Cooperation of members is a major 
factor in the efficiency of this system 

they are most loyal in reporting 
to the association office any account 
that is past due. The association, in 
turn, sends out a bulletin twice a 
month, listing all overdue accounts. 
Whether contractors and other mate- 
rial buyers realize this — and don’t 
want their name on the list — can’t 





Recommend Marlite 


110 pul a “new look” in new construction! 


permet aspen fo 





Make the most of 


Marlite plastic-finished paneling offers you 
a rea! opportunity for profitable sales volume. 





MARLITE PLANK AND BLOCK PATENT APPLIED FOR 


be estimated too well; but the fact 
remains that bad accounts are lower 
in Alabama! 

The Alabama Building Material 
Exchange also sends out a property 
report showing the name of the 
owner and information on liens. 

Alabamians seem to prefer their 
business meetings on a smaller, and 
more frequent, basis. Rather than 





Mrs. Mary K. Harless is executive 
secretary of the Alabama Building 
Material Exchange, with 
Birmingham. She is serving as regis- 
tration director for the Southeast deal- 


offices in 


er convention and building material 
show. 


MARLITE — the 
profitable paneling 
for every interior 


New home builders want a modern, economi- 
cal material that adds interior beauty and 
utility with minimum installation... minimum 
maintenance. And Marlite Planks, Blocks, and 
large Panels go up fast, clean with a damp 
cloth, provide that extra touch of luxury that 
keeps new homes new looking longer. 

Suitable for any room in the home (new or 
remodeled), nationally-advertised Marlite 
can be your year ‘round business builder. 





MARSH WALL PRODUCTS, INC, 
Dept. 1197, Dover, Ohio 





James M. Grayson will head a delega- 
tion of Alabama dealers attending the 
convention, jointly sponsored by their 





Good Housekeeping 
a top e 


45 apvearsts OS 


Marlite plastic-finished wall paneling 


ANOTHER QUALITY PRODUCT OF MASONITE RESEARCH 


own association for the first time this 





year. Grayson is president of the Ala- 
bama association and president of the 





Grayson Lumber Co. in Birmingham. 
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take a ThAT) MAAK 
good look at CV JEAN OO WUE 










PLASTER 
GROUNDS 


(FOR DOORS 
AND WINDOWS) 


7 STEEL 





















The COMPLETE 
QUALITY 
Bivis 


Hot galvanized steel 


one of 10 woods from the True, precision-rolled shap: 


Excellent paint adherence 
i’ and 78" grounds 

WESTERN PINF ® Standard 7’, 7'3"' and 10’ len« 
region Shipped in wooden crates 


Extremely light and strong for its weight, smooth and “NO. 50 QUARTER-ROUND 
soft-textured, straight-grained — Engelmann Spruce has Y MITERED 
a wide range of uses from rough construction to fine in- sosgiliepetd one end; left-hand other 
terior finish. Its nearly-white color, small knots, ease of ° 
working suit it for paneling, moulding, window frames 
and built-in furniture. 

















For COPED JOINTS here’s how: 


(No hemmed edge to interfere) 











Engelmann Spruce comes in 3 select, 5 common, 4 dimen- 
sion grades. You can order it in straight or mixed cars — 
together with other woods from the Western Pine region 








a | 













—from most Western Pine Association member mills ee Overlap 
wy 4 ck : simple cuts a perfect 
: itir flange for coped c J 
nailing dt doorway *T) | ope 





IDAHO WHITE PINE 


the Western Pines € roxocross rime 


SUGAR PINE 


ENGELMANN SPRUCE 
LARCH 


the Associated Woods & sna 


INCENSE CEDAR 
RED CEDAR 
LODGEPOLE PINE 


ING. 


2408 N. FARWELL AVE. 
MILWAUKEE 11, WIS. 


Conveniently Located Warehouse Inventories 
for Fast, Efficient Service 













get the facts TiAl 

to help you sell ALY 

write for the FREE illustrated booklet to 
WESTERN PINE ASSOCIATION 

Yeon Bidg., Portiand 4, Oregon 






% Fidelity Storage & Warehouse Co. 
1216 West Amelia Ave. 
Oriendo, Fla. 
Telephone: 5-3441 
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one main business meeting a year, 
they meet twice a month, Here they 
really “call a spade a spade” and talk 
freely about the problems of the 
industry and possible solutions for 
them. 

For fun, Alabama dealers gather 
in Florida once a year for a Fishing 
Rodeo. A long list of prizes is 
awarded for various fishing accom- 
plishments — even the smallest fish 


caught, Other diversions are inter- 
mingled with the fishing excursions. 

Early in the year, they usually 
gather in Birmingham for a banquet 
meeting. New officers are elected and 
installed at this meeting. 

As affiliates of the National Retail 
Lumber Dealers Association, Ala- 
bamians receive its bulletins and 
benefits through the state organiza- 
tion. 


Floridians Have Excellent Insurance 


FLORIDA dealers have access to one 
of the best insurance programs in 
the nation through membership in 
the Florida Lumber and Millwork 
Association. 

Formed in December, 1953, the 
association-sponsored Florida Build- 
ing Material Insurance Exchange is 
writing insurance for workmen’s 
compensation, fire, extended cover- 
age and sprinkler leakage, compre- 
hensive automobile (including lia- 
bility and physical damage), and 
general liability insurance — all at 
reduced rates, It provides specialized 
field and office personnel to handle 
claims and advise members about 
insurance coverage. 

The Florida association is parti- 


cularly active in promoting district 
meetings throughout the year. One- 
day conferences give members extra 
opportunities to bring up problems 
and take advantage of wise counsel- 
ing on a more localized basis. A 
state convention is held annually. 

Last year the association held its 
first Management Workshops, with 
topics of special interest to managers 
and owners in guiding their firms 
in more competitive times. Work- 
shops proved so popular that the 
association plans to continue them 
each year. Educational films and 
correspondence courses can be 
scheduled through association offices. 

The association serves as a clear- 
ing house for securing competent 








AT LAST! COOLING AND HEATING PRICED TO SELL! 


Mathes 
WACO offers builder-dealers record savings on 2-3-5 ton Mathes units 


Yes, WACO can make you a MATHES dealer with surprising ease 
and only a reasonable outlay. By financing through the WACO 
organization you can offer many more customers Bl 
ing at astonishingly low figures. This is truly the opportunity many 
have been waiting for, so drop by our exhibit at the Southeastern 
Building Material Show. WACO can offer the Mathes line only to 


builder-dealers. 


% VISIT WACO’S BOOTH AT THE SOUTHEASTERN SHOW! 
WACO STORES 


75 ALABAMA & PRYOR STS. 
ATLANTA 
Phone AL-7475 


GEORGIA 


i. 


AIR COOLED MODEL — 2HAR 
3HAR — SHAR 


air condition- 








Promotion and publicity for the South- 
east convention are handled by Mrs. 
Marie M. Bennett. She is secretary- 
treasurer of the Florida Lumber and 
Millwork Association in Orlando. 


employees for member firms. 

A Legislative Committee helps 
keep other members informed of 
ways in which legislation may affect 
the lumber industry. During sessions 
of the Florida legislature, the as- 
sociation has representatives in the 
state capital. 

The second cost-of-doing business 
survey was made this year, cover- 
ing operating costs during 1954, to 
enable members to compare their 
own costs with other dealers in 
towns of the approximate same size 


D. C. Dawkins Jr. is president of the 

Florida Lumber and Millwork Associa- 

tion. He heads the Dawkins Building 
Supply Co. in Jacksonville. 
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A Superior Sash Balance 


For UNIT WINDOW MANUFACTURERS 


TRADE MARK 


ONE-PIECE 
COMBINATION 
SASH BALANCE 
AND 

WEATHERSTRIP UNIT 





@ Much lower in cost than con- 
ventional Sash Balances plus 
Jamb Weatherstripping. 








@ Cuts installation labor costs. i 
© Greater Durability. Ee a SILENT 


i FL KED 
@ Smoother and Easier window | S a a GS 


operation. 
® Maximum Weatherseal. 


@ Automatic Compensation for 
sash shrinkage and expansion. 


Adaptable for ‘‘Removable 


Sash”’. 
YOUR INQUIRY INVITED 


Made by the manufacturers of the famous MASTER NO-DRAFT, the “Original” 
and “Most Widely Copied” combination sash balance and weatherstrip unit. 
VISIT OUR BOOTH NO. B-2 AT THE CONVENTION AT ATLANTA BILTMORE HOTEL, NOV. 16, 17, 18 


MASTER METAL | 1744 .N. Kilbourn Ave. 
STRIP SERVICE, INC. Chicago 39, III. 
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Tennesseans Led in Cost Surveys 


THE TENNESSEE Building Material 
Association for many years has been 
noted for its progress in conducting 
a Cost-of-Doing Business survey of 





its members’ operating practices. 
This year’s survey was the eighth. 
Many associations have followed this 
lead, and several even conduct their 
surveys in cooperation with the 
University of Tennessee, just as the 
Tennessee group does. 

The Tennessee group also was one 
of the first in the nation to arrange 
special clinics for top management. 
Whenever the need becomes ap- 
parent, Secretary-Manager Robert O. 


















and m 
associat 


tivities, 
tional 


accompanied 





The 






Insurance Co. 






see dealers, I 

personnel, rega 

of employees 
Once a year 





Brigadier General Abner U. Taylor, 
of the Tennessee National Guard, in 
*eivilian” life is secretary-treasurer of 
the City Lumber Jackson. 
Taylor is the Tennessee 

president this year. 







Co. in 





association’s cal sections. 








Brownlee arranges for special classes 
for dealer personnel. 

He sends out bulletins with news 
of dealer-members, 


regulations concerning business are 


their relation to the lumber industry. 
association made 
ments with the 
to underwrite 
gram of group insurance for Tennes- 


As soon as Manager Brownlee can 


legislative ac- 
aterial from the na- 
ion. Copies of new 





by explanations of 


Robert O. 
the well-planned program of the 1955 


Brownlee is responsible for 
arrange- 
John Hancock Life 
a pro- 


Southeast convention. The convention 
entertainment is also his responsibility. 


He 


nessee 


is secretary-manager of the Ten- 
Building Material Association, 
Knoxville. 


t is offered to all 
rdless of the number 
any firm may have. 
a state-wide conven 


tion is held, with the location rotated 
among Tennessee’s three geographi 


employ a competent field representa- 
tive, services to Tennessee associa- 
tion members will be enlarged. 








LOW PRICES 
NAIL APRONS 


AND 


TRAFFIC FLAGS 


Send For Latest Brochure and Price List 
. just off the press. 












Send us your latest information on nail aprons i 
i and traffic flags 
SBS 4 


ADDRESS H 
H CITY ZONE STATE 


I poNe-crow COMPANY, Waco, Texas § 
er 





3 NAME 
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FREE! EZ-Way profit kit to give you more sales! 





Full of sales aids and sales-making ideas, the 
EZ-WAY PROFIT KIT will help you increase 
tie-in sales—as well as create demand for EZ-Way 
Disappearing Stairways. An EZ-Way unit starts 
home owners thinking about ATTIC CONVER- 
SION—and that can create $200 or more in tie-in 
sales for you! 

One or two EZ-Way units in a housing develop- 
ment creates a demand that snowballs into tre- 
mendous sales possibilities—if you are ready. So 
don’t wait. Get a good advance look at what 
EZ-Way offers you. Learn how EZ-Way can help 

you make more sales. Write for your EZ-WAY 
PROFIT KIT today. 






EZ-WAY Sales, Inc. 
Box 300-6 
St. Paul Park, Minn. 
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... for the ultimate in all-weather insulation 





A profit-making comfort combination! 


Sell more insulation, make more profit per square foot—sell the new 
Rep Top Insulating Wool with the reflective aluminum cover that’s 
perforated on the outer (breather) side; vapor-tight on the inner side. 

Properly installed in ceilings or attic roof rafters, it reflects back up 
to 95% of sun-generated heat rays that hit its surface; cuts air condi- 
tioning costs considerably. Hundreds of dollars can be saved on original 
central air conditioning equipment. Savings on operating expenses 
during the first year alone often equa! one-half the cost of the complete 
insulating job. 

Available in medium and full thickness, 15- and 23-inch widths. See 


your U.S.G. salesman or write Dept. 122, Chicago 6, III. 


*T. M. Reg. US. Pat. OF 


UNITED STATES GYPSUM 








svaves 
Grresum 


The greatest name in buliding 
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Lightsey Lumber-brand-stamped 
for quick, positive identification 





where Quality 


counts... 


we win — you profit 


The Lightsey brand stamp now on every 
board emphasizes this established slogan. 
You know you're giving your customers 
the quality they require.—-And you gain 
because your customers recognize this 
quality. 


Look for the brand mark: Manufactured by LIGHT 
SEY BROTHERS, Miley, South Carolina. 


Let us give you complete information, price lists, and 
name of your nearest representative. Phone Hampton 
3881 or write. 


8 ¢ 


TSEY 
sel! BROTHERS 





Band-sawn WN. C. Pine. Southern Hardwoods, Cypress, End- 


Matched Pine, Ook, Maple, Gum Flooring. 





See your jobber or write TODAY for full information ¥ 
The R. G. COFFMAN Co., Inc., 






Dept.§, Box 1113, Orlando, Florida 


See You at the SE Dealer Convention & Building 
Material Show, at the Biltmore in Atlanta. 














Make Your Own Pre-Hung Door Units 





Fit and hang 30 doors in one day 


Now one man can ft and hang as many as 50 doors in a day 
with a precision never before possible. Fitting of doors to 
previously installed frames is e iminated. The door is jammed 
and hinged on the job or in the shop. The pre-isicn tool that 
makes this accuracy and high-speed assembly of wood door 
and frame open'ngs possible is the MASTER DOOR JIG AND 
ACCESSORIES. This is a practical, money-saving tool, field 
tested for 15 years by the builder-inventor. 


yy Visit Our Exhibit P-4 At The Southeastern Building Material Show 


Y A, 
a ZéEK Toot COMPANY 
407 SAND HILL ROAD 
LEBANON, PENNSYLVANIA 
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MR. RICHARD G. SCHAUB 


Lak 











n struction by the Lake Shore Realty- Builders of Whiting, Indiana 





Atypical Lu-Re-Co home in Hammond, Indiana, one of many now under 





> wy COMPLETE WINDOW UNITS 
. equipped with MONARCH METAL WEATHERSTRIP 
Yj 


“Yes, Andersen’s Flexivents definitely help us sell homes. We specify them 


on our Lu-Re-Co jobs as well as in our conventionally built homes. We 

MR. R. A. SCHAUB believe excellent construction and ease of operation makes them a favorite 
hiting. Indiana, the with home buyers.” 

Mr. Schaub’s statement is a typical testimony on just one of the advan- 


tages of precision-built Complete Window Units. Thousands of other 
profit-minded Builders, working with their Dealers and Jobbers on count- 
less other large and small projects, have proved that ready-to-install 
window units, in addition to providing an effective selling feature, also 


make money for them by eliminating costly time-consuming on-site assem- 


Published in the interest of . . ataris v . ne huve 2ne i » 
sey pede ie bly and waste of materials. The home buyer benefits too, by getting more 
building construction for his investment in sounder, more satisfactory construction. 


Ask Your Millwork Jobber For Complete Details 


® 
METAL WEATHERSTRIP CORPORATION 
6343 ETZEL AVE. - ST. LOUIS 14, MO. 
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make more money 
with 

Sherwin-Williams 

paints 

than with any 

other line... 


$O CAN YOU 


Without obligation, we 
will be glad to give 
you the complete facts. 
Write, wire or phone: 


SHERWIN-WILLIAMS 


320-324 Peachtree Street, N.E. * Atlanta, Georgia 
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Corner & 


# Guard f; fal 


Onvywatt rei ih 


nose is wider 

to space spackle fur- 
ther away from corner, 
thus giving steel pro- 
tection where most 
needed, Undercut to 
provide a better grip 
and tapered to con- 
tour of feathered-out 
spackle. 


under nose 
spackle holes 
permit spackle to rivet 
itself into nose of bead 
with positive key — even 
when board fits tightly 
in nose 






BYUILUING OUTFLI£ 


ae 
x 




























( Board’s-Eye View ) 


Edge is tapered eZ 


to provide a more uniform 
thickness of spackle from fe . 
nose to feathered edge. a a en oo 























Knurled — and knurled again — va 








for excellent spackle adhesion. ‘paar visw? 











For Door & Window Casings « No Spackle Required 


Triple-Grip Spring 
Action Assures a 
Tight, Clamping Fit 


Square 
Profile 


0. 101—Bulinose Profile. %” & 
VY)". Factory Mitered at no extra 
cost. (¥e" square cut.) 


Pat, No, 2,663,390, 
Canadian Pat. No. 
022, 


» 
for complete information write 


DRYWALL TRIM, INC. 


2408 NORTH FARWELL AVENUE, MILWAUKEE Il, WIS. 


Convenient Warehouse Location: 
% neey STORAGE & WAREHOUSE CO. 
1216 W. Ame‘io Ave., Orlando, Fla. 
Telephone 5- 3441 
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DISTRICT DEALER meetings at G e li bh Di ° M +4 
regular intervals are solving many eorgia Spot ig ts istrict eetings 
problems of the members of the 
Building Material Merchants of 
Georgia. Members have organized district associations with officers and 
regular meetings in central point 
Dealers in Northwest Georgia ha 

- the Knot-Hole Club, which meet 
in Rome or Cartersville or Carrol 
ton monthly 

Meeting in Macon, the Two-b; 
Four Club serves dealers in centra 
Georgia. 

The B & Better Club brings t 
gether dealers in Northeast Geor; 
in Athens 

The Southwest Georgia Lumbe: 
men’s Assn meets monthly 
Albany or nearby Radium Sprin 
The Savannah Lumber Dealers A 
meets regularly in that coastal cit 

New district groups are plann 
for the Augusta, Waycross, and 
Valdosta areas by Counselor Josep 
G. Rowell and President Charle 
W. Peek of the Building Materia 
Merchants of Georgia. Rowell a 
district groups by mailing meeti: 
notices and suggesting prograr 
material and subject: 

Rowell keeps members informe 
of state and national legislation tl 


affects the operation of a retail lur rial Merchants of Georgia, with head- 





Charles Peek was elevated to the 
presidency of the Building Material For many years Joseph G. Rowell has 


Merchants of Georgia at the spring been counselor for the Building Mate- 





meeting, after many years of service 


to the organization in other capacities. ber business in any way. His te quarters in Atlanta. Rowell is in charge 
He is president of the Peek-Hightower phone stays busy day and night wit! of exhibit space and general arrange- 
Lumber Co. in Cedartown. (Continued on page 66) ments for the Southeastern show. 








SOLD 


More and more quality-conscious home buyers are becoming 
“sold” on the strength, adaptability and beauty of lumber 
bearing the stamp of Grade-Marked Southern Pine 

Lumber. They know this stamp is the way to 

tell this superior, versatile wood . . . and a 

to look for those who sell it. 

That's why you can build sales 

and reputation with Grade- 
Marked Southern Pine. 
More saleable . . . 
more avail- 
able than 























SOUTHERN PINE ASSOCIATION + NEW ORLEANS, LOUISIANA 
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operate 
install 
sell 


Home buyers want the added con- 
venience, extra space, low cost and 
dependable quality of ATLAS Fold- 
ing Attic STAIRS. 


And, builders want to give them 
these desirable features. 


That's why ATLAS STAIRS are such 
good profit makers. They “turn 
over” rapidly. And, you deliver sound 
construction, quality materials and 
lasting satisfaction. Your reputa- 
tion demands no less. You avoid 
costly complaints and keep your 
customers when you sell ATLAS 
STAIRS. 


Nationally advertised ATLAS STAIRS 
meet all F.H.A. requirements and are 
product liability insured. Fully as- 
sembled and shipped as a complete 
packaged unit. 


Write us for specification 
details, simple installation 
instructions and name of 
your nearest ATLAS Jobber. 


MARION T. DAVIS & CO. 


Sales Representatives 
281 North Ave., N.E., Atlanta 5, Ga. 


Representatives wanted in open territories 


THE MARWIN COMPANY 


Manufacturers 


P. O. Box 5367 Cayce, South Carolina 





calls from dealer-members concern- 
ing individual problems. 

Along with his bulletins go the 
monthly advertising program, Deal- 
er Operating Guide, and other litera- 
ture from the National Retail Lum- 
ber Dealers Association, with which 
Georgia dealers are affiliated. 

Each spring the Georgia associa- 
tion holds a state convention to bring 
top-notch speakers to advise on vari- 
ous phases of lumber yard operation. 
Business is combined with entertain- 
ment for both members and wives, 
and the affair is held at a Georgia 
resort, 

Last year the association conduct- 
ed its second Cost-of-Doing Business 
survey. Results were mailed to mem- 
bers for comparison with their own 
practices and results. 


Distances Apparently 
Changed by Color 


Whether an object appears to be 
far away or near to you can depend 
on its color, it was revealed in the 
findings of a research project con- 
ducted by the Psychological Labo- 
ratory of the Johns Hopkins Uni- 
versity Institute for Cooperative 
Research in collaboration with the 
Pittsburgh Plate Glass Co. to deter- 
mine the effects of color on distance. 

“We can say with confidence that 
color can influence the apparent 
distance of a surface,” according to 
Dr. R. M. Hanes, reporting on the 
findings of the Johns Hopkins ex- 
periment, 

The investigation revealed that 
a bright surface appears closer than 
a dark one with a maximum average 
change in apparent distances of 
about 17 per cent. 

As much as 19 per cent change 
in apparent distance can be attribut- 
ed to hue changes for saturated hues 
or deep colors. Less saturated hues 
— pastel colors — show the same 
effects but to a lesser degree. 

Hues of longer dominant wave- 
length appear closer than hues of 
shorter dominant wave-length. In 
general, highly saturated colors tend 
to appear closer than colors of low 
saturation. 

Apparatus used was in the nature 
of a general purpose reduction 
screen and depth perception device. 
The reduction screen provided the 
means for eliminating surrounding 
or background cues, while the mech- 
anism for adjusting viewing distance 
allowed for continuous variation of 
distance without tactual or auditory 
cues. 

With slight modifications the ap- 
paratus was adaptable to a variety 
of problems in color viewing and 
the interactions between color and 
size, shape, brightness, distance, etc. 

Provision was made for the simul- 


taneous presentation of two vertical 
comparison surfaces, These test sur- 
faces were mounted on aluminum 
carriages, which rode back and 
forth (toward and away from the 
observer) along aluminum rails. The 
total length of movement was about 
five feet. 

Upon looking through an eyepiece, 
the 54 observers saw a limited sec- 
tion of a second gray screen (the 
reduction screen), in the center of 
which there were two rectangular 
openings. Through each of these 
openings one of the test surfaces 
was visible. 

Since the size of these openings 
remained constant, the over-all size 
of the image on the retina o? the 
eye also remained constant no matter 
how close or how distant the test 
surfaces were. And since the illu- 
minant remained fixed relative to 
the test surface, the luminance did 
not vary noticeably with distance. 
Thus the observer was limited in 
his criteria for estimating distance 
to the cues under investigation— 
hue, brightness, and saturation of 
the color stimulus materials. 

Among the more interesting 
brightness (value) effects were that 
a neutral white (high reflectance) 
appeared 5.4% closer than a neutral 
gray (low reflectance), A high re- 
flectance yellow appeared 13% closer 
than a medium reflectance yellow 
and a medium reflectance green 
appeared 17% closer than a low 
reflectance green. 

Hue—the quality of color that 
distinguishes one from another — 
showed some very striking effects. 
For example, a saturated red (re- 
flectance 11%) appeared 19% closer 
than a green of 13% reflectance or 
a purple blue of 12% reflectance and 
9.3% closer than bright yellow (66% 
reflectance). 

In saturation (or chroma) effects, 
a saturated or strong red appeared 
15% closer than an unsaturated red. 
In the same direction, the saturated 
green appeared closer than the un- 
saturated green 


Pittsburgh Plate Glass 
Announces New Expansion 


The Pittsburgh Plate Glass Co. 
has disclosed plans for construction 
of a multi-million-dollar window 
glass producing plant at Decatur, III. 

Initially, the Decatur factory will 
include one glass tank, and the glass 
ribbons will be drawn off through 
four drawing machines. It will utilize 
the Pennvernon process, a Pittsburgh 
Plate development. 

Ground will be broken for the new 
plant early in 1956. It will join Pitts- 
burgh Plate glass plants at three 
other locations — Henryetta, Okla.; 
Mt, Vernon, Ohio, and Clarksburg, 
W. Va. 
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WHICH ONE OF THESE 
BEST-SELLERS 
S YOUR BEST-SELLER! 


C) NEW! WELDWOOD® PRESTO-SET* GLUE! 
Reports — eat _ of the First white glue worthy of the Weldwood name. 
country show that sarees on ALL 5 Ready-to-use . . . sets fast . . . bonds like magic. 
WELDWOOD WIZARDS are soaring. 
gies Recommend it for home, hobby bench, school- 
Dealers who tie into the greatest ; 
work, and industrial uses. 25¢ and 45¢ tubes, 


ad drive in glue history, are selling all 
5 in stepped-up volume, the year pint, quart and gallon jars; also squeezer bottles. 


‘round! WELDWOOD Tie-In Displays 


FREE! 
” (| NEW! WELDWOOD CONTACT CEMENT! 


Bonds without nails, clamps or presses, in- 
stantly on contact! For applying Micarta. For 
putting up plywood paneling without nails. 
1001 other uses in home, garage, shop. Bottles 
with brush 25¢, 60¢. Also in 35¢ tubes and 
pints, quarts and one and 5 gallon sizes with 
applicator. 


CL) WELDWOOD PLASTIC RESIN GLUE 


Deservedly, America’s fastest selling wood 
glue. Highly water-resistant. Makes joints 


an oe ov a 
Handym SOAS! : stronger than the wood itself. Easy to use — 


tt Tree ‘ 
a “-— ws SS © ; just mix with water, as needed. Widely used 


< oe 
vt wt 4 - | by professional cabinetmakers. 15¢, 35¢, 65¢, 


ot SCUENCE ond RE Vere, 95¢; also 5, 10, 25 Ibs. 


i « 
2 ye 
> of 


| 


CL) FIRZITE® 


White—for woodsy blond or pickled finishes 
on any wood. (Also wonderful as an under- 
coat on fir plywood and soft wood paint jobs, 
to help prevent grain raise and checking.) 


Biggest Ad Drive 
in Glue History! 


« a <s ¥ Clear—to tame wild grain on all soft woods 
Wii or fir plywood. 


We'll Refer Live Leads to Your Store! In pints, quarts, gallons, 5 gallons. 


Thousands of inquiries ask vs wae pe! —— 
arest Weldwood dealer?’ We refer ; 
ne our neighborhood to your ¢ SAT NI r 


registered with us as © yi C] SATINLAC® 
<a 


inquiries from y 

store if you're 
i . Tog 

carrying dealer 

just tell us on post card w 


items you corry- 


this FREE service, 
os hich Weldwood Brings out and preserves the natural beauty 
of any wood. Gives that expensive “hand- 


<= rubbed” look. Won’t darken or yellow. Dries 


bade d 
\ 


Write to Dept. $BS-11-5 ; : 3 
¢ out of dust in 20 minutes, ready for next coat 


UNITED STATES PLYWOOD CORPORATIO in 3 or 4 hours. Pints, quarts, gallons, 5 gallons. 
55 WEST 44th STREET © NEW YORK 36, N. Y. 
ORDER NOW! *TRAOE MARK 
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Look at All the Exciting New Mule-Hide 


DEALER PROMOTIONAL AIDS 


beauty that la MULE-HIDE § (eat =o 
ef LUSTERGLAZE © 8 Sab ontau tines 
orm rho —-* wetos 


oreorec’s 
or ne ote oars 


=) LUSTERTEX 
aa) 


Oe 
THICKER 

















Me acc EY 
ofl WOOL 





SAFE-LOX 





sa LUSTERGLAZE aa 
9 i“ about 
Chace A o f pooling... 





ee 





Selling is easier for you when you have a complete promotional 
package like this to bring in prospects and close sales. . . . Colorful 
line folders, striking point-of-sale materials, attractive samples, 
a new kind of roofing color book that everybody calls ‘‘gorgeous’”’. 

. These are some of the aids that are making new sales and new 
profits for Mule-Hide dealers. 


ASK THE MULE-HIDE SALESMAN 


He will be glad to show you the new Mule-Hide dealer promotion 

MULE-HIDE package . . . and the easy-selling new Mule-Hide products—like 
PRODUCTS LUSTERGLAZE and LUSTERTEX Asbestos Siding, and 
TUFFSTONE Asbestos Wallboard that saws and nails like wood. 


THE LEHON COMPANY 
Bellwood, Illinois - Memphis, Tennessee - Wilmington, Illinois 


Manufacturers of famous Mule-Hide ‘‘Town & Country’, Thick Butt, Hex and 
**Safe-Lox’’ Asphalt Shingles; Roll Roofing and Asphait Roof Coatings; 
“‘Lusterglaze’’ Glazed Asbestos Siding and ‘‘Lustertex'’ Asbestos Siding; 
“Tuffstone"’ Asbestos-Board and Mule-Hide A. C. Waliboard; Bathroom Cabinets 
and Ventilating Fans, and other Quality Building Products. 


SEE US AT THE SOUTHEASTERN BUILDING MATERIALS SHOW AT BOOTHS 193 AND 194 


“MULE-HIDE” HAS BEEN A FAMOUS NAME FOR FIFTY YEARS 
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Dina-Pak units are made of 
steel with formica tops. 


Dina-Pak units are 
available in several attactive 
colors. Add modern beauty 
to any home. 


NOVEMBER, 1955 . 


. THE STURDY TABLE 


AND BENCHES THAT FOLD UP AGAINST THE WALL — 


AN ECONOMICAL, ATTRACTIVE SPACE SAVER FOR 


ALMOST EVERY ROOM IN EVERY HOUSE, OLD OR 











NEW! 


FAST SELLING! 
GOOD PROFIT! 


The demand for DINA-PAK is so great 
that we are working overtime to turn them out. 


You see, here is an item that can be sold 

not only to builders of new houses but also to 
dwellers in existing homes throughout 

your territory. Every home owner is a potential 
purchaser of at least one of these 

modern, space-saving, dining and work units. 


DINA-PAK can be attached easily to any 
wall by the home owner himself. As demonstrated 
in photograph, the entire unit folds compactly 
against the wall when not in use 


-oint-of-sale display cards, newspaper 
mats, radio copy, and publicity in 
national consumer publications will be 
supplied by the manufacturer as an 
aid to dealer sales. 


Pcsitniiniinaies 


CORPORATION 


a division of GENE PAIGE CO. 


sng naan * 2434 SOUTH HARWOOD DALLAS, TEXAS 
room when a work table or 
HUnter 5181 


i . Dina-Pak P 
ad pcngeoeen por - Write, wire or phone for 


durable. prices and details 
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11-1, Aluminum Windows, Colorful 
brochures describe features, specifi- 
cations, details, and suggested in- 
stallations of Ware awning, Econ-O- 
Ware, and Econ-O-Wall awning 
windows; monumental awning; Ware- 
Tite jalousie; casements; projected 
windows. Ware Laboratories, Inc., 
Dept. SBS, P. O. Box 37, Riverside 
Station, Miami, Fla. 


11-2, Finishes for Lumber, Several 
ieces of literature on ways to finish 
umber, natural finish tests, and pre- 

venting paint troubles on house sid- 

ing are offered to dealers, Much of 
the material was prepared by John 

Reno, authority on lumber products 

and utilization director of the Pacific 

Lumber Co,, Dept. SBS, 35 East 

Wacker Dr., Chicago 1, Ill. 


11-3. Mortar Cement. “Facts and 
Tables for the User of Mortar Ce- 
ment” is a booklet covering Penn- 
Dixie products and uses, Much help- 
ful data for buyers of cement are 
offered, including ratios for mixing 
mortar, and estimating guides, Penn- 
Dixie Cement Corp., Dept. SBS, 60 
East 42nd Street, New York 17, N. Y. 


10-1, Panel Window Unit, The Zuber 
Beauti-Vue panel window unit is de- 
scribed in a_ two-color folder. 
Sketches show how this ponderosa 
pine. toxic-treated unit can be used 
singly, in groups, in ribbons, in 
stacks, and with other units to form 
any desired style of fenestration. 
The folder also gives the sales ad- 
vantages of the Dixon Weather-Lok 
double-hung units, Zuber Lumber 
Co., Dept. SBS, P. O. Box 964, At- 
lanta 1, Ga, 


10-2, Plywood Paneling. “Harbor 
Plywoods for Homes Give More Val- 
ue ... Inside, Outside” is a con- 
sumer brochure with photographs of 
installations of Harborite lapped sid- 
ing seeved anels, smooth panels, 
and — arbord select cabinet 
panels, Copy tells why Harbor ply- 
wood is superior. A consumer folder 
shows installations of Harborwave 
brushed plywood for paneling and 
cabinets. Harbor Plywood re. 
Dept. SBS, Box 940, Aberdeen, Wash. 


10-3. Steel Garage Doors. Two de- 
scriptive sheets tell about the manu- 
facturer’s sales aids to the “author. 
ized dealer” and to the “distributor” 
for Stanley steel garage doors. Both 
describe newspaper ad mats, product 
literature, counter displays, adver- 
tisement reprints, and the manufac- 
turer’s own advertising schedule. 
Southern States Iron Roofing Co., 
Dept. SBS, Savannah, Ga. 


9-1, Aluminum Windows. Alenco alu- 
minum windows with either a fixed 
upper sash or double-hung sash are 
described in a brochure. Complete 
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specifications and selling points are 
given. Photographs show attractive 
installations. Albritton Engineering 


Corp., Dept. SBS, 2501 roxton 


Road, Houston 5, Tex. 


9-2, Shower Enclosures. Gulfspray 
shower doors and enclosures are 
shown in a colorful catalog. Fourteen 
different enclosures are shown, for 
stalls, square tubs, conventional tubs, 
and built-up tubs. Also shown are 
patterns and carved designs available 
in glass. poe ge od and Co., Dept. 
SBS, 207 North Main Street, Hous- 
ton, Tex. 


8-2. Pipe Installation. ‘Tips for In- 
stalling Orangeburg Pipe and Fit- 
tings” gives information on problems 
encountered in various types of soils 
and lists six tips on trenching and 
backfilling. It shows how Orange- 
burg fiber pipe is easily sawed to 
fit. mg Manufacturing Co., 
Inc., Dept. SBS, Orangeburg, N. Y. 


8-3, Asphalt Roofing Materials. Four- 
page catalog insert gives complete 
specifications, descriptions of uses, 
and directions for using both cold and 
hot applications. It covers asphalt 
roofing and coating, plastic cement, 
primer, cements, and asphalt metal 
coatings. Lion Oil Co., Asphalt Sales, 
Dept. SBS, El Dorado, Arkansas. 


7-1, Galvanized Attic Louvers. Louv- 
R-Pak attic ventilating louvers are 
described in a new catalog sheet. It 
lists more than 30 sizes and pitches 
to fit any installation need. Made of 
galvanized steel, they have 8 x 3% 
mesh screen wire attached to the 
back, Louv-R-Pak, Inc., Dept. SBS, 
P. O, Box 1841, Fort Worth 1, Tex 


7-4. Wallboards. Literature is offered 
nove a Plastergon’s complete 
lines of laminated fiber wallboards, 
along with Lockaire Paintcote interi- 
or and Asphalic sheathing insulating 
boards. Free samples offered. Pla;- 
tergon Wall Board Co., Dept. SBS, 
Station B, Buffalo 7, N. Y. 


7-5. Concealed Sash Balance. The 
Hidalift concealed sash balance for 
double-hung windows is fully de- 
scribed in a two-color brochure. 
Sketches show how the home-owner 
can install his own with only three 
screws. Turner and Seymour Manu- 
facturing Co., Dept. SBS, Torring- 
ton, Conn. 


6-1. Plastic Tileboard. New color 
chart shows AFCO prefinished wall- 
panels in 11 decorator colors. The 
panels have trimmed edges to permit 
easier installation and perfect fit. 
Free spreaders are attached to water- 
proof cement. epee | catalog 
shows “chromodized” mouldings that 
will not rub off black. A and F Tile- 
board Co., Inc., Dept. SBS, P. O. Box 
4085, Alexandria, , 


6-2. Window Sash Balances. Full 
catalog, which appears in Sweet’s 
Architectural File, shows Caldwell 
clock-spring, Helix spiral, and 
Spirex spiral sash balances for resi- 
dential windows. Specifications and 
installation steps are included. Cald- 
well Manufacturing Co., Dept. SBS, 
64 Commercial Street, Rochester 14, 


N. 


6-3. Home Insulation. Catalog tells 
the story of Insulite insulating wool 
batts, blankets, and pouring wool, 
made of Fibergias. Application in- 
structions and specifications are in- 
cluded. Insulite, Dept. SBS, 500 
Baker Arcade Building, Minneapolis 
2, Minn. 


6-4. Tension Screens. Consumer 
folder tells how Springtite tension 
screens are assured permanent per- 
fect tension by a patented coil spring 
feature. It shows how easily they are 
installed or taken down. Springtite 
Screen Manufacturing Co., ept. 
SBS, 485 Stephens Street, S. W., At- 
lanta, Ga. 


6-5. Picnic Table Frame. The Ez-Do 
steel frame for making 6’ or 8’ picnic 
tables for outdoor living is shown in 
a descriptive sheet for consumers. 
It lists board sizes and hardware 
needed. Anthony Truck Co., Dept. 
SBS, Paducah, Ky. 


6-6. Aluminum Jalousie, Doors, Win- 
dows. Two-color folder describes 
Vacol aluminum jalousie door and 
such features as no-sag corners and 
key lock. Folders also are available 
on jalousie windows. Consumer lit- 
erature describes both doors and 
windows. V. E. Anderson Manufac- 
turing Co., Inc., Dept. SBS, Owens- 
boro, Ky., and Bradenton, Fla. 


6-7. Asphalt Shingles. Flintkote 
tapered strip asphalt shingles are 
pictured in full color in a new con- 
sumer folder. Shown are Shado-Kool 
gray, Shado-Kool green, Shado-Kool 
red, gray, green, and brown. The 
Flintkote Co., Dept. SBS, 30 Rocke- 
feller Plaza, New York 30, | 7 


5-2. Light Fixtures, Full-color cata- 
log shows the complete line of Moe 
electric light fixtures. Various models 
are suggested as appropriate for 
different spots in the home. Moe 
Light, Dept. SBS, Fort Atkinson, Wis. 


4-2. Stamped Metal Shapes. Booklet 
describes Campco’s complete metal 
nese | service, showing all types 
of metal products produced. oc- 
esses include shearing, drawing 
blanking, finishing, forming, an 
assembly. Carolina Metal Products 
Co., P. O. Box 3636, Charlotte, N. C. 


3-1. Masonry Wall Reinforcement. 
Bulletin shows Dur-O-WaL masonry 
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Now! Biggest Advertising Ever! 
© 


Again in 1955 ABC leads the 
field with powerful, consistent 
advertising in the leading 
magazines your customers read. 
Together these big magazines 
reach more than 14,000,000 
readers. And all sales leads 
are sent right to you! 


Insure Profits 6 Ways 
i with ABC Jalousies! 


KD Saves Freight, Space PY wide ‘i of Sizes 
iy ~ Up to 10 times 


more storage 
space 
freight sa 
with Knockd 
(KD) units. Fast 
8-screw asse 
Simple sawcut 15 
for odd 





Standard, special widths 

‘ to 43’, plus in-between 
sizes. Heights from 14’’ 
ic. with 4” increments to 192”, il 


3 ee 


Consumer-Tested Features : Complete Sales Helps 


» © Heavy extruded fra 
heat-treated for top streng 
 ® Patented spring-clip i 
heat-treated, eliminat« 
bending clip. Gives 
3 pour seal, too! 
S @ Precision-balanced louvers Mats, color catalogs, 3-D 
Q for fingertip operation viewers, window banners, 
» © Koroseal weatherstripping! TV-radio aids, installation 
» © Easy- ~draining sloped sill! Getaile-—-for big sales! 


“Hurrleane- Tested 6m Immediate Delivery 4 








Tested eaalast wate 

air infiltration b ' ad 
University of Mian y Average only 5 to7 days | 
Pittsburgh Testing Lab! on standard or atoc k sizes! ~~ 


Ken rN ry 
$” Guaranteed by 


Good Housekeeping) Free Detail MAIL COUPON TODAY! 


\40r 4s aoveansto WSS  _ 
A ADAMS ENGINEERING CO., INC. 
World's Largest Jalousie Factories! S-11 Box 936 _Little River Branch 
Two giant Miami, Fla., plants (below) include 340,000 square i Miami 38, Florida 
feet to serve you! Plus---third big factory at $. Hackensack, N.J. i Gentlemen: I am interested in learning about a 


profitable ABC jalousie dealership. Please rush 
} full details without obligation. 


age 
maa. ‘obec 





_ 


_ 
adams engineering co., inc. ppeweet 
MIAMI, FLORIDA « S. HACKENSACK, NEW JERSEY 











4 City. Zone State 
ht a a a a 
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wall reinforcement with cavity, 
bonded, coursed, or stacked course 
masonry wall and wall with plaster. 
It includes joint reinforcement speci- 
fications, Dur-O-WaL Products of 
Alabama, Inc., Dept. SBS, P. O. Box 
5446, Birmingham 7, Ala 


3-2, Plasiic-Finished Panels. Fuli- 
color catalog shows complete line of 
Marlite plastic-finished wall and 
ceiling panels. Shown are eight 
Woodpanel patterns, five marble 
panei tterns, and 11 Hi-Gloss 
colors, Marsh Wall Products, Inc., 
Dept. SBS, Dover, Ohio, 


3-4, Locksets, Hardware. “Matching 
Beauty” is a colorful brochure show- 
ing the Weslock 500 series of lock- 
sets, concave cabinet hardware, and 
matching exterior door tiers. Western 
Lock Manufacturing Co., Dept. SBS, 
re ~ ae Avenue, Los Angeles 
, Calif. 


2-1, “Standardized Casing and Base 
Patterns of Western Pine and Asso- 
ciated Woods” shows full-size details 
of 114 newly-standardized patterns. 
This 16-page folder is punched for 
insertion in 3-ring binders. Western 
Pine Assn., Dept. SBS, Yeon Build- 
ing, Portland 4, Ore. 


2-3, Built-Up Roofs. A new 80-page 
manual gives all information for 
designing and | long-lasting 
quality built-up roofs, It is produced 
especially for contractors, builders, 
architects, and engineers. roar 
Carey Manufacturing Co., Dept. SBS, 
Cincinnati 15, Ohio, 


2-4, Exterior Plywood. “Catalog of 
Douglas Fir Plywood Farm Plans” 
offers a selection of 33 plans for use 
of exterior plywood in farm build- 
ings and equipment, made available 
by leading state agricultural schools, 
the Midwest Plan Service, and ply- 
wood manufacturers, Douglas Fir 
Plywood Assn., Dept. SBS, Tacoma 
2, Wash, 


2-7, Sash Balance, Weatherstrip. 
Master-Matic combination sash bal- 
ance and weatherstrip is described 


Inc., Dept. SBS, 1720 N. Kilbourn 
Avenue, Chicago 39, IL 


19. Metal Moldings. A 20-page il- 
lustrated catalog shows the many 
types of Premier aluminum and 
stainless steel moldings and trims. It 
gives their uses, application, and di- 
mensions. A price list is included. 
Metal Trims, Inc., P. O. Box 1072, 
Youngstown, Ohio. 


23. Heatilator Fireplaces. Illustrated 
booklet gives complete information 
on famous Heatilator unit. Describes 
the many advantages of the steel fire- 
place form including smokeless op- 
eration, heat circulating feature. 
Builders are assured of perfect op- 
eration—never plagued with com- 

laints. In many areas Heatilator 

ireplace is the only source of heat 
needed in the home. Heatilator, Inc., 
Syracuse, N. Y 


47. Flexboard. A new handbook con- 
tains complete information about cut- 
ting and working asbestos Flexboard 
for all indoor and outdoor applica- 
tions. Johns-Manville Corporation, 
Box 290, New York 16, N. Y. 


85. Farm Book. New 16-page book 
showing uses of Celotex products in 
service buildings and the home. 
Fully illustrated. Includes detail 
drawings of application. For selec- 
tive distribution to farm building or 
remodeling prospects. The Celotex 
COP 120 S. LaSalle St., Chicago 3, 


87, Outdoor Fireplaces. A wide va- 
riety of outdoor fireplaces and grilles 
with descriptions and directions for 
building them are contained in the 
attractive booklet, “Donley Outdoor 
Fireplaces.” It gives selling points of 
Donley fireplace forms. Copy free if 
requested on company letterhead. 
The Donley Brothers Company, 13905 
Miles Avenue, Cleveland, Ohio. 


95. Paint Thinner. Tandrotine — a 
pleasant - smelling, non-toxic paint 
thinner—is described in a new two- 
color folder. It is said to be excellent 





of applying Certigrade shingles on 
roofs and exterior walls. This illus- 
trated “shingle encyclopedia” is de- 
signed for dealers, architects, and 
builders. The Rec Cedar Shingle Bu- 
reau, Dept. SBS, 5510 White Build- 
ing, Seattle 1, Wash. 


141. Steel] Casement Windows. Folder 
102s with illustrations, details, dia- 
oo and sizes describes Hope’s 
esidence (Holford) Casements and 
Picture Windows, Hope’s Basement 
and Utility Windows, and Hope’s 
tv “H” Standard Doors. Hope’s 
Windows, Inc., Jamestown. N. Y. 


163. Perimeter Heating. Informative 
folder describes correct method of 
laying clay pipe for warm air heating 
ducts. Gives sizes and specifications 
of pipe required as well as plan for 
mode! system. To obtain, write: W. S. 
Dickey Clay Mfg. Co., 922 Walnut 
Street, Kansas City 6, Missouri. 


201. Laminated Panels. Novoply, an 
unusually stable, mosaic-textured all 
wood panel of many uses, and Plank- 
weld, prefinished hardwood plywood 
panels edge-grooved for easy wall 
installation, are described in two 
folders issued by United States “a 
woes aati 55 West 44th St., N. Y. 
36, N. Y. 


239. Aluminum Tension Screens. A 
descriptive catalog sheet and an en- 
velope-size folder tell how new 
Burns screens offer the advantages 
of both aluminum and tension-type 
design. Sketches show how easily 
the screens are installed, stored, and 
how they maintain tension through 
the years. Burns Manufacturing Co., 
Louisville, Ga. 


289. Folding Doors. A new presenta- 
tion booklet covers advantages of 
an advertising material for Veni- 
flex folding doors. Color chips show 
finishes available. A chart lists prices 
and shipping weight for various 
models and sizes. Consolidated Gen- 
eral Products, Inc., Dept. SBS, P. O. 
Box 7425, Houston 8, Tex. 


in a new folder. It tells how this unit for cleaning brushes, removing paint 303. Wood Preserving Process. TaCo- 

is designed especially for pre-fit win- and grease, dissolving wax, and other Wood and the new process by which 

dow manufacturers and describes household uses. urpentine and it is preserved is explained in a deal- 
f) 


installation details. Another folder 
describes Master-Matic removable 
sash hardware for use with the one- 
piece sash balance and weatherstrip 
unit. Master Metal Strip Service, 


Rosin Factors, Inc., Dept. SBS, 793 
St. Juluin St., Savannah, Ga. 


107. Red Cedar Shingles. A 100-page 
handbook describes proper methods 


er Ider. Actual photographs of 
TaConized and non-preserved wood 
are shown for comparison. Longleaf 
Lumber Co., Inc., 1094 Huff Road 
N. W., Atlanta, Ga. 
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VERTICAL 


On flat grain, only the surface toward the bark 
is resistant to splintering “shell-out” after long exposure. 
If siding is resawn from flat grain blanks, every other 
piece necessarily faces the heart, providing an inferior 
surface. 

That’s why The Pacific Lumber Company insists that 
all Palco* Architectural Quality resawn redwood siding 
must be cut from vertical grain blanks, assuring that 
every piece will provide the full measure of lasting beauty 
and resistance to weather. This is but one of many extra 
premiums in value provided by Palco*... at no extra 
premium in cost. For a free guide to more effective spe- 
cification of the best in redwood, fill out and mail the 
coupon below, or write for Bulletin No, L-501. 


Spurily the bests in Redwood, PALCO’ 


THE PACIFIC LUMBER COMPANY 


Since 1869 « Mills at Scotia, California 


35 E. Wacker Drive 2185 Huntington Drive 


100 Bush St. 
Chicago 1 San Marino 9, Calif. 


San Francisco 4 
*Trade Mark ® 


MEMBER OF CALIFORNIA REDWOOD ASSOCIATION 


_ 
| 
| 
| 
| 
! 
| 
| 
| 
| 
| 
! 
| 
| 
' 






DEALERS! 


This is one of a series of advertisements 
telling the exclusive Paleo* Architectural 
Quality Redwood story over 2,000,000 
times each year through the building and 
architectural publications your customers 
read. The bulletin described below is avail- 
able on request, and is being made a 
permanent reference for 18,000 leading 
architectural firms through Sweet's Archi- 
tectural File. This is part of a long-range 
program to help you build your Palco* 


premium quality market. 1-501 


SEND FOR THIS FREE BULLETIN 





THE PACIFIC LUMBER COMPANY 

100 Bush St., San Francisco 4, Calif, 

Please send me, without obligotion, the new bulletin 

outlining besic redwood specification dota, with charts showing 
standard Polco* redwood patterns, sizes, grades and grains. 

Nome roteilhatientniasiiiatiiiciaes crvenetadmunneaereis 

Title eemeel aie penn 

Company — a = ——— 
Address ees 7 a 

City ee 
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Ghunches 


ROTARY TROWEL. The manufac- 
turers of the Stow 34” Roto-Trowel, 
introduced nine months ago, now 
offer a smaller model, the 24” Roto- 
Trowel, designated “G24.” Because 
of its small size and light weight, 
this trowel can easily be cairied by 
one man into a house and down a 
flight of stairs into the cellar. Write 
Stow Manufacturing Co., Dept. SBS, 
443 State Street, Binghamton, N. Y. 

Or use coupon page 76. Circle P489. 


EASY WOOD FINISHING, Trimlac 
is applied right from the can, with- 
out lap marks or paint odors, to 
paneled rooms, kitchen cabinets, 
furniture, doors, trim, and other 
woodwork, This clear finish offers 
a soft, rich, lasting sheen, yet the 
first coat dries dust-free in 15 min- 
utes, the second in an hour, and the 
third coat in several hours. Write 
William Zinsser and Co., Dept. SBS, 
516 West 59 Street, New York 19, 
N, Y, 

Or use coupon page 76. Circle P490, 


STEEL BRIDGING. Steel-X bridg- 
ing is installed after the plumber, 
heating contractor, and electrician 
have finished their jobs. There is 
no sawing or fitting as in wood 
bridging, since Steel-X is ready for 





immediate installation, made with 
16 anchor prongs to the set, for a 
really solid grip on joists. Write 
Taber Bushnell Co., Dept. SBS, 1112 
Metropolitan Building, Minneapolis 
1, Minn, 

Or use coupon page 76. Circle P491, 


FORGED IRON BRACKET. An 
ornamental forged iron bracket, No. 
15624, has been introduced for a 
variety of uses. It holds shelves, 
flower boxes, lanterns and signs, and 
serves as a decorative strengthening 
for screen doors. Available in three 
sizes: 4” x 3”, 6” x 4%”, and 8” x 6”. 
Write McKinney Manufacturing Co., 
Dept. SBS, 1715 Liverpool Street, 
Pittsburgh 33, Pa. 

Or use coupon page 76. Circle P492. 


STEEL SINK, CART. Republic 
Steel’s 36” twin-bow] stainless steel 
sink has a matching steel cart. The 
cart may be used as a serving cart, 
extra counter space in the kitchen, or 


14 


to transfer mealtime dishes to and 
from the kitchen. Two shelves are 
below the cart’s top. Write Republic 
Steel Kitchens, Dept. SBS, Canton, 
Ohio, 

Or use coupon page 76. Circle P493. 


“FROSTS” WINDOWS, Sapolin glass 
frosting provides a simple way to 
achieve a frosted-glass effect and 
privacy. It lets in much of the light. 
Packed in an aerosol spray container, 
Sapolin glass frosting is sprayed on 
windows. Write Sapolin Paints, Inc., 
Dept. SBS, 229 East 42nd Street, 
New York 17, N. Y. 

Or use coupon page 76. Circle P494. 


LIFT TRUCKS, Yale and Towne’s 
new KGA5l1 industrial lift trucks 
have capacities ranging from 3,000 
to 8,000 pounds. They feature Yale 
torque transmission, which provides 
fully-automatic gear shifting for 
faster, smoother materials handling. 
Write Yale and Towne Manufactur- 
ing Co., Dept. SBS, 11000 Roosevelt 
Boulevard, Philadelphia 15, Pa. 

Or use coupon page 76. Circle P495. 


MEASURING TAPES. Carlson Star 
Chief white steel measuring tapes 
feature such improvements as a 
take-apart case for easy tape clean- 
ing; non-jamming internal mechan- 
ism; stud marks every 16”. Tapes 
come in lengths of 25’, 50’, and 100’. 
Write Carlson and Sullivan, Inc., 
Dept. SBS, Monrovia, Calif. 

Or use coupon page 76. Circle P496. 


PAINT FOR SHAKES. DriHome 
shake paint, formerly available only 
from Canada, is now being made in 
the United States for faster delivery. 
This oil-base product is used in 
shingles, shakes, and rustic interiors 
for long wear. Write Huntting-Mer- 
ritt Shingle Corp., Dept. SBS, 601 
Cornwall Street, Bellingham, Wash 

Or use coupon page 76, Circle P497. 


GRAVITY CONVEYER. The Rapis- 
tan Flow Track lightweight gravity 
wheel-strip conveyor is made in two 
standard sizes, with a choice of three 
wheel spacings for handling a wide 
range of materials. An exclusive 
feature is the method of wheel 
mounting to give two-point axle sup- 
port for maximum resistance to 
bending under loads. Write the 
Rapids-Standard Co., Inc., Dept. 
SBS, 342 Rapistan Building, Grand 
Rapids, Mich. 


Or use coupon page 76, Circle P528. 


MOBILE SPRAYER. The heavy-duty 
Master Twin Speedy sprayer is now 
available on a mobile mounting for 
easy transportation from job to job. 
The unit delivers four cubic feet 
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New items dealers may find 
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profitable to sell — or use 





DO YOU WANT more in- 
formation on any of these 
new products? Just mail 
the coupon on page 76 
after circling the product 
number shown with item. 











of air per minute at 40 pounds of 
pressure, Write W. R. Brown Corp., 
Dept. SBS, 2701 North Normandy 
Avenue, Chicago 35, III. 

Or use coupon page 76. Circle P498. 


MAGNETIZED NAIL SET. Elimi- 
nating hurt fingers or damaged work, 
the Master 
simplifies nailing 
This tool 


magnetized nail set 
in hard-to-reach 


places. holds nails for 





exact nailing. Each tool is packaged 
in clear plastic. Write Master Metal 
Strip Service, Inc., Dept. SBS, 1720 
North Kilbourn Avenue, Chicago 39, 
Ill. 

Or use coupon page 76. Circle P499. 


HOLDS HOUSE PLANS. Plan Hold 
is a device for holding building or 
engineering plans, It fits any exist- 
ing plan rack or file to hold up to 
150 prints securely without punch- 
ing holes or mutilating plans in any 
way. One plan can be removed 
quickly without disturbing others. 
Write Air Comfort Co., Dept. SBS, 
South Gate, Calif. 

Or use coupon page 76, Circle P500. 


DRAIN TILE. Installation of Cradle 
drain tile is said to increase the seep- 
age area and to render longer service. 
It eliminates problems connected 
with gravel beds, such as root growth 
and clogging with grease. The tile 
is produced on a franchise basis with 
a moulding machine and metal 
moulds. Write Cradle Drain System, 
Dept. SBS, 214 Civic Building, 
Miami, Fla. 

Or use coupon page 76. Circle P501. 


CEMENT BOND. Uni-Corp Concrete 
Weld permits the user to bond old 
and new concrete. It eliminates chip- 
ping, drilling, roughening, acid 
washing or scarifying of the old 
base of brick, stone, stucco, ceramic 
tile, or other hard-surface material. 
It is said to be unaffected by freez- 














ing or thawing, wet or dry condi- 
tions. Write Union Sand and Supply 
Corp., Dept. SBS., P. O. Box 148, 
Painesville, Ohio. 

Or use coupon page 76. Circle P502. 


STRAPPING MACHINE. The semi- 
automatic Signode model AP air- 
powered strapping machine auto- 
matically tensions strapping and 
then seals and cuts it off in two 
easy motions. It eliminates the 
major cause for operator fatigue, 
speeding up the entire operation 
Write Signode Steel Strapping Co., 
Dept. SBS, 2600 North Western 
Avenue, Chicago 47, III. 

Or use coupon page 76. Circle P503. 


ELECTRICAL RECEPTACLES. 
Eagle flush range and dryer recep- 
tacles are designed for quick, de- 
pendable connections. They feature 
“Quik-Lok” terminals. They are de- 
signed for 4” and 4-11/16” boxes 
with %” plaster cover. Write the 
Eagle Electric Manufacturing Co., 
Inc,, Dept. SBS, Long Island City 1, 
N. Y. 

Or use coupon page 76. Circle P504. 


FIGURES DISTANCES. The Hugo 
Meyer field rangefinder measures 
distances from 8’ to 100’, with accu- 
racy up to two per cent. The user 
looks through an eyepiece, moves 
the knob until the two images are 
aligned, then looks at a gauge which 
shows the distance between instru- 
ment and object. Write Hugo Meyer 
and Co., Inc., Dept. SBS, 39 West 
60th Street, New York 23, N. Y. 

Or use coupon page 76. Circle P505. 


SOLAR SCREENING. KoolShade 
type RS is a new type of solar screen- 
ing that offers up to nine times 
greater corrosion resistance. A plas- 
tic coating electrostatically sprayed 
to the bonderized steel louvers per- 
mits this increased protection, yet the 
product sells for about 30 per cent 
less than standard KoolShade. Write 
Reflectal Corp., Dept. SBS, 310 South 
Michigan Avenue, Chicago 4, Il. 


Or use coupon page 76. Circle P506. 


WALL SWITCHES. The Honeywell 
“Tap-Lite” is a wall switch that 
features a slender concave flush- 
mounted wall plate and a single gold 
button actuator switch. A light tap 
of the button makes or breaks con- 
tact. Write Minneapolis-Honeywell 
Regulator Co., Dept. SBS, 2753 
Fourth, South, Minneapolis 8, Minn. 

Or use coupon page 76. Circle P507. 


JET PUMPS. The Mark 3-Way jet 
pump offers water-system users a 
choice of three depths from one basic 
pump, instead of the conventional 
two. By selecting correct combina- 
tions of jet venturi and nozzles, the 
highest capacity is available at any 
desired pumping level. The pump 
also accommodates changes in water 
level at low cost. Write Clayton Mark 
and Co., Dept. SBS, 1900 Dempster 
Street, Evanston, Il. 

Or use coupon page 76. Circle P508. 
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PLASTIC WEATHERSTRIP. Ke: 

ler’s “Cushion Seal” vinyl plasti« 
weatherstripping now is packaged in 
kits for the Do-It-Yourself market 
This weatherstrip can be applied to 


withstand severely hot climates. It 
s applied to wood and metal. Write 
Adhesive Products Corp., Dept. SBS, 
1660 Boone Avenue, New York 60, 
i a 


Or use coupon page 76. Circle P510. 


SCREW ANCHORS. Scrutite is a 
B. F. Goodrich Chemical Co., Dept line of self-expanding — anchors 
SBS, 324 Rose Building, Cleveland ™&4e of Tenite plastic. They are said 

to be tougher than ordinary anchors 


15, Ohio, : 
Or use coupon page 76. Circle P509. for brick, wood, glass, plastic, ma- 


onry, and metal. Handy for people 
PROTECTS WOOD, METAL. Apco who must carry a supply in the 
aluminum neoprene paint is an im field, they are extremely light. 
proved protective coating, especial], Write Mastercraft Plastics Co., Inc., 
suitable for greenhouses. It serve Dept. SBS, 95-01 150th Street, 
as a maintenance coating unde Jamaica 35, N. Y. 

extremely humid conditions and can Or use coupon page 76. Cirele P511. 


aluminum or wooden windows 
house and garage doors, depending 
on the kind of kit purchased. Write 
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921 RAYNER . MEMPHIS, TENNESSEE 
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* NEVER BEFORE A STRIP 


$O EASY TO INSTALL 
SO PROFITABLE TO USE 
SO MANY ADAPTATIONS 


1). ji 

























COVER 








HOOK NAIL FRONT VIEW SHOWING SPRINGS & COVERS STANDARD SILENT 





ALUMINUM SCREENS 


All Aluminum Frame Construction 
Complete With Ring Latch Ba 


18 x 14 Mesh Aluminur m Wire Cloth a a 

| Stocked In Modular Sizes ice 

Packed 12 Screens (! Size) To Box elteg iad. 
RUGGED “‘E”’ LINE 









\| Specials Made On Order — 
HALF LENGTH—Channel Type 
| FULL LENGTH—Hinge Type 


OF THRESHOLDS 


W rite 
SOUTHERN 
‘a 921 Rayner St 


Today For 1955 Catalog 


METAL PRODUCTS CORP. 
Memphis, Tenn. 
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DOUBLE-ACTION WINDOW 





“Best-Vent” is the latest addition 
to the Per-Fit line of aluminum 
windows, made by the Per-Fit Prod- 
ucts Corp., Dept. SBS, 1200 East 
52nd Street, Indianapolis 20, Ind. 

An outstanding feature that parti- 
cularly appeals to home-owners is 
the simultaneous opening and clos- 
ing of upper and lower sash. The 
slightest finger-tip action opens up- 
per and lower windows to provide 
balanced ventilation. 

A Koroseal compressible fin weath- 
erstripping provides a lifetime com- 





pression seal at the head and meet- 
ing rails. Channel-shaped mohair 
pile provides three-point weather 
contact in the sash guides, and 
mohair tufts form a rubbing pile 
to “travel” with the sash. 

A tongue-and-rail groove interlock 
provides two efficient baffles at the 
critical sill rail. 

Write for P512. Use coupon below. 


COMBINATION DOOR 


The Bilt-Well Com-o-dor screen or 
combination door is made by the 
Carr, Adams and Collier Co., Dept. 
SBS, Dubuque, Iowa. It makes an 
ideal screen door, and by adding 
storm sash, it serves in all weather. 

A new promotional booklet shows 
with full-color photographs and 
drawings how the Com-o-dor can be 
used as a basic screen door, storm 
door, or combination. 

Write for P513. Use coupon below. 


CEDAR SIDING 


Shake-a-Ply is a rugged, durable, 
textured cedar siding made by com- 
bining No. 1 clear machine-grooved 
shakes with cedar shingle under- 
coursing, using a resin-coated veneer 
core as a cross-bind, This easily- 





applied product is made by the 
Shake-a-Ply Co., Dept. SBS, Box 
577, North Portland, Ore. 

The possibility of paint failures 
is greatly reduced in Shake-a-Ply. 
The full-surface coating of water- 
proof glue forms a barrier to mois- 
ture escaping from inside the house 
and prevents condensation from 
forming under the paint. 

Write for P514, Use coupon below. 


FIREPLACE ACCESSORIES 


The Superior Fireplace Co., Dept. 
SBS, 1708 East 15th Street, Los 
Angeles 21, Calif., announces a 
stamped steel ash dump and a clean- 
out door for fireplace or furnace 


chimney. 
The ash dump, made of heavy 
pressed 12-gauge steel, measures 
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Please send more details of new products for which numbers are circled below. 
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BIG BUILDING PROVES 


there’s a big market for 
Pressure-Creosoted Wood! 





This barn, owned by the Enterprise Livestock Com- 
pany, of Enterprise, Alabama, is one of the largest 
pole barns in the South. It is 150 feet long, 162 feet 
wide and 48 feet tall. 

In all, 88 poles—pressure-creosoted with USS Creo- 
sOTE—were used to complete this large barn. The 
poles vary in length from 16 to 55 feet, and many of 
them measure 27 inches around. 

Mr. B. J. Wilkes, Manager and Co-Owner with 
Mr. Rex Forehand, has this to say about the use of 
pressure-creosoted poles. “‘We wanted pressure-creo- 
soted poles because all the information we have ob- 
tained taught us that these poles would last much 
much longer than untreated poles. We expect no 
maintenance on the poles and other pressure-creo 
soted parts. We also believe, from the figures we could 
put together, that we saved at least a third of the cost 
of the complete building compared to other types of 
barns we could have built. Pole construction uses less 








Mr. Wilkes and Mr. Forehand in 
front of their big commercial live- 
stock barn. 


labor and materials.” 

This is an unusual case, but only from the size 
angle. The market for pressure-creosoted poles and 
other wood products is growing rapidly throughout 
the South. More and more farmers and businessmen 
are turning to easy-to-build, long-lasting pole struc 
tures. And this means a bigger market for all types of 
pressure-creosoted wood, 

If you are not now stocking pressure-creosoted 
wood, it will pay to investigate its possibilities. Just 
send in the convenient coupon and we'll send you the 
name of your nearest treating plant and supplier, the 
complete story on the advantages of USS Creosore 
and details of our consumer merchandising program. 


Interior view shows some cf the many animals waiting for 
auction. The extra high center section of the barn assures 
adequate ventilation in warm weather. 


Agricultural Extension 
United States Steel Corporation 
525 William Penn Place, Pittsburgh 30, Pa. 


|_| Please send me a free supply of folders, “Build and Save.” 
[_}] Please send me names of pressure-treaters 


Address 


Ree ee ee een anananasanand 
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9%"x5%” on the outside. A 1%” 
flange holds it securely in the ma- 


sonry. It saves the brickmason’s 
time since he merely leaves space 
usually occupied by one brick, rather 
than splitting a brick to provide 
space, 

Outside dimensions of the clean- 
out door are 10” x 10”. Depth of the 
flange holding the door in the ma- 
sonry is 2%”. It also fits brick width 
and courses, cutting installation time. 

Write for P515. Use coupon page 76. 


PRE-FAB METAL CHIMNEY 


The Majestic Co., Inc., Dept. SBS, 
Huntington, Ind., announces a metal 
chimney top housing that looks 
like wire-cut brick. 

This brick-type housing also fea- 
tures an extension that resembles 





a flue tile for added realism. Mortar 
joints are depressed. 

The aluminum chimneys are made 
in three sizes: standard, single- 
chimney housing 18” square; a de 
luxe rectangular housing, 18” x 36” 
for single chimney; complete hous 
ing with two chimneys. 

Write for P516. Use coupon page 76. 


STORM WINDOW KIT 


The Sol-O-Lite Laminating Corp., 
Dept. SBS, 4301 West North Avenue, 
Chicago 39, Ill, is now marketing 
an economical transparent plastic 
storm window kit, Each kit retails 
for 80 cents, 

Each No. 100-T storm window 
package contains a 36” x 78” sheet 


78 


of non-flammable plastic, nails, fiber 
moulding strip, and complete in- 
stallation instructions. 

Kit No. 200-T features a special 
pressure-sensitive taped edge that 
eliminates use of nails. 

Write for P517. Use coupon page 76. 


PINK-COPPER HARDWARE 


Catering to the new popularity of 
pink as a kitchen decorating color, 
the Ajax Hardware Manufacturing 
Corp., Dept. SBS, 4351 Valley Boule- 
vard, Los Angeles 32, Calif., has 
introduced cabinet hardware in pink 
and copper. 

Called “Town and Country,” the 





e's ©:0 Sn ee @ 


SS 








line includes an assortment of pulls, 
backplates, and hinges, most of 
which are available in a combina- 
tion of pink and copper or copper 
alone, The pink is baked enamel. 
Write for P518. Use coupon page 76. 


PICNIC TABLE 


The Tak-A-Part picnic table and 
bench combination is easily as- 
sembled or quickly dismantled for 
storage. It is made by the Midwest 
Metal Stamping Co., Dept. SBS, 
Kellogg, lowa. 

The rounded shape of the legs 
for table and bench permit the unit 
to be moved across the grass with 
out damaging the lawn. 

The table is formed from four 
2x8’s and the seats from 2x10’s. 
Boards are best painted before as- 
sembly, and the stands are pre- 
finished in green enamel, similar 
to automobile finish. 

Write for P519. Use coupon page 76. 





PLASTIC FOLDING DOOR 
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The Curtition Corp., Dept. SBS, 2227 
Sawtelle Boulevard, Los Angeles 64, 
Calif., has added to its lines of fold- 
ing doors a low-priced door line 
made of lightweight plastic panels. 
It is called Curtition Decorfold. 

These strong but lightweight 
panels come in five pastel colors. 
Prices run as iow as $21.50 for a 
2'0” x 6'8” door. Sizes include 6'81%” 
height and widths of 2’0”, 2’8”, 3’0”, 
40”, 5'0”. 

These space-saving doors fold 
back to a slim stack of only 1” for 
every 12” of door width. 

Write for P520. Use coupon page 76. 


SHOWER ENCLOSURE 





“ShowerGlass” is a moderately- 
priced line of shower enclosures 
introduced by the Shower Door Co. 
of America, Dept. SBS, 1301 Chat- 
tahoochee Avenue N. W., Atlanta 
13, Ga. 

The line includes three shower 
doors for shower stall enclosures, 
a rollaway (two-door) enclosure for 
large shower stalls and daylight 
bathrooms, and the rollaway model 
for recessed tubs. 

Like the Shower Door firm’s more 
expensive line, Permalume, the 
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A Terrific 
Salesman! 


Self Serve 


Double Merchandiser Sells 


40 styles of 


=| HANDY-HOOK FIXTURES 
| Gey wey day / 


FREE! this beautiful display stand, holding counter Mer- 
chandisers No. 1 and No. 2, which contain the 40 fastest sell- 
| ing Handy-Hooks, makes selling easy and saves clerk's time! 
From these Merchandisers the customer can easily select any 
style of hook and in any quantity. 















This display stand, holding the new colorful Handy-Hook 
cartons, is assembled without the use of tools in a few minutes, 
and it concentrates hooks and perforated hardboard in one 
“easy to sell from"' display. 


NEW LOW PRICES ON HANDY-HOOKS! 
CONSULT YOUR JOBBER! 


THE FLOOR STAND will be free to all Dealers who 
have purchased MERCHANDISERS NO. 1 and NO. 2, 


FORTY FAST MOVING STYLES! 
MERCHANDISER NO. | holds twenty first choice styles, 
MERCHANDISER NO. 2 holds an additional 20 tremendously 
popular styles. These Merchandisers may be used as separaté 
counter displays, or together in the display stand. Every Handy- 
Hook has the part number stamped on it for positive indenti- 
fication. These Merchandisers carry the largest assortment on 
the market. 





@ Storage space accommodates perforated board panels 24” wide of 
any length, in back of display 


@ Special bracket to accommodate 36” width board of any length is 
available to dealers upon request. 


A FEW OF THE POPULAR HANDY HOOK FIXTURES 


Kc! Shelf Bracket ~ asi 
Spring clip for cards, Sx4 
q food recipes, keys, D4ilt 
photos, etc. 5134-10 
, Platform Bracket 
with Metal Plete 
DIL39 Handy Hook D2L5-2'/, 
Holds standard Holder and T. SHAPE 
size baby food Sas Screws OBJECTS 
or saled dressing 
lors 


HHH 
eal Hammer, 
Shovels, Brooms, 


etc, 








TOOL HOLDER 
Screw Drivers, etc. 















ADDED VISIBILITY + DIVISION OF 
Perforated hardboord panels may 
be mounted on either side of floor 
stand to disploy Handy-Hook fix- 
tures and literature. 





Vapco propucts, INC. 


*Copyright by V. P. ine. 13271 Mt. Elliott, Corner of Luce Detroit 12, Mich. 
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ShowerGlass enclosures are said to 
be meticulously designed for perfect 
operation. They carry a seven-year 
unconditional guarantee 

Write for P521. Use coupon page 76. 


AWNING WINDOW 





Ware Laboratories, Inc., Dept. SBS, 
3700 N. W. 25th Street, Miami, Fla., 
has added another awning window 
to its line, 

Available in standard and modular 
sizes, these weatherstripped alu- 
minum awning windows feature a 
rugged strip-proof compound opera- 
tor enclosed in the center of a 
heavy torque-resistant tubular sill, 
to prevent operator weakness. The 
center position provides synchroniz- 
ed balanced operation of the venti- 
lators without torque lag. 

Write for P522. Use coupon page 76. 


VERSATILE WINDOW UNIT 


The Andersen Corp., Dept. SBS, 
Bayport, Minn., is now in full pro- 
duction of its new self-storing com- 
bination window unit. 

This unit is designed to fit the 28 
sizes of Andersen pressure seal 







PLASTIC 
TRACK 











double-hung unit, but 10 additional 
sizes will be manufactured, making 
the new units adaptable to an even 
larger number of other modular 
double-hung windows. 

A 1%” thick wood frame, plus 
aluminum center bar, gives strength 
yet permits narrow lines for pleasing 
exterior appearance. The lower 
storm panel slides easily on a plastic 
track for winter ventilation, or to 
the top for self-storing. 

Write for P523. Use coupon page 76. 


BETTER CONCRETE MIXER 


The Muller Machinery Co., Inc., 
Dept. SBS, Metuchen, N. J., has re- 
designed the yoke supporting the 
drum on the 6-S tilting-type concrete 
mixer, as well as the main frame. 

These changes are said to make 
the entire structure stronger and 
more rigid, Vibration is reduced to a 
minimum even with heavy-duty use. 
Timken bearings are used in the 
drum spindle and countershaft bear- 
ings, as well as in the disc-type 
wheels, 

The 6-S has a capacity of nine 
cubic feet of loose material or six 
cubic feet of mixed concrete. 

Write for P524, Use coupon page 76. 


POCKET DOOR HARDWARE 





A pocket door hardware set, with 
extra-strong split jambs, is announ- 
ced by the Le’gh Building Products 
Division, Air Control Products, Inc., 
Dept. SBS, Coopersville, Mich. 

The unit’s main feature is its 
double-strength rear split jamb. This 
provides added protection and is 
designed to prevent wall warping 
and sagging. 

This new Leigh hardware set is 
made in five sizes to accommodate 
6’8” doors from 2’ to 3’ wide. 

Write for P525. Use coupon page 76. 


PLASTIC “BRICK” 


Holl-E-Wood paneling of Dow 
Styron plastic, moulded into the 
three-dimensional shape of an actual 
brick wall, is said to “look more 
like brick than brick does.” It has 








been introduced by the Holl-E-Wood 
Co., Dept. SBS, Onamia, Minn. 

Nails, staples, plastic cement or 
mastic can be used to apply the 
panels over old walls, Holl-E-Wood 
brick is being used where actual 
brick is too costly or can not be 
used for structural reasons. 

Typical applications include com- 
plete or partial walls, planters, 
snack bars, vestibules, shower stalls, 
dens, kitchens. 

Write for P526. Use coupon page 76. 


MANY-PURPOSE MACHINE 


The Y-A home workshop machine 
is a single-unit power tool, not a 
series of individual power tools 
mounted on a common base, accord- 
ing to the manufacturer, the Yates- 
American Machine Co., Dept. SBS, 
Beloit, Wis. 

This new machine is instantly 
and safely converted from an 8” 
tilting arbor saw to a 10” disk sander 
or 4” jointer by simply turning a 
wheel, 

With the powerful power take-off 
and other easily-attached accessories, 
the machine becomes a wire brush, 
buffer, rotary file or router, drum 
sander, portable drill or hole shoot- 
er, and polisher. 

Write for P527. Use coupon page 76. 
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Your customers recognize it... Your sales prove it: 


more 





people 


want 








with exclusive 2-way pull spring latch... 


There, at the bottom of each Loxereen, is the patented 
reason so many users prefer Loxcreen. Only Loxcreen 
has this latch that exerts pull both down and across at the 
same time. 

Once set, Loxcreen’s spring latch stays in adjustment... . 
snaps into position after each release, to form a bug 
free closure. 

All-aluminum lifetime construction . . . inside hung in 
less than 5 minutes! Two-way length adjustment—with 
extra folds of screen cloth—assures perfect fit, even for 


out-of-square windows. 


for complete information : 
including prices and merchandis:ng aids, write LOXC Q F E WN C om pa n y, In 2. 


P. O. Box 5133, Columbia, S. C. © 2120 Irving Blvd., Dallas 2, Texas 
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GATE LATCH-LOCK 


This three-color display carton with 
transparent window has been de- 
signed for the new Arrowsmith gate 
latch lock and pull assembly to aid 
dealers in displaying and storing the 
locks. 

These locks feature a_ positive 
slide-bolt action that locks from the 
inside. Three assemblies are pack- 
aged — GL 200 B, the complete latch 
lock and pull; GL 202 B, the latch 
lock only, and GL 201 B, the gate 


pull only. 
Contact: Arrowsmith Tool and Die 
Corp., Dept. SBS, 9700 Bellanca 


Avenue, Los Angeles 45, Calif. 


BAGS FOR INSULATION 


To facilitate handling and storage 
methods, Fiberglas pouring wool 
insulation is now packed in rectan- 
gular-shaped bags instead of round 
bags as in the past. 





The insulation also is being packed 
under greater compression. Each 
bag contains insulation for 25 square 
feet at a recommended depth of 4”, 
yet it weighs only 31 pounds. This 
cuts down on dealers’ storage space 
necessary to stock these bags. 

Contact: Owens-Corning Fiber- 
glas Corp., Dept. SBS, Toledo 1, 
Ohio. 
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LUMBER SELLING AID 


“What You Should Know About 
Lumber” is a 24-page booklet pre- 
pared especially for Do-It-Yourself 
enthusiasts, home-owners, prospec- 
tive homebuyers, and others who in- 
fluence the purchase of wood prod- 
ucts, 

Typical of the data included is the 
identification by color and other 
characteristics of 19 of the principal 
softwood species and 12 of the main 
hardwood species. Uses for each of 
these are included in the text. 

Single copies are available for 10 
cents, 

Contact: National Lumber Manu- 
facturers Assn., Dept. SBS, 1319 18th 
Street N. W., Washington 6, D. C. 





WOOD PRESERVATIVES 


All ready-to-use preservatives made 
by the King Chemical Co. now are 
supplied in the “Up-Front Sales- 
maker Display” self-merchandiser. 

Previously only Coppo and Coppo- 
Clear were packed in this dealer 
sales aid. Now this packaging is used 
for Seal-Treat and Deep-Treat, too. 

The Salesmaker can be used singly 
as a counter display, or in groups of 
three as an island display. A com- 
plete selection of folders, mailing in- 
serts, and other literature is offered 
to dealers. 

Contact: King Chemica! Co., Dept 
SBS, 2342 South Lauderdale, Mem 
phis 6, Tenn. 


DISPLAYS IRONWORK 


The makers of Colonel Logan orna- 
mental ironwork have prepared a 
promotional package to help dealers 
to boost sales. 

The package includes a display 
stand to help show how compo- 
nents fit together; an outdoor sign 
that combines an actual example of 
the ironwork with the sign itself; 





a counter card; Good Housekeeping 
seal card; sales manual; 25 catalogs; 
25 price lists; 300 envelope stuffers; 
100 circulars to be sent to contrac- 
tors, and a set of newspaper ad mats. 

Contact: Logan Co., Dept. SBS, 
Louisville 6, Ky. 


RENTAL FLOOR SANDERS 


A merchandising package has been 
prepared to help dealers get more 
profit from their rental floor sanders. 
It includes booklets; a wall hanger 
which holds the booklets and lists 
the prices of the types and grits of 
sandpapers needed, and a colorful 
window streamer that points up the 
store as headquarters for floor sand- 
ing supplies. 

The folder lists all materials neces- 
sary for finishing and refinishing 
floors, It also points out safety meas- 
ures to be taken when using a floor- 
sanding machine. 

Contact: Minnesota Mining and 
Manufacturing Co., Dept. SBS, 900 
Fauquier Street, St. Paul 6, Minn. 


“PRIZE HOME” PLANS 


“Prize Homes,” a new plan book, 
contains floor plans and elevations 
for 96 homes in contemporary and 
ranch styles. Sketches show how 
plans could be turned around for 
variation. 

In the “Foreword” section of the 
book, the publisher explains 11 possi- 
bilities for changes in the plans, in- 
cluding an offer of additional base- 
ment plans for each house. 

The plan book sells for $1, but it 
is offered to building material dealers 
at a discount in quantities. 

Contact: Southern California Build- 
ing Permit Service, Dept. SBS, 5762 
West Pico Boulevard, Los Angeles 
19, Calif, 
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Of lift-slab construction, the 
new warehouse of the United 
States Plywood Corp, at 1460 
Elisworth Drive, N. W., in 
Atlanta, Ga., is seen at left. 
The building has 38,000 
square feet of floor space. 
The floor is truck-bed high 
at front with four doors for 
loading. Three doors at rear 
are freight-car height for un- 
loading cars. Window glass in 
tall, showease front is tinted 
to keep out sun glare. 





Atlanta branch sales office has 
five-sided sales desk topped 
by rotary perpetual inventory 
file for ready reference in 
filling orders. At desk are 
John Striplin, Brock Moore, 
John Bowen, and Leonard 
Lopez. Wall behind billing 
clerk at left is of Philippine 
mahogany Planktex. Sliding 
doors on back wall are of 
redwood Novoply. Other office 
walls and employee snack 
room on baleony demonstrate 
beauty of other fancy ply- 
wood faces. Offices are air- 
conditioned and well-lighted. 





Below, Atlanta Branch Manager George 
Lindley and John Striplin, assistant man 
ager, confer in Lindley’s office. The walls 
are paneled in prefinished walnut V- 
plank. Most popular Weldwoed plywood 
patterns are displayed on swinging panels 
in showroom. Offices of Southeastern Di- 
vision Manager Wallace Williams are on 


baleony. 





The new USP warehouse has a minimum of posts and clear 
ceiling height of 16 feet. Items handled in small quantities 
are stored in racks so orders can be gathered quickly. Big- 
quantity items, including doors, fir, and popular fancy p!y- 
woods, are stored in open. Two folk-lift trucks are kept busy 
unloading freight cars and filling orders from racks and 
open stacks. Doors and plywood panels are steel-strapped 
for safe delivery and shipment. 
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STRICTLY 
wholesale 


SPRINGFIELD, MO.: Youngstown 
Kitchens has appointed the Ozark 
Motor and Supp/y Co. as distributor 
for southwestern Missouri and part 
of northwestern Arkansas, L. E. Cox 
is president of the Ozark firm and 
George R. Hayden heads the kitchen 
sales department. 


CHARLOTTE, N. C.: Organized 
last spring, the American Door and 
Piywood Co. has moved into its 
new office and warehouse building The 
at 106 Foster Avenue here. President 
Joe Gall announces that his firm has 
been appointed distributor in the 
Carolinas for St. Regis Panelyte 
plastic laminate. American Door and 
Plywood wholesale hardboard and 
other building materials. 


NEW ORLEANS, LA.: The Dixie 
Lumber Co., Inc., is now fabricating 
wood window units in a large plant 
near its office at 8201 Fig Street. It 
is licensed to produce ROW wood 
window units and also Ludman wood 





awning windows. This wholesaler 
handles a wide line of plywood and 


lumber, and specializes in mahogany. 
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SSIRCO ADDS FRY ASPHALT ROOFING LINES 


Southern States Iron Roofing Co., Savannah, Ga., has been appointed 
distributor for the Lloyd A. Fry “Invincible” asphalt roofing line. Pictured 
above is the first truck in a convoy of 45 which left Fry plants with SSIRCO’s 
initial inventory. These trucks delivered to SSIRCO’s nine branches through- 
out the South standard and bonded asphalt shingles and other Fry asphalt 


roofing products. 


Roberts Lumber Co., Inc., is the new 
trade-name of the former George 
H. Roberts and Co.,, Inc. The firm 
wholesales full lines of West Coast 


CHARLOTTE, N. C.: The George and Southern pine lumber. John 
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TO SERVE GEORGIA DEALERS FROM NEW HUTTIG WHOLESALE BRANCH 


Here’s the Huttig team that will call on building supply 
dealers in Georgia from the new warehouse branch and 
assembly plant at 779 Fulton Terrace, S. E., in Atlanta. 
“Open house” for dealers will be observed at the large, 
efficient new warehouse on Saturday, December 10. 

From left, these men are Branch Manager Smith Bell- 
snyder, R. M. Nickerson, Roland Clark, Dan Minnix, Tom 
R. Hopson, C. W. Huttig Jr., and Frank Nester. 

Bob Nickerson will be Huttig’s Atlanta city salesman. 
He formerly served with the Kimberly-Clark Corp., Birming- 
ham Sash and Door Co., and Addison-Rudesal, Inc. 

Clark was transferred from Huttig’s Nashville, Tenn., 


84 


branch. He will serve dealers in east Georgia. 

Minnix was transferred from Huttig’s Roanoke, Va.., 
branch. He will work south Georgia. 

Hopson was transferred from the St. Louis branch of 
Huttig. He will call on north Georgia dealers. 

“Bud” Hattig of St. Louis is a specialty salesman, cover- 
ing the state. 

Nester is the warehouse superintendent. He was trans 
ferred from the Birmingham Sash and Door Co., subsidiary 
of Huttig. 

The assistant manager of Huttig’s new Atlanta branch 
will be Rodney Sperry, formerly at the Roanoke branch. 
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Roth specializes in hardwood floor- 
ing sales and Trent Moore has been 
added to the pine lumber sales staff 
by Roberts. 


WASHINGTON, D. C.: Washing- 
ton offices of the Dant and Russell 
Sales Co. were enlarged last month 
to take care of increased business. 
Still in the Investment Building at 
15th and K Streets, N. W., the offices 
are in Suite 1136-1144. 


DALLAS, TEX.: The United States 
Plywood Corp, plans a modern office 
and warehouse at 8650 Denton Drive, 
to be opened early in 1956. H. C 
McFarland, Southwestern division 
manager, said the 50,000-square-foot 
building will cost around $350,000. 
The division covers six states. 


NEW ORLEANS, LA.: Olivier, 
Inc., has been appointed a distribu- 
tor for Chambers built-in cooking 
equipment, The firm also distributes 
the Youngstown Kitchen cabinet and 
sink line, which includes a model 
to fit with Chambers’ new “Liftop” 
top burner unit 


SHREVEPORT, LA.: Southern 
Wholesalers, Inc., has added the 
Youngstown Kitchen line to other 
products it distributes in northern 
Louisiana, southern Arkansas, and 
northeastern Texas. A. F. Jennings 
is president and M. F. Freeman in 
charge of sales 


SHREVEPORT, LA.: Gaiennie- 
Helm Wholesale, Inc. has changed 
its name to Gaiennie Wholesale 
Lumber, Inc. 


GREENSBORO, N. C.: The Ensco 
Supply Co., Inc., are new distributors 
of Lamidall plastic laminate and 
Kalwood matching moldings for wall 
and surface coverings. Now in their 
12th year of distribution to dealer 
trade, Ensco will warehouse com- 
plete lines of both products. Chester 
O. Ensign is secretary-treasurer of 
the firm. 


ATLANTA, GA.: William F. (Bill) 
Mitchem has succeeded Evans Mc- 
Kinney as a Georgia sales repre- 
sentative for the Steel City Lumber 
Co. Mitchem formerly was manager 
of the Lumbermen’s Supply Co. in 
Nashville, Tenn., and a salesman for 
the Celotex Corp. He and Elwyn 
Settle are covering Georgia for the 
Steel City lumber wholesaling firm. 


ATLANTA, GA.: Evans McKin- 
ney, former salesman for the Steel 
City Lumber Co., now is operating 
his own wholesale forest products 
business here under the trade-name 
of Evans McKinney Lumber Co., Inc. 


MEMPHIS, TENN.: John McCall, 
vice-president in charge of lumber 
sales for the Southern Millwork and 
Lumber Co., announces the appoint- 
ment of C. F. (Chuck) Lance as his 
firm’s sales representative for Geor 
gia and South Carolina. Lance pre- 
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‘Promote and Prosper”’ is a merchandising and education- 
al sales help that is loaded with tested, hard-selling mer- 
chandising ideas. Regardless of the individual character- 
istics or the size of your business, you will find in it just 
the ideas that will work for you. 

It all adds up to selling the WAY PEOPLE WANT TO 
BUY. Once you set up your merchandising this way, more 
new business will be yours just for the asking. If your sales- 
men don’t know how to make an instalment sale, have 
them learn through ‘‘Promote and Prosper,” or with the 
help of your nearest ABC field office. It will pay you to take 
advantage of the powerfu! sales and merchandising helps 
ABC has available for you. 
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viously was connected with the 
Tennessee Fabricating Co. in Mem- 
phis. He will headquarter in At- 
lanta, Ga, to serve dealers in 
Georgia and South Carolina 


ATLANTA, GA.: W. R. (Pete) 
Tucker is now city salesman for 
the Addison-Rudesal Co., building 
material wholesalers, here. He for 
merly was a sales representative for 
Associated Distributors, Inc., and be- 


fore that he was connected with the 
Baldwin Lumber Co. in Cornelia, 


Ga, Tucker is an active member in 
the Atlanta Hoo-Hoo Club. 


Air Control in Atlanta 


A new warehouse for distribution 
of the door and window products 
of Air Control, Inc., of Miami, Fla., 
has been opened in Atlanta, Ga., 
at 495 Fourth Street, N. W. Managed 
by James Hewell, this branch oper- 
ates under the name of Air Contro! 
Products, Inc., of Georgia. 

According to Hewell, the branch 
will stock and supply to dealers 
Air Control awning and jalousie 
windows, jalousie doors, and shower 
enclosures, 

Hewell is an architectural grad- 
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uate of the Georgia School of Tech- 
nology. He recently had served as 
manager of the window department 
of Maxwell and Hitchcock, Atlanta 
building products distributors 


New SSDJA Pamphlet 
Shows Need for Jobber 


“A Program to Improve Your 
Business” is a new publication of 
the Southern Sash and Door Jobbers 
Assn., Memphis, Tenn., which shows 
how jobbers aid both the manufac- 
turer and the retail dealer. 

The first paragraph of the pam- 
phlet points out that the millwork 
jobber “takes over for the manu- 
facturer the cost of warehousing, 
handling, billing, credit, and sales.” 
For the dealer, he supplies materials 
on short notice. 

SSDJA adds that “this efficient 
teamwork makes for elimination of 
wasted effort, exorbitant cost, un- 
necessary delays and slow turnover. 
Actually, then, the jobber is a part 
of both the manufacturer and the 
retail lumber dealer.” 

The pamphlet shows that members 
of SSDJA have more than 250 ware- 
houses and plants; over 10,000,000 
square feet of warehouse space; over 
1,000 managers and salesmen and 
nearly 9,000 other employees; over 
1,000 delivery trucks in operation, 
and a total average monthly in- 
ventory of over $50,000,000. 


“Knotless” Paneling 


A constant source of compliments 
on the attractive Jacksonville, Fla., 
home of Mrs. A. Y. Smith was the 
knotty cypress wood ceiling in the 
living room — until lightning struck! 

The bolt of lightning and accom- 
panying thunder knocked every knot 
out of the ceiling, but did little dam- 
age otherwise. 


Alabama Roofers Meet 


Members of the year-old Alabama 
Roofers and Sheet Metal Contractors 
Assn. have scheduled their first state- 
wide conference for November 10-12, 
at Holiday Inn in Birmingham. 

This state organization is the out- 
growth of a progressive Birmingham 
Roofers and Sheet Metal Contractors 
Assn., which expanded after so many 
requests from contractors throughout 
the state to join. 

President Herbert Chisenhall and 
Conference Chairman Jack Halfacre 
announced that nationally-prominent 
speakers have been invited to bring 
helpful information for all roofers 
and sheet metal contractors. 
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Tampa, Fla., Club: A motion was 
made and carried that John Dol 
cater, retiring Snark of the Uni- 
verse, be made a life member of 
the Hoo-Hoo club and that the club 
should pay his national dues. An 
appropriate scroll of wood is sched- 
uled to be presented to him by fellow 
club members. 


Columbia, S. C., Club: This pro- 
gressive club is now entering its 
second year, William Hamson is new 
president. 

At the September 19 meeting, 
Charles Sowers told of the Depart 
ment of Labor’s program of study 
courses. The club was invited to 
select a course it would like to 
promote, subsidizing the state’s pay 
ment to secure a competent instruc 
tor. 

Three committees were appointed 
The Publicity Committee includes 
Charles Flory, chairman, Julius Mc- 
Callum, and Alfred N. Hinson. Pro- 
gram Committee: Ed Hinson, chair 
man, Bob Davis, and Lynn Vaughn 
Membership Committee: John Autry, 
chairman, Banjo Clark, and Ralph 
Blume. 


Greater Miami, Fla., Club: Miami 
Cats met jointly with the Florida 
Lumber and Millwork Assn. at the 
Miami Shores Country Club Septem- 
ber 20. Members voted unanimously 
to hold such a joint meeting once 
a year. 

Fred Grooms was appointed chair- 
man of a committee to visit sick 
members and see that they get 
flowers from the club. Other com- 
mittee members are Dale Kraer, 
Jack Kendall, and Dick Mullins. 


Baltimore, Md., Club: Keith Moles- 
worth, vice-president of the Balti- 
more Colts, and several of the players 
showed a film and commented on 
points of a recent game at the Octo- 
ber 24 meeting. Baltimore Cats have 
initiated a team system to encourage 
better attendance. Members of the 
winning team will receive a free din- 
ner at the last meeting of the year. 

The Cats rounded up a series of 
golf matches October 21, at the Ar- 
gyle Country Club at Lay Hill. 


Corpus Christi, Tex., Club: High- 
lights of the 1954 Southwest Con 
ference football games were shown 
at the October meeting through the 
help of Club President Jim Bradford, 
a former SMU gridiron great. 

“Doc” Odom is new state deputy 
snark for this area 
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Dealers from throughout the South and Southwest poured 
into Cleveland last month for the Building Products Ex 
position and annual meeting of the National Retail Lumber 
Dealers Asen. Special sleeping cars took a large Texas 
delegation. 

Among those attending from the Southwestern Lumber- 
men’s Assn. and taking an active part in the board meeting 
and elinies were the sextet at left, above. They include, 
seated, Leslie G. Everitt, Long-Bell vice-president, Kansas 
City, district NRLDA executive committeeman, and C, M. 


McAllister of Garden City, Kan., Southwestern Lumbermen’s 
Assn. president. Standing, from left, are Sam M. Arnold, 
Kirksville, Mo.; Kenneth Milliken, SLA secretary-manager; 
W. B. Kennedy Jr., Oklahoma City, who was chairman of 


the Farm Clinie Committee, and J. R. Grobmyer, Little 


Rock, Ark. 

On hand from West Virginia were the three men shown 
standing above. From left they are John F. Barr of Fair- 
mont; Sam H. Diemer, secretary of the West Virginia dealer 


association, and C, 1, Cheyney of Bluefield. 
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association activities 


NRLDA Board Told of Need for Home Improvement Drive 


RAY SCHAUB IS NEW 
NRLDA PRESIDENT 


WHY ’56 will be “the year to fix” 
and for dealers to push “Operation 
Home Improvement” was detailed 
to the board of directors of the 
National Retail Lumber Dealers 
Assn, in Cleveland, Ohio, October 
9-10, 

John Ryan Doscher, executive 
director of Operation Home Im- 
provement, reported that 27 trade 
associations and over 40 manufac- 
turers of building products were 
joining hands in this industry-wide 
campaign to improve America’s 
homes. 

With one out of every 10 houses 
already a slum problem, with four 
out of the other nine homes needing 
substantial improvements, and with 
over $60 billion in advertising of 
building materials, home equip- 
ment, and home financing planned 
for 1956, Doscher said the building 
material dealers should cash in on 
this modernization business by tak- 
ing these five steps: 

1. Push home improvements. 

2. Join in the OHI campaign. 

3. Identify self with the OHI ads. 

4. Pledge to serve as a clearing- 
house of modernization improve- 
ment information and services. 

5. Use the OHI seal in all adver- 
tising and letters. 

Watson Malone III, NRLDA presi- 
dent, urged dealers to help the public 
work out the four main steps in- 
volved in any modernization proj- 
ect: developing plans or designs, 
selecting the right quantity of the 
right materials, arranging for time- 
payment financing, and locating 
competent and available workmen. 
We dealers should make our stores 
the home improvement centers for 
our communities, Malone said. 

F. T. McGuire Jr., Cleveland deal- 
er and chairman of Cleveland Mod- 
ernization, Inc., reported on plans 
for “Operation Demonstrate,” the 
pioneer local drive to get people 
to “live right where you are” by 
improving your homes. He urged the 
dealers to help initiate and execute 
similar modernization campaigns in 
their communities. 

Norman P. Mason, commissioner 
of the Federal Housing Administra- 
tion, predicted that our nation would 
build another 1.2 million new homes 
during 1956. He said the Administra- 


economical housing for our growing 
group of old-age “senior citizens.” 

Mason said FHA is working over 
the 40 MPR books now in effect to 


tion is determined to give emphasi 
to urban renewal and improvement 
of middle-age houses, and is study 
ing steps to take in providing safe 
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simplify and update the minimum 
property requirements for govern- 
ment-insured housing. 

Russell Nowels, chairman of the 
Committee on Merchandising and 
Public Relations, urged dealers to 
modernize their advertising, dis- 
plays, and personal selling programs 
to meet the personal inquiries that 
will stem from national advertising 
and editorial features on home im- 
provements in consumer and shelter 
magazines. 

Public Relations Director E. B. 
Wilson told how NRLDA was pro- 
moting the use by product adver- 
tisers and magazine editors of the 
desirable directive, “If you are plan- 


ning to build anything, see your 
local lumber dealer first.” He re- 
ported that 45 national advertisers 
were already boosting dealer recog- 
nition in this way. 

Reporting for the Committee on 
Labor Relations, John Alexander Jr. 
recommended that the national as- 
sociation interest itself in all labor 
legislation under consideration in 
Washington — and not just that 
pertaining to yard personnel. 

Executive Vice-President H. R. 
Northup said that NRLDA would 
continue to champion the exemption 
of the lumber retailer from the 
Wage-Hour Law by clearly defining 
his distribution function. He an- 
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nounced that workshop packages of 
data would be produced from the 
six exposition clinics for use by 
regional, state, and local groups of 
members. 

The third generation to head his 
firm, Watson Malone III, of Watson 
Malone and Sons, Philadelphia, de- 
clined to be nominated for a second 
term as NRLDA president. He was 
given an engraved plaque and set 
of golf clubs in appreciation of his 
leadership. 

Ray A. Schaub of Whiting, Ind., 
was advanced from first vice-presi- 
dent to president. He has been active 
in the leadership of the Lumber 
Dealers Research Council and the 
national dealer expositions. 

Paul R. Ely of North Platte, Neb., 
moved up to the first vice-presidency. 
He was succeeded as second v.p. by 
James C, O’Malley of Phoenix, Ariz. 
H. W. Blackstock of Seattle, Wash., 
continues as treasurer; H. R. North- 
up as executive vice-president, and 
Edward H. Libbey as secretary. 

The board voted to hold the next 
NRLDA annual meeting and exposi- 
tion for dealers in Chicago, III. 


68th Southwestern Meet 
Set for January 25-27 


The 68th annual convention and 
building materials exhibit of the 
Southwestern Lumbermen’s Assn. 
will feature the theme, “Profit With 
Progress.” It will be held in Kansas 
City, January 25-27, 1956. 

A new idea will take the spot- 
light in the exhibition hall — a 
“How-To-Do-It Circus.” Under a 
circus tent, leading manufacturers 
and suppliers will demonstrate ap- 
plications of their products at inter- 
vals throughout the convention. 
Dealers and their employees can 
pick up valuable tips for explanation 
to their Do-It-Yourself customers 
here. 

Nearly 250 exhibits will show 
point-of-sale ideas, and dealer at- 
tendance is expected to set a record 
in 1956. 

A Central Housing Bureau is being 
used for this convention to expedite 
all hotel room reservations. A copy 
of the hotel application form can 
be secured by writing to the Con- 
vention and Visitors Bureau, 1030 
Baltimore Avenue, Kansas City 5, 
Mo. 


District Meetings in 
Missouri, Kansas 


Missouri and Kansas retail dealers 
scheduled a series of district meet- 
ings for fall. 

Members of the Central Missouri 
Assn. of Retail Lumber Dealers met 
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at the Bothwell Hotel in Sedalia on 
October 27. The afternoon meeting 
featured several speakers, including 
Fred G. Johnson, trade promotion 
manager of the Weyerhaeuser Sales 
Co. A banquet in the evening closed 
the one-day session. 

The Ozarks Lumbermen’s Assn. 
met November 3 in Springfield, at 
the Kentwood Arms Hotel. Speakers 
included G. Kenneth Milliken, who 
talked on association membership 
as “An Investment — Not an Ex- 
pense”; Max K. Doehler, who dis- 
cussed the Southwestern Lumber- 
men’s new insurance and savings 
program, and Carl R. Johnson, 
C. P. A., who talked on “Controlling 
Costs More Effectively.” 

Milliken and Doehler will join 
several other speakers in addressing 
the Mo-Kan Lumbermen’s Assn. at 
a November 10 meeting in St. Joseph. 
This group include both Kansas and 
Missouri dealers. 

Members of the Northeast Missouri 
Lumber Dealers Assn. plan to meet 
at the Jefferson Hotel in Macon, 
November 17. Speakers will include 
William Partee of Hannibal, Mo.; 
SLA’s Ken Milliken; John Zander 
of Kansas City, and Louis Chackus 
of St. Louis. Partee, formerly with 
Long-Bell, will discuss price-profit 
factors. Chackus will speak at the 
banquet. 


Oklahomans Urged to Check Costs and 
Prices by Two Convention Speakers 


TWO PRINCIPAL speakers appea! 
ing before the ninth annual conven 
tion of the Oklahoma Lumbermen’ 
Assn. in Oklahoma City, October 20 
21, said that retail lumber and build 
ing supply dealers (and retailers i: 
most other fields) have little concep 
tion of their real cost of doing busi 
ness; their stable market of the past 
is gone forever, and there are good 
prospects for a temporary decline in 
the housing boom. 

With a companion merchandising 
show, expanded this year from 165 
to 210 booths, the convention in Okla 
homa City’s Municipal Auditorium 
drew a record attendance in exce: 
of the 2,100 recorded last year. There 
were 900 advance registrations and 
850 additional the first day alone 

With the subject, “Your Cost of 
Doing Business,” Paul Hollenbeck 
president of the Lumber Service Co 
of Burbank, Calif., was the speake: 
who told dealers to bid farewell to 
the stable markets of prior to 1940 
and accept a new concept of doing 
business, Contending that retail lum 
bermen operate on a cost of doin; 
business that is far less than any 


other retail business, he added: 

“The ultimate answer to our prob- 
lem lies in getting paid for what we 
do. This sounds simple, but isn’t. Our 
practice has been to take our average 
cost of doing business and apply 
mark-ups that theoretically result in 
net profit. But it is a simple matter 
to get a lumberman to cut his price 
after he has set it. All you have to do 

; tell him someone else is selling it 
for less. 

“If he knew more about his cost of 
doing business, about his price struc- 
ture, and the effect of discounted 
prices, he wouldn't be ready to be- 
lieve others sell for less, or that he 
could afford to meet the price. 

“The first requisite of a price struc- 
ture is knowledge of the cost of do- 
ing business. Second is knowledge of 
how to arrive at a price that will re- 
turn a satisfactory profit. Third, and 
perhaps most important for pricing 
merchandise, is knowledge of what 
a fair return or net profit really is. 

“Only when you get to the point 
where you are willing to sit down 
with pencil and paper and properly 
analyze your business, then project 
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VISADOR — a finer product nationally 


known for its superior quality, fine 
craftsmanship, and expert styling. 


JOBBERS : write today for information 


and prices on Visador lights and 
louvers (PREFABRICATED for quick 
and easy installation in your own 
blank doors) and for our complete 
installation kit. 


DEALERS : Contact your jobber for doors 


glazed with Visador lights — or for 
your cost on Visador lights and louvers 
for your own installation. Write for 
list of Visador jobbers in your trade 
territory. 


Mhe_NISADOR Z 


P.O. BOX 


10312 e DALLAS, TEXAS 
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that analysis into selling prices, will 
you gain confidence from knowledge 
that those prices are right—and will 
you make satisfactory net profits. 

“Get yourself a plan and stick to 
it unless it doesn’t work,” Hollen- 
beck advised, “If it doesn’t work, 
change it, get a new plan. Be un- 
willing to operate your business 
without profit.” 

If there was a need for such a dis- 
cussion before Oklahoma dealers, it 
was doubly supplied after appear- 
ance of the second principal speaker 
with a similar subject, “The Decline 


in Business Profits Must be Stopped.” 
He was Richard E., Snyder, economist 
and editor and publisher of “National 
Markets,” Chicago. It was he who 
told dealers: 

“I think there will be a day of 
reckoning in the housing boom, with 
a temporary decline, and maybe it 
is here now. One sign is the recent 
tightening of mortgage money.” 

He had previously cited a steady 
and continuous decline of business 
profit at the retail level with a rising 
tide of failures—717,000 retail fail- 
ures from 1948 through 1953—with a 
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just can’t harm Dickey pipe 


Modern house sewers take a lot of abuse . . 
. the scalding water from washing 
. the abrasive grit from floors and scrubbings.. . 


of powerful drain openers . . 
machines. . 


. the savage action 


the subtle attack of household cleansers, detergents . . . the 


bulk of ground garbage . . 


. the vicious cutting blades of 


rotary sewer cleaners. But if you sell home owners Dickey 
house connections, they can forget these dangers. . 


because Dickey Pipe resists them all. 
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manufacturer’s outlet lost for each. 

“There are two major reasons for 
business failures,” he said, “one be- 
ing that small, middle-sized, and 
even some big retailers don’t know 
their true costs of doing business. 
The second is that so many haven't 
the slightest knowledge of how to 
maintain effective control over in- 
ventories, 

“That many manufacturers are not 
retail-minded and are growing less 
so is suggested by the apparent in- 
crease in the practice of by-passing 
established and legitimate trade 
channels.” 

Snyder recited 10 questions which, 
“if answered conscientiously and 
thoroughly by individual manage- 
ment, can contribute greatly to busi- 
ness solvency and stability.” These 
are: 

1. Are sales keeping pace with the 
trend, or the rate of sales in the in- 
dustry? 

2. What is our credit position? 

3, What is the credit position of our 
customers? 

4. Are we avoiding duplication of 
orders and long commitments? 

5. Is the current inventory-sales 
ratio getting out of line? 

6. What would be the effect on in- 
ventory and profit position if sales 
dropped 5, 10, or 15 per cent? 

7. If some merchandise 
slowly, what is the cause? 

8. Is merchandise priced out of 
line? 

9, Is better merchandise available? 

10. Are there any leaks in our ex- 
pense structure that can be plugged? 

The convention had two afternoon 
business sessions, with one of the two 
quoted speakers featured for each. 

The morning the convention got 
under way, the association board met 
in executive session and chose these 
officers: T. J. Hughes of Cushing, 
president, to succeed Alfred Leon- 
hardt of Oklahoma City; Ira Crews of 
Tulsa, first vice-president, and Ival 
Gleason of Oklahoma City, treasurer. 

Following the principal address 
Thursday, George Messner, repre- 
senting the Lumber Dealers Research 
Council, discussed the Lu-Re-Co pan- 
el system of house construction and 
showed a short film. Then his dealer 
audience ajourned from the Mirror 
Room to the concrete apron in front 
of the auditorium, where a crew of 
Long-Bell workmen erected the wall 
panels and roof of a Lu-Re-Co house 
in 2% hours. 

After the business session Friday, 
Garland Francis, manager of the 
Lumbermen’s Investment Corp. of 
Texas, explained that mortgage 
financing agency’s function and Okla- 
homans discussed plans for one 
similar to it to supply needed mort- 
gage funds in their state. 

Following a buffet luncheon for 
officers, directors, and trade-press 
representatives, retiring President 
Leonhardt expressed appreciation of 
the help extended by trade journals 
in organizing and developing the 


moves 
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Officers of the Oklahoma Lumber- 
men’s Assn. are seen at left following 
their election in Oklahoma City last 
month. From left they include Alfred 
Leonhardt of Oklahoma City, retiring 
president; T. J. Hughes of Cushing, 
new president; G. P. Sharpe of Okla- 
homa City, retiring treasurer; Ival 
Gleason of Oklahoma City, new treas- 
urer, and Ira Crews of Tulsa, new first 
vice-president. W. M. Morgan of Okla- 
homa City is the association manager. 








Oklahoma Lumbermen’s Assn. 

More than 40 Kittens were initiat- 
ed into the Hoo-Hoo lumbermen’s 
fraternity in a concatenation at the 
Oklahoma Club. International Secre- 
tary Ben Springer was a visiting 
officer. There was a “ladies only” 
party that same evening. The enter- 
tainment climax was the annual ban- 
quet, floor show, and dance. 

During the convention Manager 
W. M. Morgan directed special atten- 
tion to leaflets announcing an encore 
of two OLA short courses, One is for 
training lumber and building mate- 
rial dealer personnel] to develop a 
repair, remodeling and light con- 
struction department, This _ short 
course will be held at Oklahoma 
A & M College, Stillwater, March 
8-10. 

The other short course is the third 
annual building supply sales training 
course for women. It will be held in 
Norman at the University of Okla- 
homa, February 13-17, 


NO SQUEEZE PLAY 


with AFCO 


Materials Handling 
Covered in DOG Chapter 


The latest Dealer Operating Guide 
chapter mailed to members of as- 


sociations affiliated with the National 


Retail Lumber Dealers Assn. is en- No squeezing the edges of pre-finished wall panels 
titled “Mechanical Handling of when you use AFCO meta! or hardboard moulding 


Building Materials.” 

It points out that many retail 
lumber dealers have reduced their 
yard labor costs as much as 25 per 
cent by careful planning of material 
handling methods. 

This chapter cites benefits of yard 
mechanization in reduced expenses, 
improved service to customers, in- 
creased storage space, and improved 
morale among employees. 

A section on “Yard Requirements” 
discusses pavement and _ terrain, 
width of aisles and bins, height of 
doors and sheds, nature of materials 
handled, and the number of men 
employed in the yard. 

Another section lists specific sav- 
ings in time and man hours. 





because the moulding is made to fit the panel. Wall- 
board sections of AFCO meta! mouldings are extrud- 
ed so that the panels slip in easily and fit snugly. 
No need to push or force pre-finished wall panels 
when you have AFCO’s perfect fitting metal or 
hardboard mouldings. Al! face metals chromodized 
—will not rub off—without extra charge. Over 70 
other extrusions available for immediate shipment. 
All outside edges of AFCO pre-finished wall panels 
are trimmed and bevelled to provide attractive ap- 
pearance and neat installation. 


A & F TILEBOARD CO. 


ALEXANDRIA, LOUISIANA 
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North Memphis Firm 
Buys Best Lumber Co. 


The North Memphis Lumber Co. 
made its second large business 
acquisition this year with the pur- 
chase of the Best Lumber and Mill- 
work Co. at 2665 Broad Street in 
Memphis, Tenn., last month. 

The sale was announced by W. G. 
Best Jr., who retained his interest 
and position of president in the 
Best Hardware and Appliance Co. 
The Best Lumber and Millwork Co. 
had acquired the business of Caruth- 
ers Sons Lumber Co. in Memphis 
in 1954. 

Purchase of the Best lumber yard 
by the North Memphis Lumber Co. 
followed its acquisition of the Gates 
Lumber Co., one of the South’s 
largest millwork firms, at 1253 South 
Bellevue in Memphis. 

Max Pinkerton, president of the 
North Memphis company, said all 
three concerns would’ continue 
operation under their original names. 
All three now sell Curtis millwork 
products, franchise for which was 
held by Best. Pinkerton said the 
acquisition of the Curtis franchise 
was a principal reason for the pur- 
chase of the Best company. 

Other officers of the North Mem- 
phis Lumber Co, are Ray Sharp Sr., 
vice-president, and Ray Sharp Jr., 
secretary -treasurer. 


MISSOURI 


GIDEON: W. O. Hunter, who has 
been with the Gideon-Anderson 
Lumber Co. for 43 years, is now 
semi-retired. He will serve three 
days a week as city water collector 
and be on call for help at the lum- 
ber yard. He is a brother-in-law of 
the late W. P. Anderson, company 
founder. 


IBERIA: Wayne Barnhart and 
Louis Moneymaker have bought the 
Southside Lumber Co. from Henry 
Thomson, The new owners plan im- 
provements of the yard and building 
before a grand opening. 


CARTHAGE: Homer L. Stanley, 
owner and manager of the Stanley 
Lumber Co., retired October 1. He 
was succeeded by his son-in-law, 
Bruce Vaughan, who has been with 
the firm since 1928. Stanley was 
employed by the Thomas Lumber 
Co, in 1901, bought an interest in 
the firm in 1911, and bought out the 
firm and gave it his name in 1945. 


CAMERON: The Cameron Lumber 
Co. has been remodeled. The office 
now is directly in front of the door 
instead of to the right. A store room 
for nails and glue and a utility room 
have been added. The old office space 
now serves as a display area. Man- 
ager Moran added a new furnace. 


OBITUARIES 





LEO, J. HARRIS, 65. Concordia, 
Kan., lumber dealer; past-president, 
Kansas Lumbermen’s Assn.; director, 
Southwestern Lumbermen’s Assn. 


ED LENGEFELD. Owner, Lenge- 
feld Lumber Co., Temple, Tex. 


H. B, SCOTT, 62. Manager, Weslaco 
Lumber Co., Weslaco, Tex. 


H. G. LEONARD, 81. Founder and 
vice-president, H. G. Leonard Lum- 
ber Co., Vernon, Tex., and Mangum, 
Okla. 


HOWARD A. McNINCH SR., 32. 
Owner, General Building Supply Co., 
Columbia, S. C. 


HUGH SANDIFER ALEXANDER, 
65. Partner, H. N. Alexander and 
Sons Lumber Co., Greenville, Miss. 


W. E. McGEHEE, 77. President, Jack- 
son Lumber Co., Jackson, Miss. 


GEORGIA 


SAVANNAH: McCarthy, Inc., is 
a new building supply firm here. A 
charter was granted to Thomas N. 
McCarthy, Julian F. Corish, and A. 
Leopold Alexander. 


MACON: The Central Sash and 
Door Co., one of Macon’s oldest mill- 
work and building material firms, 
has a newly remodeled store at 358 
Second Street. It is operated by 
Alfred R. Willingham Jr., R. J. 
Carmichael, and John R. Randall. 


SOUTH CAROLINA 


INCORPORA- 
Lumber Co., 


CHARTERS OF 
TION: Greenwood 
Greenwood, 


KENTUCKY 


TOMPKINSVILLE: A large mill, 
owned and operated by the Monroe 
Lumber Co, near Tompkinsville, was 
destroyed by fire recently. Included 
in the loss were about 10,000 feet 
of lumber, asbestos siding, builders 
hardware, and paints. 


LEXINGTON: The Barnett and 
Gaines Lumber Co. has added 
“Stopher” to its name, following 
the reorganization after Robert 
Stopher bought into the firm. Now 
known as Barnett, Gaines and 
Stopher Lumber Co., the firm has 
recently completed a remodeling 
program. The organization is pre- 
pared to handle any building or re- 
modeling job. 
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OKLAHOMA 


TULSA: John W. Sherman is new 
president of the Tulsa county chap- 
ter of the Oklahoma A and M Assn. 
He is secretary-treasurer of the Tulsa 
East Side Lumber Co. 


HOLLIS: R. P. Patton has been 
promoted to division manager, over 
19 lumber yards and building supply 
stores owned by the Cicero Smith 
Lumber Co. 


TEXAS 


PLAINS: The Walter Hales Lum- 
ber and Supply Co. recently enjoyed 
a successful “open house” to show 
off its new building. Some 300 per- 
sons registered for the five prizes 
given away. 

HOUSTON: The Montalbano Lum- 
ber Co., which has served Houston 


for half a century, recently opened a 
second lumber yard at 2111 Jensen 
Drive. 

DENISON: Burglars managed to 
open the safe of the Burton-Lingo 
Lumber Co, recently and to take 
$517.30. Manager Wes Steger said 
the burglar apparently gained entry 
to the yard by climbing over a 
heavy-gauge cyclone fence and had 
pried the knob off the wall-mounted 
safe after using a stick to pry a 
rest-room window open 


PECOS: The Airlawn Lumber and 
Hardware Co. recently opened in the 
Airlawn business section. Orval 
Boulter is manager of the new yard 
assisted by Dub Trammell. 

CORPUS CHRISTI: Troy Selby 
of the Selby-Lankford and Ewing 
Lumber Co., is one of the director: 
of a new firm known as the Corpu 
Christi Savings and Loan Assn 

WAXAHACHIE: The Willian 
Cameron and Co. yard here has been 


“-dealerNEWS 


completely remodeled, inside and 
out. Some 800 persons attended 
“open house” to announce the im- 
provements to friends and customers. 
Harold Mazy is manager. 


PILOT POINT: Floyd Rogers has 
been named manager of the Fox- 
worth-Galbraith Lumber Co. yard 
here. He was transferred from 
Greenville. 


GRAHAM: John C. Hammond is 
now general manager of the Morri- 
son-Smith Lumber Co. In addition 
to the headquarters yard in Graham, 
the firm owns yards in Olney, 
Throckmorton, Seymour, and Gra- 
ford 

CAMERON: The Anderle Lumber 
Co. has moved into a modern new 
building, with yard operations plan- 
ned for greater efficiency. 


NEDERLAND: The McCauley 
Lumber Co. has a new 900-square- 
foot showroom, which is air-condi- 
tioned for customer comfort, 
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ARMSTRONG Sealing Compounds 


Quick turnover 


that is what you want in a line of specialties. And quick turn- 
over you can have with ARMSTRONG Sealing Compounds, because these products 


are a genuine necessity for every home. 


The distinctive labels on ARMSTRONG products insures buyer recognition— 
out and profits moving in. 


Kely-on 
CAULKING COMPOUND 
Protects Property — Saves Fuel 


a factor which will help to keep stock moving 
GLAZING 


33 COMPOUND 


For Either Wood or Metal Sash 





“33” retains its life- 
giving oils, stays 
elastic, and keeps 
the bond between 
glass and sash 
permanently intact. 


Ordinary putty loses 
its “life,” becomes 
rock-hard, cracks, 
chips off. The bond 
between sash and 
glass is soon broken. 


An inexpensive woy for home owners to 
eliminate Drafts, Dirt, Insects, Rust, Rot, 
Unsightly Holes and Cracks Inside and Ovt- 
side. “RELY-ON” adheres to practically any 
surface—wood, brick, glass, stone, tile, 
cement, masonry oF plaster 





33” is of smooth, uniform consistency that takes initial 
“‘set”’ at once. It can be painted immediately after appli- 
cation. ‘33’ remains permanently E-L-A-S-T-I1-C— never 
dries out or gets rock-hard. And never chips, cracks or 
loses its bond. Also ideal for patching nail holes and cracks 
before painting, setting plumbing fixtures, etc. 





“RELY-ON 
does not dry out or become rock-hard and will not crack, 
Available in both cartridges and in bulk. 


tays permanently E-L-A-S-T-I-C. It 


chip or crumbl 









THE MAME OF YOUR NEAREST JOBBER WILL BE SENT UPON REQUEST 








THE ARMSTRONG COMPANY 1001 East 103rd Street + Chicago 28, Minois | 
OTHER PLANTS: Detroit... Dallas... Richmond, California... Charlotte, N.C. 


Leading Manufacturer of Compounds for Glazing, Caulking, Sealing esT. 1911 
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ATTIC VENTILATORS 
Louv-r-Pak attic ventilat- FY Check These Features 


ors can be installed in 5 
minutes or less! They fit 
all builders’ requirements. 
Louv-r-Pak ventilators 
come ready-to-hang. 
Ease of installation saves 
costly labor “down time.” 
No cutting or fitting re- 
quired. 

Louv-r-Pak attic ventilat- 
ors are of rigid construc- 
tion, made of top-quality 
galvanized iron. You'll be 
wise to investigate Louv- 
1-Pak attic ventilators! 





The above typical Louy.r-Pak installation took only five minutes. 


Here ore the popular Louv-r-Pak sizes ——y 


$a. FT. 
VENTILATING BASE 

size PtCH AREA OPENING 
8 Bove 2%/12 3.333 100” 
% Base 2%/12 4215 212" 
10° Bose 2/12 5.205 124" 
& bose 3/12 4000 100” 
% Bove 9/12 5 060 212” 
10° Bose v/12 6.250 124" 
+ Bove 4/12 1.333 50%" 
5 tase 4/12 2.083 62%" 
& bow 4/12 3.000 74" 
Bove 4/12 4063 86%" 
& Bove 4/12 5.333 98%" 
% Bove 4/12 6750 110%" 
10 Bove 4/12 6333 122%" 
4 Bowe 5/12 1.666 so” 
y toe 5/12 2 604 62" 
© Bove 5/12 3.750 7a" 
7 Bowe 5/12 5.104 86” 
@ bose 5/12 6.666 96” 
v Base 5/12 6.437 110” 
10’ Bove 5/12 wal 122” 
4 Bove 6/12 2.000 50” 
wy Bove 6/12 3.125 62” 
@ tow 6/12 4500 74 
7 Bove 6/12 6.125 66 
& Bose 6/12 6 000 

4 Bove 7/12 2.333 ”” 
5 Bove 7/12 3.645 62" 
+ Bbave 6/12 2.666 50” 
y Bow 6/12 4.166 62" 
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CANTON: The name of the Dove- 
Mills-Robinson Lumber Co, has been 
changed to the Free State Lumber 
Co, 


LOUISIANA 


KENNER: The Jordano Lumber 
and Supply Co. has completed an 
extensive remodeling and paint job 
on its office and display building 
on Airline highway. The interior has 
been paneled with knotty pine and 
modern lighting has been installed. 


SHREVEPORT: The Economy 
Lumber Co. is now operating under 
new ownership. This firm went by 
the name of Hammett Lumber Co. 
before it was purchased by Leo D. 
Stevens, owner of the Stevens Lum- 
ber Co, The building has been com- 
pletely remodeled and a fleet of six 
trucks added for fast delivery. 
Horace Jouett continues as sales 
manager under the new ownership. 


ALEXANDRIA: The Alexandria 
Building Center, which recently held 
a grand opening, boasts a complete 
line of lumber and other building 
materials. The new building features 
some 9,000 square feet of floor space. 
Adjacent to the main store is a new 
storeroom, 


LAKE CHARLES: McDonald, Inc., 
a building supply firm, has changed 
its name to the McDonald Lumber 
Co., Inc., and increased its capital 
to $70,000. 


MARYLAND 


BALTIMORE: The Ace Lumber 
Co, has offered a $1,000 reward for 
the arrest and conviction of the “hu- 
man termites” who took lumber 
from the yard. During the last year, 
$10,000 worth of lumber has dis- 
appeared from the firm’s stockpile. 


KANSAS 


WICHITA: The Big Six Lumber 
Co. has moved from its old quarters 
to a new building at Hampton Road 
and Kellogg. The firm has establish- 
ed a self-service department. The 
modern design of the new building 
features Filon translucent corrugat- 
ed plastic panels, alternated with 
glass, and redwood and birch woods 
on the exterior. Dick Bird is the 
owner. 


BELLE PLAIN: Warren Hunt and 
Mildon Yeager have opened a new 
lumber company, to be known as 
the Warehouse Lumber and Supply 
Co, It also has a millwork and cabi- 
net shop, 


EUDORA: The Eudora Lumber 


Co. recently awarded a free vacation 
trip for two persons in Mexico City, 
New Orleans, or Las Vegas to lucky 
customers. Second and third prizes 
were a TV set and a radio. 


CUNNINGHAM: New manager of 
the J. B. Houston and Son Lumber 
Co. is Paul Spratt. He succeeded 
C. L. (Hap) Eckhoff, who resigned 
to become manager of a paint store. 


OSAWATOMIE: Over 1,000 per- 
sons attended the recent opening of 
the Osawatomie Lumber Co. Joe 
Ritchie is yard manager. 


ADMIRE: C. C. Wilson has bought 
the L. T. Hussey Lumber Co., for- 
merly managed by the late J. W. 
Olsen. The name of the business 
was changed to the Admire Lumber 
and Hardware Co, Wilson announced 
that the building and yard would be 
extensively remodeled. 


New Moe Light Plant 
in Hopkinsville, Ky. 


The Moe Light Division of Thomas 
Industries, Inc., opened a new in- 
dustrial plant at Hopkinsville, Ky., 
on October 3. It contains 115,000 
square feet of manufacturing and 
warehouse space. 

The new plant, said to be one 
of the most advanced in the whole 
country, will be devoted to the 
manufacture, processing, and ship- 
ment of residential lighting fixtures 
of Moe Light, a division of Thomas 
Industries, Inc., whose headquarters 
are in Louisville, Ky. Moe Light also 
operates plants at Fort Atkinson, 
Wis., and Princeton, Ky. 

The new Moe Light plant in Hop- 
kinsville will be under the direction 
of Kim Moe, vice-president in charge 
of branch plants, and Howard Stone, 
plant manager. Production is al- 
ready in force. More than 200 em- 
ployees are presently employed, 
with more to be added as equipment 
installations are completed. 


Philip Carey Creates 
Eastern Sales Division 


The Philip Carey Manufacturing 
Co., Cincinnati, Ohio, has announced 
the creation of a new Eastern di- 
vision. It will include the sales dis- 
tricts of Charlotte, N. C.; Boston, 
Mass.; New York, N. Y., and Phila- 
delphia, Pa., and the manufacturing 
facilities at Perth Amboy, N. J. 

C. E. Howard has been named gen- 
eral manager, with headquarters at 
Perth Amboy. 

Howard joined Carey in 1937 as a 
salesman and has held posts as Phila- 
delphia assistant district manager, 
sales manager at Perth Amboy, and 
New York district manager. 
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2. manufacturers NEWS 


WAUSAU, WIS.: Harry Narlock 
has been appointed head of the 
quality control department of the 
Silcrest Co., makers of Silcrest mill- 
work. He joined Silcrest in 1936 
and has served as foreman of the 
frame department for the last four 
years. 


ST. LOUIS, MO.: J. W. Coleman 
Jr. has joined the sales staff of the 
Loxcreen Co., Inc. He will represent 
Loxcreen tension screens in Missouri, 
Kentucky, southern Indiana, and 
Illinois from his St. Louis head- 
quarters. 


ATTLEBORO, MASS.: Paul E. 
Fair has joined the advertising de- 
partment of the American Sisalkraft 
Corp. to specialize in sales promotion 
work. He will help expand sales 
promotion activities at the local 
level. 


NORFOLK, VA.: Appointment of 
Fred C, Straw as sales representative 
for the Barclay Manufacturing Co. 
in the states of Virginia, North 
Carolina, and South Carolina has 
been announced by H. DePaul 
Darrell, Southeastern sales manager 


for this maker of prefinished wal 
panels. Straw attended Virginia 
Polytechnic Institute. He formerly 


served with the Bonafide Genasco 


Corp. and the Continental Paint and 
Varnish Co. His headquarters wil 
be at 1200 W. Ocean View in No: 
folk. 


KANSAS CITY, MO.: A group « 
Cin¢innati and New York investor 
have acquired control of the Ameri 
can Sash and Door Co. through pu: 
chase of about 90 per cent of the 
common stock. No changes wer 
made in personnel or policies 


AMARILLO, TEX.: Tamko As 
phalt Products, Inc., has started 
construction on a new plant her 
According to Miss Ethelmae Cr: 
executive vice-president, the firn 
will start operations in Texas wit! 
an initial production of 800 rolls of 
roofing paper daily. Expansion of 
the plant is anticipated later fo 
production of a complete line of roof 
ing products 


DANVILLE, ILL.: James L. Wood 
ley has been made manager of the 
Danville plant of the Hyster Co. 


makers of materials-handling equip 
ment, He joined Hyster in 1945 and 
has been at the Portland, Ore., plant 
for the past two years. 


LOUISVILLE, KY.: The United 
States Plywood Corp. has transfer- 
red the sales headquarters of its 
Flexible Materials Division to Louis- 
ville. The move was made from 
the New York office to coordinate 
more closely the sales and manufac- 
ture of Flexwood, flexible wood pan- 
eling for walls, and Kalistron, sheet 
plastic material for walls and up- 
holstery 


WINNFIELD, LA.: The Mansfield 
Hardwood Lumber Co, has sold its 
Winnfield plant to the Olin-Matthie- 
son Co. The plant has been in opera- 
tion since 1910, producing both pine 
ind hardwood products 


LANCASTER, PA.: Truman Jones 
ind Edward W. Forth have been 
elected vice-presidents of DeWalt, 
Inc. Directors named Jones v. p. in 
charge of sales, elevating him from 
general sales manager. Forth is v. p. 
in charge of manufacturing, follow- 
ing his appointment as_ general 
uperintendent earlier this year. 

ROANOKE, VA.: Jackson B. Har- 
per has been appointed a_ sales 
representative of the Ruberoid Co. 
He will serve distributors in south- 
vest Virginia, east Tennessee, east 








EYE APPEAL MEANS BUY APPEAL 


@ PAINT-ABLE KITCHENS 





ovens. 


Made 
IDEAL Cabinets can be painted or finished natural 


Special 


IDEAL Kitchen Cabinets are noted throughout 
the South for their beauty and convenience. Their 
superior features have won the hearts of thousands 


of housewives—your customers and prospects. 


of beautiful Western Ponderosa Pine, 


to harmonize with any color scheme. 


They are made in a wide range of sizes and can 
easily be arranged to fit into any size or shape room. 


units are available to solve storage 


problems and lighten kitchen work: Revolving Shelves, 
Service Bor, Mixer Cabinet, and a cabinet for built-in 


Go after your share of IDEAL Kitchen sales by featuring them in 
your displays, in your advertising, and in your sales presentations. 


Made by the makers of IDEAL All-Wethr Windows and IDEAL PANEL Doors 


DISTRIBUTED BY BUILDING MATERIAL JOBBERS 
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One of the oldest names 
in steel windows — 


VENTE 


now manufactures 


ALUMINUM 
WINDOWS 


@ Our first product in this field is the 
VENTO automatic locking alumi- 
num awning window. Residential 
casement, double hung and com- 

plete commodity lines of aluminum 

windows are now being developed. 









Exclusive Features in 


VENTO 


ALUMINUM 
AWNING 
WINDOWS 


AUTOMATIC LOCKING ... No 
gadgets to turn, no gimmicks to oper- 
ate, nothing to get out of order. 


WEATHER TIGHT VENTO 
alone keeps metal to metal contact 
plus ths to weatherstrip. 
UNLIMITED ADJUSTMENT ; 
Unique in ability to be quickly 
returned to proper adjustment. 
POWER PLUS OPERATOR 
Screw — not worm geared — operator 
working in self-lubricating nylon 
journals. 

EFFORTLESS OPERATION ; 
Nylon roller blocks at all friction 
points permit finger tip operation. 
ENGINEERED SIZES . . . We are 
able and eager to make any special 
window of this type. You will never 
hear “we can’t do it” here at VENTO! 


rtlas ash about 


VENTO Stee! Casement Windows, Basement 
Windows, Industrial and Commercial Win- 
dows (projected, pivoted and security types) 
Utility and Barn Windows, Formed Stee! 
iintels for Block and Brick Construction. 


Write us for full information. Some 
desirable territories are open for repre- 
sentatives and distributors. Write for 
full particulars. 


STEEL PRODUCTS 
CO., Inc. 


253 Colorado Street Buffalo 15, N. Y. 


















Kentucky, and northwest North 
Carolina. 


PHILADELPHIA, PA.: Franklin 
L. White has been appointed man- 
ager of the air-conditioning division 
of the Philco Corp. Before joining 
Philco, White was with the York 
Corp. in an executive capacity. 


PORT NEWARK, N. J.: The Wis- 
consin Door Co. has opened a new 
flush door plant here to serve East 
Coast jobbers. One of the main pur- 
poses of this plant was to lower 
freight costs for the Wisconsin 
Knight doors in this part of the 
nation, 


LOS ANGELES, CALIF.: Em- 
ployees of the Western Lock Manu- 
facturing Co. presented President 
Carl Hillgren a cake in the shape 
of a door key and a silver service 
to commemorate his 25th anniver- 
sary in the manufacture of residen- 
tial ilocksets, The presentation was 
made at a sales department banquet 
given by Western Lock during the 
recent builders hardware convention 
in St. Louis. 


Dinges Adds 3 Lines 
and Carolina Salesman 


The George J. Dinges Co., 800 
Peachtree St., N. E., Atlanta, Ga., 
has been appointed manufacturer’s 
agent by three more building prod- 
ucts producers, according to Presi- 
dent Dinges. These manufacturers 
are the Homasote Co. and the Nova 
Sales Co. of Trenton, N. J., and 
Keller Products, Inc., Manchester, 
N. H. 

The Dinges Co. will represent the 
Homasote Co, and the Nova Sales 
Co. in Tennessee, South Carolina, 
Alabama, and Georgia. Among the 
products of these firms are sheath- 
ing, building board, roof decking, 
underlayment, air-core roof deck, as- 
bestos-cement board, plastic and 
bamboo doors, glass jalousies, and 
Novacote waterproofings. 

For Keller Products, Inc., the 
Dinges Co. will sell Kalwood match- 
ed mouldings for both Lamidall and 
Textolite plastic laminate wall and 
top surfacings in the Carolinas, 
Georgia, Florida, Alabama, and Ten- 
nessee. 

Other manufacturers for which the 
Dinges firm is sales agent are Inter- 
national Molded Plastics, Inc., Mastro 
Plastic Corp., Woodall Industries, 
Inc. (Perforall and Lamidall), and 
Vadco Products, Inc. 

Appointment of a new salesman 
for the Carolinas is announced by 
President Dinges. He is Hal B. Lewis, 
recently a salesman for the Barclay 
Manufacturing Co. in the Carolinas, 
and before that a salesman for the 
Rollins Supply Co., Greensboro, 
N, C., wholesalers, Lewis is a native 





HAL B. LEWIS is a new salesman in 
the Carolinas for George J. Dinges Co., 
manufacturer’s agent. From his home 
at 2814 Rockwood Road, Greensboro, 
N. C., Lewis will call on distributors 
for the seven manufacturer’s lines for 
which the Dinges Co. is agent. 


of Graham, N. C., a graduate of the 
University of North Carolina, and a 
U. S. Air Force veteran 


















( Were's the one that ) 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit 
SELLS BETTER because 
it WORKS BETTER. 


WILL NOT SHRINK 
STICKS AND STAYS pif 
' 


a 











Most dealers report: 
“Our sales of Dur- 
ham’s Rock - Hard 
Water Putty keep 
doubling, year after 

What's more, 








DONALD 
DURHAM 









year.” 

Durkam’'s Rock- foment 

Hard Water Putty Des Moines, 
lowa 












ny you by far the 
vest profit margin on 
any product of this 
nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching sentoviali may shrink, 
fall out or chip off. Durham's Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical. Just mix with water as 
needed, « Packed twelve 1-lb. cans or six 
4-lb. cans to case. Keep some of each on dis- 
ylay. Available in 25, 50, 100-lb. drums for 
industrial users. Order from your jobber. 


The PLASTIC Repair Material 
















in POWDER Form 
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& helpful literature 


MATCHING MOULDINGS. Catalog 
sheet pictures Kalwood matching 
mouldings for use in many types 
of installations with plastic laminat- 
ed walls, counter tops, and other 
applications. They are available in 
shapes for every purpose—divider, 
outside corner, inside corner, end 
cap, counter cove, clampdown, 
straight leg counter cove, “T”, and 
offset “T’’. All are made in 8’ lengths. 
Keller Products, Inc., Dept. SBS, 41 
Union Street, Manchester, N. H. 


ENLARGE GARAGES. Practical 
ways of remodeling the existing 
garage to accommodate today’s 
longer, wider cars are revealed in 
a 12-page booklet, “Modernize Your 
Garage—Here’s How to Do It.” It 
pictures and describes Strand all- 
steel galvannealed garage doors for 
8’, 9’, and 16’ wide openings. Strand 
Garage Door Division, Detroit Steel 
Products Co., Dept. SBS, 3227 Griffin 
Street, Detroit 11, Mich. 


PROMOTES MAHOGANY. Two- 
color descriptive folder promotes the 
use of genuine mahogany for home 
improvement, home furniture, in- 
dustrial arts, and hobby items. It 
also explains the difference between 
genuine mahogany and “Philippine 
mahogany.” It also offers a 32-page 
free booklet entitled “What Every- 
one Should Know About Genuine 
Mahogany.” Mahogany Assn., Inc., 
Dept. SBS, 566 Lake Shore Drive, 
Chicago 11, I. 


DRILLING DEVICES. Salesman 
catalog book No. 5504 illustrates and 
describes Star anchoring and drill- 
ing devices for masonry and hollow 
walls. It covers machine bolt types, 
lag and wood screw types, nail 
anchors, toggle bolts, drilling devices, 
and accessories. Star Expansion Bolt 
Co., Inc., Dept. SBS, 142 Liberty 
Street, New York 6, N. Y. 


FORGED IRON BRACKET. Mc- 
Kinney forged iron ornamental 
brackets are promoted in a consum- 
er folder small enough to be used 
as an envelope stuffer or direct- 
mail piece. Drawings on the center- 
spread depict typical uses for these 
easily installed brackets. McKinney 
Manufacturing Co., Dept. SBS, 1715 
Liverpool Street, Pittsburgh 33, Pa. 


ALUMINUM HAND TRUCK. A new 
folder explains the lightness, tor- 
sionally flexible bed construction, 
and exclusive casters of the Magcoa- 
Tobey aluminum hand truck. It tells 
how aluminum extrusions that serve 
as both deck and frame cut the 
truck weight as much as 80 per 
cent. Magnesium Co. of America, 


SLUM CLEARANCE. A brief, con 
cise description of the need for 
nature of, and benefits to be derived 
from a workable program for urban 
renewal is provided in a 10-page 
booklet, “The Workable Program 

What It Is.” It was published by the 
Housing and Home Finance Agency 


Copies can be obtained for 10 cents 


from the Superintendent of Docu 
ments, U. S. Government Printins 
Office, Washington 25, D. C. 


ALUMINUM WINDOWS. An enve 
lope-size folder covering aluminum 
single-hung windows is offered by 
Croft Louisiana, Inc., Dept. SBS 
Lafayette, La. Types and sizes are 
shown in chart form and selling 
points are listed to the left of thi 
size guide. 


TREATED SOUTHERN PINE. Nun 
ber 6 in a series of bulletins givin; 
technical data on Southern pine 
covers “Wood Preservative and Fire 
Retardant Treatments.” The seric 
is designed for architects, builde: 
engineers, and dealers. It give 
advice on conditions under whic! 
preservatives should be used and 
the type that should be employed 


in each instance. Southern Pine 
Assn., Dept. SBS, P. O, Box 1170, 
New Orleans 4, La. 


ELECTRIC HEATERS. The Electro- 
mode Corp., Dept. SBS, Rochester 
3, N. Y., offers a full-color folder 
on its electric space heating equip- 
ment. The folder opens up to a 
display of wall and portable heaters 
for big rooms and small areas; 
radiant panel and baseboard heat- 
ers; ceiling radiant cable heating 
equipment. It also contains facts 
regarding supplementary home heat- 
ing by electricity. 


FIBERGLASS ROOFS, The Owens- 
Corning Fiberglas Corp., Dept. SBS, 
Toledo 1, Ohio, has published a 32- 
page booklet containing technical 
data and specifications for installa- 
tion of Fiberglas-reinforced built-up 
roofs. It tells in detail the various 
application techniques for Fiberglas 
Perma-Ply No. 6, a porous mat of 
strong glass fibers to reinforce bitu- 
men on roofs. 


SECTIONAL GARAGE DOORS. At- 
tractive two-color folder shows the 
new Keyline overhead sectional 
garage door. It tells about Calder’s 
Wedge Tight track action and ex- 
plains that the Keyline requires 
only 10” of headroom. Calder Manu- 
facturing Co., Dept. SBS, Lancaster, 
Pa 
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Proven in 
Use 


High Flash 
Point 


Slow Drying— 
Long Leveling 





Pleasant 
Odor 








| 


& 
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Tobey Aluminum Division, Dept. 
SBS, East Chicago, Ind. 4. & & Gals., Qts., Pts., Hf-Pts. 
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Classified Advertising 


Terms ~~ Cash With Order 





Minimum Charge $5.00 


KATES, 
8.10 per word for each insertion. 
Add $1.50 per insertion for blind ads bearing 
box number. Replies provided without addi- 
tional charge. 
All ade for classified section must be in publica- 
tion office on the 1fth day of month preceding 
date of publication. 
Advertisements are set in uniform type of this 
size. No cute or speeial borders allowed. Mail 
ad copy ta: 
SOUTHERN BUILDING SUPPLIES 
806 Peachtree St., NE. 
Atlanta 5, Georgia 





CORRESPONDENCE COURSE 





Estimating and Blueprint Reading are the most 
important tools of the building trades. 
We have the fastest and Most Accurate System 
in use, Do-It-Yourself Kit $18.75-——Ten Weeks 
Correspondence Course $37.50. Write for the 
“Seeret Behind the Course”-—FREE. 
COemrey CLEARING HOUSE, INC. 
0. Box 643 
maAM 5, FLORIDA 





REPRESENTATIVES WANTED 





Augaressive representatives calling on hardware 
and building supply trade wanted by 47 year old 
manufacturer of al store 
front material, ete, Complete line, competitively 
priced for sale direct to dealers, Several terri- 
torles open. We protect representatives fully. 
Please outline esent lines and area covered. 
Reply to: Metal Trims, Ine., P. O. Box 1072, 
Youngstown, Ohio. 








Aluminum windows. Awning and horizontal glide 
types for new buildings, Reply to: Director of 
Sales, P. O, Box 1072, Youngstown, Ohio. 





MANUFACTURERS REPRESENTATIVE 
WANTED 





Manufacterers representative requiring a major 
line now calling on building materials, lumber 
& hardware dealers, to sell top quality com- 
petitively priced tileboard line. Top commissions. 
Several territories available. All open territories 
have active accounts, Write fully to PANEL. 
BOARD MFG. CO., ENGLEWOOD, N. J. 





LUMBER SALESMEN WANTED 





Experienced lumber salesmen wanted for states 
of Florida and Virginia by ane of Southeast'’s 
largest highiy rated wholesalers, We have well- 
established West Coast and Southern big mill 
connections DIRECT. Drawing account and divi- 
sion of profit. Pour ef our Southern salesmen 
are averaging over 625,000 « year for their part 
of profit. Our employees know of this ad. 
All replies will be kept in strictest of confidence, 
Write Bex 59, SOUTHERN BUILDING SUP. 
PLIES, 606 Peachtree %t., N.E., Atlanta 5, Ga, 
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CHEMICAL PRESERVATIVE SALESMAN 





Leading manufacturer of chemical preservatives 
has opening for of proven ability and 
experience in the building material field. Ex- 
clausive territories with well established business 
and unlimited potential. Sales to jobbers, dealers 
and industrial. Products nationally known and 
respected, Give full particulars and state prefer- 
ence as to location, Box 61, Seuthern Building 
Supplies, 806 Peachtree Street, Atlanta 5, 
Ceorgia, 








REPRESENTATIVE AVAILABLE 





Manufacturers representative available Southeast. 
Specialist in pyramiding sales. Reply only if you 
can pay when commissions due, and have dis- 
tributers who are not giving you volume. We 
will see they produce. West coast mills’ inquiries 
invited. HKeplies held in confidence. Box 60, 
SOUTHERN BUILDING SUPPLIES, 806 Peach- 
tree Street, N.E., Atlanta 5, Georgia. 








Model Home Contest 
for High-Schoolers 


The third annual model home con- 
test for secondary school students, 
with a grand prize of a $1,000 schol- 
arship, has been announced by Ernest 
B. Norman Jr., chairman of the Edu- 
cational Committee of the National 
Assn, of Home Builders, sponsors of 
the competition. 

The contest is open to students of 
grades 7-12 in public or private 
sehools in any part of the continental 
United States. In addition to the 
$1,000 scholarship, the grand prize 
includes a trip to Chicago for the 
winning student and his teacher- 
sponsor. Other prizes include nine 
cash awards and several plaques to 
be given to schools represented by 
winning students. 

“There is a wealth of latent talent 
in architectural designing, land- 
scaping, homebuilding, home plan- 
ning and decorating to be found in 
the industrial and vocational arts and 
homemaking classes in the schools 
of our nation,” Norman said. “It is 
the purpose of the National Assn. of 
Home Builders to bring to school 
youth an opportunity to test this 
talent in an exciting competition that 
will demonstrate their skills in a 
practical way.” 

The national contest will be pre- 
ceded by local model home building 
contests conducted by home builder 
associations affiliated with the NAHB. 
Contest regulations may be obtained 
through these associations or by 
writing to the Model Home Contest 
Director, National Association of 
Home Builders, National Housing 
Center, 1625 L Street, N. W., Wash- 
ington 6, D. C. 

Deadline for submission of entries 
in the national contest is August 31, 
1956. Nationally prominent archi- 
tects, homebuilders, educators, and 





government housing officials will act 
as judges. 

James Litten, 17, a 12th grade 
student in Flint, Mich., won the 
$500 grand prize in the 1955 NAHB 
model home contest. He and his 
school superintendent win all-ex- 
pense trips to the national conven- 
tion of homebuilders in Chicago 
next January. 

An Erie, Pa., student won the 
$250 second prize. An Omaha, Neb., 
student took third prize of $100 
with his model home. Runners-up 
included George Brown, Wilming- 
ton, Del.; Allen Lindsey, Lexington, 
Ky.; Terry W. Good, Merriam, Kan. 


Sisalkraft Offers New 
Lumber Packaging Movie 


The American Sisalkraft Corp. has 
produced a new film for dealer or 
group use entitled “Packaging of 
Lumber for Shipping and Storage.” 
The film can be scheduled through 
Sisalkraft’s sales promotion de- 
partment in Attleboro, Mass. 

The film deals with various meth- 
ods used by lumber mills, whole- 
salers, and dealers in cutting costs 
in the shipping and storing of lum- 
ber. One method shown is by the use 
of reinforced waterproof paper for 
shipping and storing, permitting the 
use of open storage areas and open 
railroad car equipment. 

A booklet describing the entire 
packaging operating in detail also 
is available at no charge. 


L. O. F. Glass Fibers Co. 
Announces Appointments 


The L. O. F. Glass Fibers Co, has 
announced several appointments and 
promotions. 

Don McAnally is the firm’s new 
sales promotion manager, responsi- 
ble for an extensive program aimed 
at pointing up the many uses of glass 
fiber products, He will work closely 
with all area sales representatives 
and distributors. 

Heading the Southeastern region 
as sales manager is Ralph G. Cox, 
whose headquarters are in Atlanta, 
Ga. Cox formerly was district man- 
ager in Charlotte, N. C., with the 
Fiber Glass Division of the Libbey- 
Owens-Ford Glass Co. before it 
merged with the Corrulux Division 
and Glass Fibers, Inc., to form 
L. O. F. Glass Fibers early this year. 

Randolph H. Barnard Jr. has 
joined the firm as field representative 
in the Charlotte area. 

Francis W. McPeek is the recently- 
appointed district sales manager in 
the Cincinnati, Ohio, area. Before 
the company merger, McPeek was 
manager of railroad and equipment 
sales for Glass Fibers, Inc. 
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PAINT and HARDWARE 


(Continued from page 28) 


and spends at least 40 per cent of 
his time in the field, according to 
Oldham. Fletcher goes on jobs con- 
tractors are working and saves 
builders time and detailed work by 
compiling orders for hardware 
from blueprints. 

“Through his activities we ac- 
cumulate a fair amount of new 
business, from sources that have 
not previously been dealing through 
our yard,” Oldham continued. 

“It is true that we do not have a 
lot of that character of business, 
for we find bigger and more con- 
sistent orders are available from 
those who do business with us con- 
stantly. They know they can de- 
pend on us for both quality and 
price. 

“However, our new accounts 
have shown satisfactory growth in 
the two years we have had the de- 
partment. We get some business 
from unexpected sources, princi- 
pally because we have now gained 
a favorable reputation on stock and 
prices.” 

The Oldham Lumber Company 
was founded in 1922 and at that 
time it was not considered neces- 
sary or advisable, for service or 
profit, to stock related items. 

“Finally, we became so ashamed 
of our dinky stock and our lack of 
service to customers that we in- 
stalled this department,” Oldham 
said. 

“It has been what we consider an 
outstanding service to customers 
and development of profit has 
been beyond our original expecta- 
tions. Those were our aims—con- 
venience for customers and for 
profit—and the department has 
certainly proven itself in those re- 
spects. 


” 


Cars for Ware Salesmen 


Attractive green Dodge station 
wagons are now being driven by 
salesmen for Ware aluminum win- 
dows. 

The management of Ware Labora- 
tories, Inc., are testing the effect of 
standardization of cars to be used in 
the national market by salesmen, 
who operate out of Chicago, Atlanta, 
Houston, and Newark. 

Gene Munro, vice-president in 
charge of Ware sales, expressed con- 
fidence that this is the beginning of 
a national fleet of cars for Ware 
salesmen in all states 





Hardware and paints both are spotlighted by exterior signs at the Oldham Lum- 
ber Company in Dallas, Tex. A wood sign atop the store lists “Dutch Boy Paints— 
Hardware—Oldham Lumber Co.” Streamers in the window, furnished by the 


paint makers, plug builders hardware, 


screen doors & windows, tools, and glass. 


A metal sign along the top of the store building boosts the paint brand and 
dealer's name. All this draws passers-by into the tile-trimmed store. 


Keystone Expands Plant 


Increased production and higher 
operating efficiency are the aim of a 
plant addition recently completed at 
the Hanover, Pa., plant of the Key 
stone Wire Cloth Co. 


The plant will turn out Keystone’s 
aluminum frameless tension screens, 
and aluminum, bronze, and galvan- 
ized steel insect wire screening. 

Materials-handling operations have 
been re-designed in the plant to re- 
duce in-plant movement and increase 
personnel safet;. 











The TaConized board after 2 yrs 
in the ground is still as sound 
as on the day it was put there 
TaCo-Wood is not only pressure 
treated with an oil-borne pre 
servative, but aiso has been 


vapor solvent recovered — it's 
dry lumber, as workable as nat 
ural wood 


N.C. & St. L—L. & N. 


Commercial Treating of Timber 





TaCo-Wo0d sow availabe locally 





We specialize in treating lumber in Transit, serving all points East of Mississippi 
River. Plant is adjacent to SEABOARD AIR LINE—SOUTHERN RAILWAY— 


Truck Shipments for Short Hauls 
Large Stock——Boards—Dimension 


LONGLEAF LUMBER COMPANY, INC. 
Wholesalers of West Coast Lumber Products to Retail Dealers & Industrial Accounts 
1094 Huff Rd 
ATLANTA, GA. 


The untreated board has been de- 
stroyed in less than 2 yrs, Un- 
treated wood will rot and be 
attacked by termites, making 
repairs costly and recurrent 
Wood treated only with an oil- 
bourne preservative and not 
TaConized will ruin paint sur- 
faces by discoloring and “‘bleed- 


“ 


ing 


N. W.—Tel. SY 4-8246, 4-8247 








NOVEMBER, 1955 . . . Tell our advertisers you saw it in SOUTHERN BUILDING SUPPLIES 101 














SUGAR PINE 
. 
DOUGLAS FIR 
. 
WHITE FIR 
7 


INCENSE CEDAR 
~ 
KILN DRIED 


Mouldings and 
Interior Trim 


Jambs—Fframes 
incense Cedar 
Venetian Blind 
Slots 
Glued-Up Panels 
Cut Stock — 
Box Shook 
















200 MILLION FEET MORE 


To Serve-You Better! 


The 200 million feet of timber we just 
bought in Trinity Nat’l. Forest brings 


our reserves to more than a billion 
feet, This, 


from the Raiph L. Smith Lumber 


pany. Good service makes good friends 


. . » we're working constantly to 
you better. 


plus three sawmills, 
planing mills, and dry kiln capacity of 
seven million feet of seasoned lumber 
a month, is your assurance you can get 
the lumber you want when you want it, 


Our Specialty — Mixed 
Cars for the Trade 


board 
two 


Com- 


serve 











Mills at ANDERSON, 
RED BLUFF, CASTELLA & 
WILDWOOD, CALIF. 





Sales Office at Anderson, California 





ANCO Bag Trucks 
Pay For Themselves 






102 





Dealer's Price 
ee seen 





FREE 
(and easy) 
plon for 
pallets 
furnished 


For Bagged Goods, 
Shingles, Lath, 
Case Goods 


54.*° 





ANTHONY TRUCK CO. 
Paducah, Ky. 


Send price and literoture 


the effort 
Name Firm 


Address City 





that shows 


how we can unload and load out cors 
ond trucks in half the time with half 


State 
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beautiful rub- 
mats and mat- 
ever created 
ed squares, 
jrained, pro 
hadow-tone 


MATTING 
For ifety and 
beauty on floors of 
homes, hotels, mo 
tels, offices, and 
stores. Width: 27° or 
36°. Green, gray, 
beige, red 


BEAUTY FOR FLOORS, 


*Pronounced 


"ACE 





Bo Block 


ACE RUBBER PRODUCTS, INC. 


100 Beech St. 


Akron 8, Ohio 








MULLER M 


EAS AND POWER TROWELS 


set quality standards in their fields 





Muller's objective—the best contractors equipment 
for the lowest price—is achieved by: (1) specializa- 


tion, (2) 


careful selection of materials, (3) experi- 


enced workmanship, (4) sound distribution methods. 


PLASTER and MORTAR MIXERS 
Five sizes, 2 to 10 cu. 1. Electric or 
gesoline Muller Lifetime Paddie Shaft 
Seal. Power throwouts on smaller 
models, disc clutch on larger. Rubber 
scraper blades optional. $160 te $996 
FOB Factory. 





CONCRETE MIXERS 
3 models, 3 to 6 cu. f., tiling type. 
Ample drums, fest mixing action. 
Timken Bearings, electrically weided 
construction. Ulectric of gasoline. 
$220 to $660 FOB Factory. 








MULLER 


(Heh) 
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POWER TROWELS 
Sizes 24°, 29°, 34° and 44” dia 
8 & S Engines. Stationary guide ring. 
Clutch and speed controls on handle. 





Send for information and 
name of local dealer 


MACHINERY COMPANY, Inc. 


Metuchen 5, N. J Cabie Address—Mulmix 
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OUTSTANDING! 


Ttnlly lice "ee 
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Owners of buildings used for commercial purposes have much 
\ to gain by the use of Trinity white, the whitest white cement. The 








a) whiteness arrests the customer’s eye—the trim attractiveness of 
As white as snow es the place says “here’s a good place to trade!” Sell Trinity white. 
ape 
cyy~. A Product of GENERAL PORTLAND CEMENT CO. + Chicago « Dallas + Chattanooga * Tampa * Los Angeles 











-- plain or waterproofed 





re. 























Pacific Coast What's New with You? 
7 
k Ores l Pro du or if S This regional merchandising magazine is not 
only FOR YOU but we want more of it to be 
SALES REPRESENTATIVES ABOUT YOU! It’s dedicated to keeping build- 
Ponderosa Pine, Douglas Marion T. Davis & Co. ing material merchants in the South and 
and White Fir Window and yo ko on ae Southwest informed as to the latest and best 
Door Frames, Inside Door E. 8. Meroney merchandising and operating methods. It also 
Jambs, Mouldings, Cut-to- hoecton . a publishes significant news concerning indi- 
length and Packaged Trim Ceci! M. Brooks PEN sly 
and cut stock items. ao a ye 
Leonard Craig Whenever your firm is changing key per- 
Douglas Fir Plywood Corpus Christi, Texas sonnel, expanding its plant, adding new lines, 
Coos Bay Underlayment ope eriaaong wer you’ve got some news for other dealers and 
Coos Bay Hardboard Fort Lauderdale, Florida suppliers for this magazine. Send the facts to 
Overlay, two sides. a. us, 80 we can publish them in DEALERS IN 
Tampa, Florida THE NEWS or other appropriate columns. 





Dant & Russell, Inc. \ > Read the news in SOUTHERN 
deayernten BUILDING SUPPLIES first! 


Oregonian Bidg., 1320 S$. W. Broadway 


Portiand, Oregon 











_ 
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Now-——Sashco eliminates much of home- 
owners’ Spring and Fall work. ONE IN- 


STALLATION serves both Tension Screen 





and Storm Sash,both operate on same rails, 
hang on same brackets, take only a minute 
to interchange .. . when not in use, roll up 


compactly, take only small storage space. 


is made of fine aluminum mesh, never rusts 


*SASHCO TENSION SCREEN 


or rots... never requires painting! 





*SASHCO TENSION STORM SASH made of wire-reinforced CLEAR 
PLASTIC; keeps out cold, makes homes more comfortable, helps reduce heating 


bills. Adjustable Tension Rail allows venting when weather changes. 


Exclusive hemming process on both permits easy removal from rails; prevents 
breaking at stress points. 


JUST CLIP AND MAIL COUPON 





SOUTHERN SASH SALES & SUPPLY CO., INC.— SOUTHERN SASH SALES & SUPPLY CO., INC, 


SHEFFIELD, ALABAMA 


} Please send brochures and prices 


Please send details of merchandising-selling aids. 
SALES OFFICES AND WAREHOUSES: canron, on!0: ELIZABETH 
N. J.; FLORENCE, ALA.; HIALEAH, FLA MONTGOMERY, ALA VAN NAME 
NUYS, CALIF.; GREENSBORO, N. C.; RUSTON, LA.; KANSAS CITY, MO COMPANY 
WASHINGTON, D. C 
ADDRESS 


“Patent Pending 
CITY STATE 














the line that 
builds profits! 
fl a 


i ——_ ‘ae iW 


MATERIALS anki 


a Sin roe rap ns 


SOL-O-LITE is the big demand line. This low- SOL-O-LITE is right for you, too. . . an 
cost glass substitute makes ideal protective easy-to-handle, popular seller! Get in on this 
material for homes, poultry houses, barns, hog giant market .. . contact your SOL-O-LITE 
houses, porches and many other uses. jobber or write direct for complete details. 


Retail Price . Retail Price Retail Price 
21Vsc per lin. fr. v3 ; 18¢ per lin. ft. i P 26 per lin. ft. 


> oe | T 
; 











+ eee, OE 
~ 4 hd " 
4 yee 4 
nce n a { i 
1 , i _— 
4} Tt. 4 oO 7 4 
aa - — 
y VUE-LITE . . . White or Green CRYSTAL-LITE . 
NU-V-GLASS .. . White or Green Sturdy, economical cotton mesh. Twisted strands Extra-heavy, window clear plastic. Tough and 
Finest quality 4“ cotton mesh. Double strand of %"’ mesh coated with weatherproofing plas- durable. Flame-proof .. . resists any climate or 
twisted cotton netting, pre-treated with weather- tic material and bonded between two layers of weather conditions. Easily sewed or sealed with 
proofing plastic and bonded with 2-100 gauge transparent acetate. Easy to install. Wipes clean hot iron , 
acetate films. Can’t tear apart — lasts longer ! with damp cloth Width Roll Ship Dealer 
Width Roll Ship. Dealer Width Roll Ship. Dealer Cat. No. Inches Weight Lbs. Price 
Cat. No. Inches Weight Lbs. Price Cat. No. Inches Weight Lbs. Price CL100 30 
NV100 32 $42.70 VL100 3 3 CL50 
NV50 17 21.35 VL50 % CL25 % 























Retail Price . Retail Price Retail Price 
40c per sq. yd. —_ 13Vsc per lin. ft. 35¢ per lin. ft. 
































; GLAZ-SCREEN 
CLEAR PLASTIC medium weight P GLAZ-FABRIK Bright Ve", weather-tested mesh galvanized 
Clear plastic — a medium weight crystal clear Lightweight, durable cloth has 80 threads per wire, permanently bonded with 2-100 gauge 
viny! plastic. Very tough and durable. Flame- square inch. Impregnated with a very high melt acetate films. Crystal clear to admit more light, 
proof—will stand below zero weather. point paraffin solution. Withstands extremes of maximum sunshine benefits. 
Width Roll Ship. Dealer heat and cold. Weighs 52 |Ibs. per 100 yards. Width Roll Ship Dealer 
Cat. No. Inches Weight Lbs. Price Width Roll Ship. Dealer Cat. No. Inches Weight Lbs. Price 
% 20 $27.00 Cat. No. Inches Weight Lbs. Price % 49 $70.00 
% 10 13.50 GF100 % 52 $26.68 % 25 35.00 
% . GF5O % 26 13.35 % 14 17.50 





Retail Price Retail Price 
13V2c per sq. ft. 17¢ per sq. ft. 
KRAFT STORM 
DOOR 


Retail Price 89c each 
per 36” x 84” door 


DEALER PRICE 
GLAZ-SCREEN GLAZ-SCREEN Esch ... WYac 
10 mesh galvanized wire, process coated with Deluxe 14 x 14 weather-tested galvanized wire, Carton of 12 $7.12 
clear heavy plastic. Flexible — shatterproof — process coated with durable clear, waterproof (Carton weight) 20 Ibs 
cuts with a shears. High ultra-violet ray trans- plastic. Flexible shatterproof — air tight 
mission. Easy to cut with shears Made of 2 sheets of heavy creped Kraft paper 
Width Roll Ship. Dealer Width Roll Ship Dealer borded together with asphalt adhesive. Large, 
inches Weight Lbs. Price Cat. No Inches Weight Lbs Price heavy clear plastic window double stitched for 
28 21 $20.74 i 28 extra strength. With 21’ of weather repellent 
28 ; 28 ] fibre strips and nails for easy installation 
% 
% Y i % 
48 48 
48 j ' 
65145048 48 : f SOL-O-LITE apvertisinc 


and PROMOTION work for you! 


Your customers read about Sol-O-Lite in na- 


tional publications. Ask for our colorful point- 
_ 4 j Fi f of-purchase and direct mail literature. It all adds 
4301 W. NORTH AVE. up to more sales and greater profits for you! 


G CORPORATION CHICAGO 39, ILL. 


























